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ACTION. 


Actual specifications may vary from the image shown. 


» Millennium Welt Seremban Tel: 06 767 6228 
» Regas Premium Auto Kuching Tel: 082 467 777 
» Tian Siang Langkawi Tel: 04 966 8628 
» Wearnes AutohausTebrau City Tel: 07 361 9888 


MINI SHOWROOMS: 

» Auto Bavaria Glenmarie Tel: 03 5566 3980 
» Auto Bavaria Kuala Lumpur Tel: 03 2056 4288 
» Auto Bavaria Penang Tel: 04 238 7888 
» FM Autohaus Kota Kinabalu Tel: 088 703 492 
» Ingress Auto Bangsar Tel: 03 2287 9988 


BMW Malaysia Sdn Bhd (Company No. 612731 A) 




The new mini, now with 5 doors. 

Excitement doesn't take a backseat in the new MINIS Door. At the front, you have a 
2.01 MINI TwinPower Turbo engine that gets you all hot and bothered. While in the back, 
wider legroom lets you flex your imagination, and additional boot volume leaves you 
space for things both naughty and nice. Get more MINI at an authorised MINI dealer now. 


www.MINI.my 
^ facebook.com/MINImalaysia 
MINI Voice: 1800-88-MINI(6464) 
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ABOVE EVERYONE ELSE. 


Presenting First Eiite by Celcom. 

The one and only plan that puts you first through 
personalisation, privileges and exclusivity. 
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THIS WAY IN 



STRENGTH? Both the physical and the moral kind, the kind that changes history, that 
bends light? For us, it's best exemplified in the example of Jesse Owens, the 1936 US Olympian 
who competed in Nazi Germany. In front of a new 100,000-seat track-and-field stadium that 
bolstered Hitler's bellicose message of Aryan superiority, the XI Olympiad was more than 
just a set of games: it was a moment of truth. Racialism vs multiculturalism, engineered 
perfection vs natural beauty, and fascism vs freedom were all played out against a backdrop of 
politics and race. The Germans were sure their athletes— using the newest Nazi regimen and 
technology— would crush all the competitors, especially the "Mongrel" Americans who were 
yet to enter the war in Europe. But Owens— black and born into poverty— went on to win four 
medals in the 100m and 200m sprints, the long jump and the 4x100m relay. Although Hitler "was 
highly annoyed by the series of triumphs", according to Albert Speer, the Fuhrer (contrary to 
most historical reporting) shook Owen's hand— a moment immortalised in a photo that the 
latter kept in his wallet. "That was one of my most beautiful moments," Owens would later say, 
noting that his athleticism fought the Nazis and the false ideology of bigotry. 


ESQUIRE ON THE WEB 


BRAIN FOOD 

Strength isn't just about the physical— remember those days of swotting 
for hours and hours for your SPM? Maybe your mother had a hand in 
seeing that you never left the desk till you mastered your derivatives and 
integrals back in those days, but it's fair to say that mental strength is a bit 
underrated these days. We've partnered with Mensa Malaysia to bring you 
a challenging This Way Out quiz, with a nice prize in store if you get 7 of 10 
questions right. Answers will be posted on esquire. my at the end of April. 

SNEAKERHEAD CONFESSIONS 

Print real estate comes at a premium, which means we can't always 
include everything we'd like to in our monthly pages. If you like DJ Bunga 
and the rest of the guys (hard not to) in this month's Sneakerheads 
photoshoot, check out the full transcripts of their interview online. 

They're good reads, we promise. 


WOMEN IN MOTION 

Suspended upside down in a hoop on a flimsy bar. Headstands done in 
one fell swoop. 150kg (or more) weight lifts swept clean off the ground and 
raised straight up towards the sky— Ninie, Kimberley and Linora are the 
women you'll read about in our jocks feature. Don't take them to task for 
why they are who they are; instead, take a leaf from their athletic books on 
drive and discipline in getting that fabulous body you've always dreamed of. 

YEAR IN REVIEW 

What a year it's been! We strode into our fourth year with Thanuja and 
Anuja Ananthan, made a bit of a boo-boo having James Franco in July, 
but bounced back with David Gandy, and went for the home run with 
high-impact features on inequality. New Year resolutions, Selangor's 
water wars and Eddie Redmayne. Read about our favourite moments in 
this issue, then go online for more of the best of our fourth year. 


www.esquire.my Ofacebook.com/esquiremy Otwitter.com/esquiremy ©instagram.com/esquiremy 
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The article "Does Malaysia love Malaysians" is an excellent 
read! How true. Kudos to the writer, Mr Jahabar Sadiq. 
—Dr Ranjit, Penang 
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@thugdada RT this 2 win a 
pair of tix to Whisky Festival 
happens on 8 March at Publika 
at the Bee: ©esquiremy 
#EsquireMY 

©theamandajean When I 
close my eyes all I see is you! 
Photo by robcravenOO for 
©esquiremy https://instagram. 
com/p/z55VFYB9FC/ 

©kyralynntaylor ©esquiremy 
knock knock. "Who's there?" 
Daisy. "Daisy who?" Daisy me 
rollin' they hatin'... 

©chahaha ©esquiremy and 
i am a very big fan of your 
amazing magazine, love 
everything in it. good job! 

©chahaha ©esquiremy hi, 
in this latest issue ( benedict 
cumberbatch's interview) did 
you mention he graduated 
from Cambridge? 

©ayai (Henry Golding, 
©esquiremy, Feb. 2015) 

©MCMattSally...then buy the 
mag. Multi international award- 
winning ©esquiremy First issue 
free for goodness sake! https:// 
itunes.apple.com/gb/app/ 
esquire-malaysia-celebrating/ 
id528581978?mt=8 ... 

©solumiumu Love this design 
too! (& the guy on the cover of 
course) ©Esquiremag 
©esquiremy #graphicdesign 
#magazines #tonyleung 

©HAW_UK It's cool meets 
cool man of the moment 
#EddieRedmayne is the True 
Brit on this month's 
©esquiremy #EddieonEsquire 

©MCMattSally ©vangeyzel 
cheers! Very nice to be back 
scribbling again. Couldn't 
have asked for a better topic! 
©esquiremy 

©vangeyzel ©MCMattSally 
Top quality, as always, 
©esquiremy 

©vangeyzel Catching up on 
my magazine reading, and 
©esquiremy's English football 
feature. No surprise that... 
http://instagram.eom/p/ 
zWIKOQHXXn/ 

©ainaizzah#Reading © 
esquiremy: The True Brit Issue! 

©MishieHoops Real men hula 
hoop too! ©julezkhoo, founder 
of brolab_msia and winner 
of ©esquiremy Best Dressed 
Real... http://instagram.eom/p/ 
zLoDRtvbcC/ 

©tictweets Look at your man. 
Then look at ©julezkhoo, 
©esquiremy's Best Dressed 
Real Man 2014: http://bit. 
ly/1J76iqu 

©cessamaee .©esquiremy's 
February issue is beyond 
awesome http://bit.ly/170jYC8 

©shawalras Holy moly! 
©DianaDanielleB looking hot 
in ©esquiremy! 


BE OUR LETTER OF THE MONTH 

It's no secret that what we do, we do it all 
for you. We think about what might make 
you laugh, what might make you curious, 
what might make you care. And the best 
reward we get each month is when we 
receive letters from you, our readers, 
who in turn, make us laugh, puff up with 
pride, and sometimes, even— cry (though that's a very rare 
occasion). As a thank you, the author of our favourite letter 
every month (for very different reasons) receives a special gift 
from us, which, this time around, is the Ornate X smart watch. 
It's high time you embrace the digital-wearable revolution, 
and you can't do much wrong with this elegant smart watch. 

It works with Android and iOS devices, and can even take calls 
for you too. Your James Bond fantasies are getting that much 
closer to reality. So why wait? Write in now! 

Letters to the editor may be emailed to editor©esquire.my, or you 
can send us a message at facebook.com/esquiremy. Please include 
your full name, address and daytime phone number. Letters might 
be edited for length and clarity. 


Jahabar was so flattered by your kind words that he's back with 
another essay this month. Enjoy! 


The column "Imagine a world without..." by Gavin Yap was a 
delightful read, especially for someone who loves British cin- 
ema like me. But I was a bit disappointed that he didn't men- 
tion a few dark and gritty British gangster films, or at least 
one by Guy Ritchie. British films often reflect their people 
in truly honest and unfiltered forms, which can be seen in 
Snatch, In Bruges, Revolver and RocknRolla. Besides, these 
films are in a class of their own— only a British film wouldn't 
fail to have a character named "Harry", an unlimited use of 
"f**k", and dark comedy infused in any genre, as well as a 
flair of Shakespeare. 

—Nur Aina Izzah, Kajang 

Watch Lock, Stock and Two Smoking Barrels and you'll be 
on your way to becoming a true blue Anglophile. Alright, 
guv'nor? 



LETTER OF THE MONTH 

I'm 44 years young, yet my life was doubly f**ked up! My girl- 
friend just left me for another d**khead and I'm not getting the 
promotion I deserve. And all I did was watch the idiot box all 
day long. Somehow, though, my life changed after I picked up 
your January 2015 issue. Sam's comments on New Year resolu- 
tions were inspirational— that negatives might be blessings in 
disguise. And your story on Channing Tatum was brain-storm- 
ing as well: little did I realise that he is revered in his multiple 
roles as an actor, dancer, writer and film producer. 

Esquire really inspires me to be a better person. You 
guys have taught me to be imaginative, adventurous and 
emotional— a perfect gentleman. Like Mr Tatum, I want 
people to address me so: "Wow, that guy is not an ass like I 
thought. He's hot as fire and damn sexy." Esquire, thanks for 
making me hard on life again! 

—Teah Hong Choon, Randan Indah 


NUMBER OF THE MONTH 


98,000 

Amount, in US dollars, a young gentleman turned 
down for his Nike Air Yeezy 2 "Red October" 
sneakers autographed by Kanye West. 

(See page 222) 


USAIN BOLT REMEMBERS 
THE 2012 OLYMPICS 


That's what it's all about, Hong Choon: learning, growing, 
progressing. As you rightly pointed out, a new year is the per- 
fect moment to embark on a new paradigm, to shift the way 
others— and you, yourself— perceive you. It's never too late 
to be Man at His Best, and we're glad we helped you to begin 
your new journey. 


One reason I keep coming back to Esquire every month is 
because of its content— always so blunt and witty in its own 
way. It's very much needed in our hectic daily lives. Keep it 
up with the MaHB section: the words from the Vocabulary 
sometimes provide me with ideas for pick-up lines. 
—KimmySticky, SentuI 

Thumbs up: expanding your personal thesaurus. Thumbs 
down: using pick-up lines. Just be yourself, uh, Kim my, and 
we'll help you be you at your best. 


RECORD HOLDER OF THE MONTH 

RAS ADIBA RADZI 

She's in the Malaysia Book of Records for pushing 
herself in a wheelchair from Johor to Kuala Lumpur. It 
took her 14 days to complete the 420km trip in 2003. 

('See page 80) 


"I remember the gun went, and Gatlin had a good start. I was 
like, 'Oh s**t! What was that?' But I told myself to relax. And I 
just ran. I remember refocusing at 30m. Then I looked again, 
and I was like, alright. I start swinging, come out of my dry 
phase, and I was in acceleration. At 50m, I was catching him, 
and I was saying 'yes' to myself. Seventy metres, I knew I'd 
win the race because I was there, and I knew that was where 
I'm at the best of my race. After that, I was just thinking, 'Oh 
s**t, am I going to break the world record?" [laughs] "And 
then I leaned too early." 

(See page 217) 


SEMINAL 

SPORNOSEXUAL 

MOMENT 

In July 2013, 

Hugh Jackman tweeted: 

"If the bar ain't 
bendin, then you're 
just pretendin #xmen 
#daysoffuturepast" 
—©Real Hugh Jackman 

(See page 96) 
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EDITOR'S LETTER 

Sam Coleman, editor-in-chief 



From left 

Ian Loh, Rebecca Chew, 
Eugene Phua, Aini Suraya 
Nasaruddin, Shernnian Lim, 
Kathryn Tan, Joseph Oon, 
Ashley Loh, Sam Coleman, 
Nicholas Ng, Leong Wong. 


IN SO MANY WAYS, this is a special issue, and 
not just for the obvious reasons. Yes, it’s our fourth 
anniversary (we’ve already started popping cham- 
pagne) and that’s a heady reason to celebrate. It’s 
been another amazing year, filled with boundary- 
pushing content, hilarity and the brash attitude that 
we’ve become known for (see our Year of Esquire 
feature on page 126). It seems like “strength” is the 
word that best describes our mood at this point, 
and so that’s become our emotive word to wrap the 
issue around, both physically and metaphysically. 

By way of theme, we’ve noticed a growing 
trend and one that it is time we acknowledged as 
what it is: fashion, style, legitimate expression. 
Street wear— sneakers, track suits, sweatshirts, 
baseball caps, hoodies— have entered the luxury 
lexicon in a big way in the past few years. With 
Jeremy Scott for Moschino and Adidas leading 
the way, brands such as Louis Vuitton, Dior and 
Givenchy have introduced urban street wear into 
their collections. But, to give you a full perspec- 
tive, we’ve gone bottom up with a sneaker special 
that sets the tone of our strength issue. 


Lastly, as we do every year, we take a group 
photo with the incredible professionals and in- 
dividuals who make the magazine what it is. By 
far, these are the most talented group of maga- 
zine crafters that you could ask for in Southeast 
Asia: Rebecca Chew’s world-class art direction; 
Eugene Phua’s drill sergeant ethos to delivery; 
Leong Wong’s watch content, which (pardon the 
pun) runs like clockwork (though he does need 
winding every so often); associate art director 
Kathryn Tan’s “No Drama Obama” ability to 
manage the chaos; and Aini Suraya Nasarud- 
din’s terrific design work (check out the Style 
and Watches sections to see her moves). Add to 
this new features editor Shermian Lim and re- 
cently promoted associate fashion editor Ian 
Loh, and you have one helluva ninja squad. We’d 
been blessed to have 95 percent team retention 
for the first three years and 75 percent for four. 
But alas, there will be changes, which we will be 
announcing soon. For now, a toast to them and 
to you. As always, you are what animates us to 
produce this magazine. Now, play ball! 
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A BLEND OF OUR RAREST WHISKIES 


MAN AT HIS BEST / MaHB 


THE 

VOCABULARY 

Sesquipedalian terms and thematic ideas you 
will encounter in the pages that follow. 
Great for conversation. 



Proper noun: Icelandic for "whale fjord". Located in 


southwest Iceland, the 30km by 5km fjord used to separate 
Reykjavik from the town of Akranes. But after a submarine 
tunnel opened, the roads around Hvalfjordur became 
significantly quieter. So we knew we had to drive the new 
Land Rover Discovery Sport right there. fSee page 192) 



CUC' 


Noun: A decorative curl or twist in design or calligraphy; also 
spelt "curlycue". Although we're fans of brogueing, nothing 
beats the classic oxford shoe. With them on your feet, you 
can't go wrong with your outfit for work or a formal affair— 
and we'll show you how to create that outfit on page 75. 



Italian: "way of the cross"; also the title of the script for the 
theatrical production depicting Jesus Christ's last few hours. 
Every year since 1955, devoted Christians in San Pedro Cutud, 
a province in The Philippines, faithfully and dutifully re-enact 
Good Friday with brutal realism. fSee page 254) 



French noun: "Key". For hundreds of years, watches have used 
the crown to adjust the time. But the horologists at Cartier felt 
that it was, uh, time for a completely new concept, one that 
harkens back to the very beginnings of personal timekeeping, 
even before the advent of the crown— the turnkey. (See page 224) 



Noun: A yellowish oil or compound often found in green and Adjective: Full of energy; having a repetitive, almost 

yellow vegetables, egg yolk and fish liver oil; also known as mechanised, beat; also spelt "motoric". There are so many 

vitamin A. It was only a matter of time before dermatologists new musicians coming up that it's hard to keep up. So let 

figured out a way to use it to benefit your face, and that's Zack Yusof help you filter music from noise, starting with 

exactly what SkinCeuticals has done. ('See page 202) Melbourne's Courtney Barnett. (See page 50) 


EUPHEMISM OF THE MONTH 


(bffuL 

Noun 1. A warm-blooded, egg-laying vertebrate that has feathers, wings and a beak. 

2. British slang for a young woman. 

3. The middle finger, flipped off at your aggressor. 

4. Penis. 

(See page 82) 
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VERSACE 


MaHB/ Agenda 

THIS MONTH 

Music and mirth maketh the man in Aprii. 


ALL DAY 



Throw your hands up. Slip into that singlet and sweat it out 
as bass-heavy music pumps through your veins and sends 
your mind into a head-throbbing euphoria. Your high- 
flying trips and suit-and-tie meetings undoubtedly lead 
to lucratively satisfying outcomes, but right now is your 
deserved moment to chill out. So go wild at, uh, KL Tower! 
On April 4, KL Urban Music and Art Festival— EDM Rockstar 
presents a fantastic line-up, including Goldfish & Blink, Bass 
Agents and Ramsey Westwood, all ready to electrify the 
atmosphere. For more info, visit facebook.com/towerrocks 



Showcase your best. Asia produces damn fine films too, 
and you'll be able to catch the best of the best at this 
year's ASEAN International Film and Festival Awards. If 
you're aspiring to venture into the film business— be it as 
a filmmaker, an investor or an artist— this is the perfect 
platform for you to converge and network with talents and 
potential partners alike. The festival happens on April 9-11. 
For more info, visit aiffa2015.com 



Bitethis.Take a moment to appreciate that delicious morsel in 
your mouth, but don't get shocked by the sudden eruption of 
guffaws around the room. Glance to your left— she's even more 
gorgeous when she laughs. Give equal room in your heart for 
the three comedians onstage and this great dining experience. 

John Cleese, Prunella Scales and Andrew Sachs will serve up 
the best medicine ever as you treat your tummy. Laugh Fest: 

Faulty Towers the Dining Experience happens on April 15-27 at 

Jaya One. For more info, visit pjlivearts.my 2 HOURS 


Listen up. Harmonies and voices 
from various nations will gather this 
month in George Town once more. 
Coupled with sunny weather and 
a refreshing sea breeze at Padang 
Esplanade, there's surely no better 
way to enjoy music while wallowing 
in rich heritage and culture too. 

On April 11-12, the sounds of 
South Africa, Estonia and Brazil, 
among others, will set your musical 
soul on fire at the Penang World 
Music Festival. For more info, visit 
penangworldmusic.gov.my 




Rhyme away. Strong men will never 
whine or complain. They know there's 
nothing to gain. Men of integrity hold 
onto justice and honesty. Women 
around them are treated respectfully. 
Confident men are at ease, even in dire 
situations. Smart men always believe 
in the power of negotiation. Now you 
know how to be a man at his best. 

Oh, and don't forget— he's always well 
dressed. Celebrate National Poetry 
Month takes place throughout April. 

For more info, visit poets.org/national- 
poetry-month/home 


1 HOUR 


See how the other half lives. A tangled tale of satirical 
humour and shadowy agendas spills out into the open 
at KLPac on April 9-15. We all enjoy watching movies, 
but there are darker stories behind the seemingly 
picture-perfect scenes— revolving around sex, money 
and blackmail. Helmed by the talented trio of Gavin Yap, 
Amelia Henderson and Douglas Lim, Speed-the-Plow 
lays bare the entertainment industry's dirty little secrets. 
For more info, visit klpac.org 

NO TIME 
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MaHB / Funny* joke from a beautiful woman 


TRACY CHEONG 


WIFE: “How would you describe me?” 
HUSBAND: “ABCDEFGHIJK” 

WIFE: “What does that mean?” 
HUSBAND: “Adorable, beautiful, 
cute, delightful, elegant, fashionable, 
gorgeous and hot.” 

WIFE: “Aw, thank you, but what 
about UK?” 

HUSBAND: ‘Tmjust kidding!” 




ABOUT THE JOKESTER 
When we were brainstorming the concept for 
this photo shoot with Tracy Cheong, we had 
little idea just how apt the choice of Juggling 
would be. "I don't have any big dreams for my- 
self. But every year, I set new standards and res- 
olutions. So, two years ago, I decided to go back 
to school and finish my degree," the model, ac- 
tress and, as we find out, student tells us as we 
are setting up. Funny how these things work 
out. After being scouted straight out of high 
school, Tracy has been a mainstay on magazine 
covers and campaigns for the biggest brands 
in the market. Recently, she's even forayed into 
acting, with a role in Kepong Gangster 2. But, 
far from relying on her own adorable, beauti- 
ful, cute, delightful, elegant, fashionable, gor- 
geous and hot traits (she truly has them all, no 
Joke) to further her ever-blossoming career, 
she credits it all to work, work, and more work. 
"It's all about opportunities, but they're not 
given to you. You need to earn them, try your 
best and step out of your comfort zone," Tracy 
says. "And the results might surprise you. 
I was a very quiet, extremely shy person. It was 
almost impossible for me to do an interview 
like this and Just talk about myself." Funny how 
these things work out. 


*Esquire cannot guarantee that this joke will be 
funny to everyone. 

For more exclusive content, visit esquire. my 
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TIMEPIECES 


G-CHRONO COLLECTION 


SWISS MADE 


GUCCI TIMEPIECES & JEWELLERY STORE PAVILION 6.032 1 48.0248 
ALL WATCHES TIME SQUARE 6.032142.8128 AWG FINE WATCHES SETIA CITY MALL 6.033325.4263 
PARADIGM MALL 6.037887.0263 BEAUTY CLOCK HOUSE I POH PARADE 6.052433.728 
CORTINA WATCH 1 BORNEO HYPERMALL 6.088485.269 SURIA KLCC 6.032164.5175 FAHRENHEIT 88 6.032142.1171 
HANG THAI WATCH BANGSAR VILLAGE 6.032282.8832 TIMESQUARE QUEENSBAY MALL PENANG 6.04642.0463 
WATATIME KLCC 6.032166.1263 WATCHSHOPPE MID VALLEY 6.032938.3266 SUN WAY PYRAMID 6.037492.8665 
ONEUTAMA 6.037729.1172 GURNEY PLAZA 6.04227.9268 LANGKAWI FAIR 6.04966.2362 
YEE WAH HING'S WATCH JAYA SHOPPING CENTRE 6.037956.6171 





MaHB / Film by Gavin Yap 

BY THE POWER OF... 

Movies that puff up our chests and put a lump in our throats. 
Pass the tissues, please. 



I'M AN IMMATURE SCH MUCK whenever quite 
grew up— think a dishevelled Peter Pan without 
any of the charm or the powers— so my idea of 
strength hasn’t changed much since I was, like, 
I dunno, eight? 

To my primitive male brain, a visual represen- 
tation of strength would be Arnie carrying a tree 
during the opening credit montage in Commando; 
the action zombies of the ’80s; and Stallone run- 
ning up a Russian mountain, without climbing gear 
of any kind, in Rocky IV. Actually, any and all Rocky 
training montages deserve a mention. But amid 
all the pointless testosterone, when I’m not curs- 


"Our objective was 
to make Paul Walker 
proud," Vin Diesel 
wrote on his Facebook 
page. "After watching 
Furious 7, and his ^ 
timeless performance, 
we realised that it was 
Paul who has made all 
of us... so very proud." 


ing Vin Diesel for squeezing out a career from two 
franchises that somehow manage to feel exactly 
the same just by having him in them (I really think 
they should just combine the Riddick and Fast and 
Furious movies), I must confess that I love a male- 
driven cry-fest. 

Which brings me to the opposite end of the spec- 
trum with The Shawshank Redemption [pictured]. 
It might have been released in 1994, but I still talk 
about it like it’s heading this year’s Oscar race. You 
wanna talk about strength? Try “crawling through a 
river of s**t” and coming out clean on the other side. 
Man, I’m getting misty-eyed just thinking about 
it. And though more recent films have attempted 
to traverse the minefield that is the human spirit 
(Slumdog Millionaire, 127 Hours, Unbroken), there’s 
something about watching Morgan Freeman and Co 
sitting on a rooftop drinking beers “with the sun on 
our backs, feeling like free men” that just kills me. 

Trying to come up with a basic understanding 
of what makes us brave enough to be strong, go 
against the flow and allow original ideas to drift 
back into our subconscious would be almost im- 
possible without the magic of cinema. That’s my 
opinion, and though I realise it might not be a pop- 
ular one, as a film geek, it’s always made the most 
sense to me. As much as I like to make fun of Vin 
Diesel, I can’t deny that he has fought through all 
kinds of crap to get where he is, and taken some 
risks here and there (Boiler Room, Find Me Guilty). 
Moreover, after the tragic passing of Paul Walker, 
the upcoming Fun'ous 7 seems to have transcended 
its shallow, thrill- seeking roots and emerged as 
something strangely moving and inspirational. Vin 
Diesel and Co would have you believe that Furious 
7 is a testament to the human will to keep going. 

And you know what? They’re right. I watched 
the trailer and felt moved. I saw the film’s sombre- 
looking final theatrical poster and felt even more 
moved. Tragedy be damned. We’re gonna finish 
this film and give our brother the send off that he 
deserves— because when facedwnth something 
horrible, that’s when peqple^^ve how strong the 
human^piritxamdj^TSo what if they’re doing it 
vdnledriving fast and shiny cars out of an airplane? 
Hey, it’s still just a movie, lit 

^ mcyapandfries.com t@gavyap 


WHAT THE CINEMA CAN TEACH YOU THIS MONTH 



FAST AND FURIOUS 7 

Life lesson: If she digs both wheels 
and heels, God bless you— and your 
bank account. 

Out: April 2 


THE COBBLER 

Life lesson: Get your round-the- 
world ticket from Adam Sandler's 
basement. And make sure it's a pair 
of oxfords, not brogues. 

Out: April 9 


CHILD 44 

Life lesson: You can take only 
one percent of your dark and 
dirty secrets to the grave. 
Out: April 16 


THE AVENGERS: 

AGE OF ULTRON 

Life lesson: Wipe your computer 
clean before it gets brainwashed 
by a virus determined to destroy 
all humans. 

Out: April 23 
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MaHB / Music by Zack Yusof 

FUTURE'S SO BRIGHT 

With exciting new talents nicely situated to liven up the music scene, 
2015 could well be a memorable one on the music front. 



WITH 2015 already in full swing and the annual 
rock festival season only a few months away, I’ve 
decided to take a gander into my trusty crystal 
ball to come up with a preview of some of the best 
up-and-coming acts around that might well be 
causing a sensation soon. Don’t be too surprised 
to see some of these names appearing on festival 
bills and magazine covers, and even the music 
charts in the months to come. 

Feisty London quartet Wolf Alice— fronted by 
big voiced singer-guitarist Ellie Rowsell— already 
had a 2014 to remember with plenty of blistering 
live shows and two critically acclaimed EPs— 


punishing Australian heat wave with a motorik 
Velvet Underground groove and a Lou-Reed- 
style deadpan delivery. Barnett’s debut album. 
Sometimes I Sit and Think and Sometimes I Just 
Sit, dropped last month and looks a dead cert to 
further raise the profile of a talented artist al- 
ready on the cusp of a major breakthrough. 

Keeping things on a female tip, all-gm London 
post punkers Trash Kit are another new group 
poised for greatness. Former Sonic Youth rounder 
Thurston Moore is a huge fan and describes the 
band as the best live act that he’s seen inWears. 
In terms of their sound, think a modern version 
of The Slits with their multi- cultural musical in- 
fluences, incorporating everything from punk to 
African high life, and their purposefully ferninist 
stance. A real breath of fresh air. 

Last but certainly not least is oddball Welsh 
singer-songwriter Huw Evans aka H Hawjdine, 
who trades in what his label Heavenly Records 
has described as “quirky pop”. Although liitle is 
known about him at this stage, Andy Votel, /inter- 
national record collector, occasional DJ partner 
and founder of Twisted Nerve records, has di- 
vulged that H Hawkline hails “from a family line- 
age that comprises ’70s radio DJs and Welsh hor- 
ror movie stars”, and that his place in the nmelight 
“often cascades and intertwines with tne likes of 
his close friends Cate Le Bon, Gruff /Rhys and 
Sweet Baboo”. As a talented multi-inOTumental- 
ist, H Hawkline draws his influences worn a broad 
outernational record collection ccimprising of 
Faustian Krautrock, Welsh Damp wAve, Turk Jerk 
and South American pre-punk. Ff / 

freedeserters.com b @ZackYusof69 / 

If you've OD-ed on Taylor-Swift-flavoured pop, give 
"Barnsy" a try because, "whether she's describing 
an anaphylactic anxiety attack in matter-of-fact 
detail or issuing mundane observations directly 
from her hilarious, almost exasperated point of 
view," says Mike Katzif, from New York public radio's 
Soundcheck, "Barnett's half-sung, half-spoken 
words fly by at such a rapid clip that while you're 
still laughing at the previous line, you've missed two 
more and have to rewind to decode further." 


Creature Songs and Blush— under their belt. The 
band [pictured] once described by Clash Maga- 
zine as the “lovechild of folk and grunge” are 
poised to release their as-yet-untitled debut al- 
bum sometime this spring, a record that should 
see them making a smooth transition to the next 
level. Described by the band as “100 percent not a 
grunge record”, the album is one of the most an- 
ticipated releases of the year. 

Another lady blessed with a show-stealing 
voice and songwriting skills to match is the 
hugely talented Melbourne-based singer-song- 
writer Courtney Barnett, who’s been attracting 
plenty of buzz of late, primarily on the back of 
her 2013 EP How to Carve a Carrot into a Rose 
and its utterly brilliant lead single “Avant Gar- 
dener”, which cleverly mixes a humorous tale 
of a gardening-induced asthma attack during a 


THREE ALBUMS IN REMEMBRANCE OF MUSIC PAST 



Best of by The Czars 

If the first you heard of John 
Grant was his outrageously 
lush and painfully honest solo 
album Queen of Denmark, 
then the selected output of 
his former band The Czars is a 
handy reference for his sound. 
And given that it clocks in at 
16 tracks, there's a lot of "best 
of" to enjoy. 



Rattlebag by Ben Ottewell 

Ben Ottewell was in Gomez 
(admit it, you had a soft spot) 
and if you wonder which of 
the two vocalists he was, he 
was the one who sounded 
like Papa Bear having just 
discovered his missing 
porridge. This is his second 
solo record of lovely old- 
fashioned twangy country. 



A Better Tomorrow 
by Wu-Tang Clan 

The Wu-Tang Clan haven't 
stopped making music, but 
given that only one copy of 
their last album was made, 
this is the first record that hoi 
polloi will enjoy for a while. 
This one marks 20 years since 
debut Enter the Wu-Tang 
(36 Chambers) and includes 
never-before-heard verses 
from the late ODB. 
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MaHB / TV by Sophia Goh 

TECH TALK 

Will Silicon Valley be able to build on the 
success of its Season One finale? 


WHEN THE SITCOM Silicon Valley [pictured] 
made its debut, I thought: a television series 
about tech start-ups? What a great idea! Frank- 
ly, I’m surprised someone didn’t come up with 
a show like this sooner. I’m still waiting for that 
reality TV series that pits computer programmers 
against one another as they compete to create a 
best-selling app while a bevy of beauties attempts 
to distract them with delicious food. 

Okay, so the reality TV show idea probably 
wouldn’t work, but surely Silicon Valley would— 
or so I thought. But as I settled into the first sea- 
son, I realised: perhaps, it wasn’t a case of nobody 
else having thought of the concept sooner, but that 
these guys were the only ones who had actually 
made it all the way onto our television screens. 
Because the truth is it’s really hard to harness the 
stereotypes associated with computer ge eks and 
the tech industry, and embrace (or satirise) them 
in a funny way without coming across as clicked, 
flat or, even worse, boring. 

On the whole. Season One of Silicon Valley de- 
livered. Thomas Middleditch was wonderful as 
Richard, the show’s lead character, a computer 
programmer who creates a groundbreaking com- 
pression algorithm and finds himself potentially 
on the path to riches and tech fame. If he lacked 
spark and, as the season progressed, even started 
to border on the annoying with his awkwardness 
and cluelessness, well, that’s the whole point of 
his character, isn’t it? 

The supporting cast— including Erlich (played 
by TJ Miller), Big Head (Josh Brener), Gilfoyle 
(Martin Starr) and Dinesh (Kumail Nanjiani)— 
didn’t do too badly either, even overshadowing 
Richard from time to time. Last but not least. 


in this geeky posse, there’s my personal favour- 
ite, Jared, brilliantly portrayed by Zach Woods, 
who I actually think stole the show. Silicon Val- 
ley was a hit with the critics, getting nominations 
for Best Television Series— Comedy or Musical 
at this year’s Golden Globes, as well as Outstand- 
ing Comedy Series and Outstanding Writing for 
a Comedy Series (among other accolades) at last 
year’s Primetime Emmys. 

So here’s my confession: I almost gave up on 
the show after the first few episodes. It’s a good 
thing the season was just eight episodes long be- 
cause I might not have stuck around had it been, 
sayn^THon^t-getjnewrong; the show wasn’t bad. 
But at the same tirnePthere^^^s this constant 
nagging feeling that it could hav^'-he^ better, 
like something was missing from the eqitation. 
It wasn’t fantastic, and I wanted it to be. But ] 
glad I held on till the end, because Silicon Valley 
improved as it went on. Without giving anything 
away, the season climax was a stroke of genius. 
And that is why it will be interesting to see what 
happens in Season Two, which premieres this 
month on HBO. Will the show be able to take it to 
the next level? If only they had a foolproof algo- 
rithm for that. 

Silicon Valley Season Two premieres on April 13 
at 10pm on HBO/HBO HD, right after the premiere 
of Game of Thrones Season Five. Yes, GoT is back! 

5^ sophiagoh.com b @sophiagoh 


Because the alternative is 
CSI: Cyber, starring Oscar- 
winning Patricia Arquette, 
who leads the FBI's Cyber 
Crime division as they hunt 
down online criminals in 
the real world, with plenty 
of car chase scenes, 
sniper attacks, underwater 
rescues, and more! Because 
computer programmers can 
totally do all that. 



YAHOO SERIOUS 

An incomplete survey of funny men not being funny (on purpose). 



Adam Sandler 

The Waterboy (1998) 
Punch-Drunk Love (2002) 


Will Ferrell 

Elf (2003) 

Stranger than Fiction (2006) 


Eddie Murphy 

Trading Places (1983) 
Dreamgirls (2006) 


Jim Carrey 

Ace Ventura (1994) 

/ Love You Phillip Morris (2009) 


52 ESOUIRE APRIL 2015 







COM fFACEBOOK.COM/THEMACALLAN if ©THEMACALLAN 
PLEASE SAVOUR RESPONSIBLY 


THEMACA 


Wines & Spirits Sdn. Bhd. is the exclusive distributor of Tl 


in in Malaysia 


ASIAEURO 





MaHB / Books by Eugene Phua 

WHERE HAVE ALL 
THE COMIC BOOK 
STORES GONE? 

Despite its multi-billion-dollar successes at the 
box office, comics are fleeing brick-and-mortar 
stores faster than a speeding bullet. 


THE NEWS hit harder than Doomsday knocking 
out Superman. Standing outside the store that I’d 
been a card-carrying member of for more than 
a decade, I text-messaged the owner to ask if he 
was open that day, as nobody answered when I 
knocked on the door. He called back immediate- 
ly, and— with a hint of melancholy— told me: he’s 
shutting down the comic store. 

If your knowledge of comics doesn’t extend 
beyond Garfield, 9Gag, or whatever you pay RMI6 
at GSC for, you won’t be mourning these specialty 
stores. But if you’ve been collecting comics since 
Stan Lee and Steve Ditko were on speaking terms, 
this is bewilderingly depressing. At the box of- 
fice, Marvel made USDI.5 billion off The Avengers, 
while DC pocketed more than USD2.3 billion with 
Christopher Nolan’s vision of Batman. The comic 
books industry has never been in better health. So 
why are long-time Malaysian fans suffering? 

Ironically, the demand for comic books is plum- 
meting. Instead of driving new fans to stores, Hol- 
lywood adaptations push them to video games, 
merchandise or back unto themselves with endless 
sequels or reboots. “Most people only know Mar- 
vel or DC characters from movies, but few intend 
to read the comics,” says Wong Khai Hoong, who 
owns Comics Mart in Mid Valley Megamall, selling 
collected editions, action figures and other geeky 
merchandise— but no longer single-issue comics. 
“There was no guarantee that [they] would sell,” 
he adds. But at least he’s still open. Leong Ka Wyn, 
who opened Earth 638 in 2007 with his cousin, 
transformed the business into a Facebook-only en- 
tity in 2013, citing increasing overheads and dimin- 
ishing returns. “The younger generation isn’t really 
into [the hobby],” he says. “Comics are expensive. 


while manga is more accessible. Plus, most comic 
readers or collectors are working adults with kids.” 

Both Leong and Wong are pessimistic about 
the hobby’s future in Malaysia, describing it as 
“dwindling”, “discouraging” and “a tough life”. But 
Kaleon Rahan, long-time comic books columnist 
for The Star, lays the blame firmly with the source: 
“Old fans like me are very disappointed with Mar- 
vel. Nowadays, history doesn’t mean anything to 
them. If they feel something will help boost sales, 
they’ll do it— like putting Wolverine in every book. 
But to diehard collectors, we follow comics for their 
intrinsic value. These kinds of things are killjoys.” 

But economics hasn’t killed off the Malaysian 
comic store just yet. There’s still Comics Corner, the 
last bastion of hope for fans of Spider^wen, Won- 
der Woman and Witchblade, as welLas mobile apps 
(see sidebar below). I just wish ^hared the ebul- 
lient optimism of Faizal Mukfhar, president of the 
Malaysian Comic ActivisJAc^ociation and owner of 
Kedai Komik OnlinefVmo predicts a renaissance as 
triumphant'asrlSuperman’s “resurrection”. “Comic 
^ booksare the ultimate collector’s item: they have 
incredible stories, beautiful art and all the elements 
one needs to make them pure gold one day,” he says. 
“Hollywood, toymakers and merchandisers are still 
eating it up. The future is good and well.” It 


With outlets in Subang 
Jaya and Damansara Jaya, 
Comics Corner remains the 
only physical comic store in 
the Klang Valley. Its owners 
declined to comment for 
this article, but last year, 
co-owner Keivyn Cheah 
told The Star: "Comics have 
become a part of us that 
we don't want to let go. 
Despite the decline, there's 
still hope; but perhaps 
more marketing is needed 
to promote it." 


"STOP GRUMBLING, GRANDPA!" 

If you'd like to leave the dark ages and try reading comics on your mobile device, we recommend the following apps: 



Comics by Comixology 

Free. iOS and Android 
After Amazon bought it last year, the 
iOS app required all purchases be 
made via comixology.com (Android 
users can still buy in-app). Start 
here, but use other apps swiftly after 
you get used to reading digitally. 



ComicRack 

USD7.99. iOS and Android 
Scrubbing through pages is great 
(almost like reading a real comic!), 
but we most like being able to sync 
collections and reading lists between 
our mobile device and our computer 
at home (or at work). 



Chunky 

Free. iOS only 

Packed with features, including 
smart upscaling, auto-tint-fix for 
yellowed Golden Era pages, and 
parental controls to prevent your 
nephew from checking out your 
Milo Manara collections. 



Comic Zeal 

USD4.99. iOS only 
Its strongest feature by far is its 
ability to detect the comic's title and 
metadata automatically, and then 
organise it by series; or you could 
manually tailor a reading list using its 
intuitive "slider" interface. 
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MaHB / Digital Man by Niki Cheong 

COME ON, 

LET'S GET A MOVE ON! 

Will we ever find the answer to that million-dollar question— why is my 
Internet connection so slow? 


More tips and tricks: 
use Wireless N, not 
Wireless A, B or G; 
perch your router in the 
highest, most central 
point in the house (even 
if it means sacrificing 
home decor points); 

use a good WPA 
password to ensure 
nobody is stealing your 
Internet; and, urn, use a 
sliced-open beer can to 
(marginally) boost your 
router's signal. 


OVER THE YEARS, my Internet Service Provider 
(ISP) has been at the receiving end of many com- 
plaints regarding slow connection of my service. 
At some points, I called them on an almost daily 
basis, but no one could get to the root of the prob- 
lem. It wasn’t just an unstable connection— on 
certain days, I was getting barely a quarter of the 
speed that I was paying for. Things improved for 
a while late last year, but the connection got all 
spotty again in January when my new neighbours 
'Umved in. This all but confirmed what friends had 
surini^d— firstly, the Wi-Fi signal wasn’t particu- 
larly strohgdnmy house, and secondly, there was 
probably a “clash’’'with^y neighbours’ router. 

When the problem waTaFttS'WorstJLatten^ed 
a couple of things to improve the connection. Soft- 


THE ESQUIRE VISUAL RULE 


ware like Netspot, for example, showed me which 
parts of the house were getting a better signal and 
highlighted the biggest problem— my neighbours’ 
Wi-Fi signal was stronger than the one in my 
room. To counter that, my friends suggested that I 
change my router settings to a different “channel” 
or one that is further away numerically from the 
other connections around me. When this didn’t 
work, I did some research on how to resolve this 
issue, which I thought I’d share, considering how 
often I’ve been told since that many people en- 
counter similar problems. 

Repositioning the router 

Our router sits next to the TV, so that we can take 
advantage of the IPTV service. However, we tend 
to use the Internet in different parts of the house. 
One option would be to get the ISP to reposition 
the modem and the router to these locations, but 
this would involve more excessive wiring and sac- 
rificing some TV shows. 

Using a repeater 

A repeater is a device (it could be a router too, but 
you’d need one with a repeater feature) that ex- 
tends the Wi-Fi to areas that the original router 
can’t reach by placing it closer to those areas where 
the signal is weak. On the downside, repeaters es- 
sentially repurpose the original connection and, as 
such, tend to give out weaker signals. In my case, 
the repeaters died on me. Twice. 

Opting for a homeplug 

This sends a connection from your router to your 
devices using home electrical wiring. Used in 
pairs, you place one near the router and another 
near the area with weak signals and voilal Cheaper 
homeplugs connect to your router and computers 
using a LAN cable; but you can get Wi-Fi versions 
for a bit more. The best part is there’s almost no 
set-up involved. However, you’ll need to sacrifice 
two plug points— but some IT stores sell a version 
with an embedded plug point. 

After my repeater disaster, I turned to the homeplug 
(for which I paid just under RM200). These days, 
I’m getting a more stable connection, and at almost 
100 percent of the speed that I’m paying for. How’s 
that for strengthening your Wi-Fi connection? Ff 

t @nikicheong 



NEVER 


SOMETIMES 
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MaHB / Media Man by John Lim 

WE ALSO CAN WHAT 

Why a distinctly Malaysian-ised approach might be the secret sauce 
needed to spice up the local media scene. 



WRITE AS YOU WpULD TALK TO FRIENDS. 

Stop italicising lahs. For many editors, these rules 
run counter-intuitive to the strict house styles of 
publications. For an editor like Lau Chak Onn, 
however, they are what distinguish Cilisos.my 
from the rest. And he’s damn proud of it. The 
portal— whose essence can be summed up by 
its tagline, “Current issues tambah pedas”— was 
launched last year with a ballsy approach. Could 
audiences, for one, perceive the site to be a cred- 
ible source of current news analysis if it began a 
story with ‘'Hey ugaiz!”? 

“That was something I was sure of from day 
one,” says Lau, who had to convince the site’s 
owners that such a Malaysian-ised approach 
would appeal to a generation of readers that had 
Facebook, BuzzFeed and The Malaysian Insider 
as part of their daily media diet. Editorially, he 
admits that Cilisos isn’t a breaking news site, but 
one that takes a different approach in educating 
its audience about current issues. “Other sites 
have a shotgun approach to stories: churning out 


Sorry, we just have to. 


stories and seeing what hits. Ours is more like a 
sniper’s: we only prcmuce one story a day and that 
gives us the traffic we need,” he adds. 

The deep-dive/approach results in superficial 
headlines— “7 Rmiculous Things The Malaysian 
Fatwa Council/TIas Banned” runs one story— but 
are, in fact, yell-researched, balanced and often 
more than/1,000 words long. The team doesn’t 
shy awa^yrom touchy political, social and cultur- 
al issu^ Khairy Jamaluddin, electoral issues, and 
the nmional budget have all been given the Cilisos 
tr^tment and turned into entertaining, informa- 
;tive and relevant stories. 

And it appears to be working: at the time of 
writing, the site sees about 400,000-500,000 
monthly visitors, with readers spending about 
four minutes on each story. “Check out the click 
heat map,” Lau says. “Even if the story is over a 
thousand words, people scroll all the way down 
to the end. In fact, they’re clicking on to other sto- 
ries, which is amazing.” 

It’s no coincidence that Cilisos’ editorial and 
advertorial content bear similarities to BuzzFeed. 
Although the site is supported by banner ads, 
Lau sees sponsored posts as being more valu- 
able to the site, readers and sponsors. Although 
such “native advertising” isn’t new globally, it is 
among local advertisers. Such a model requires an 
audience’s implicit understanding, which is what 
Cilisos has done well on social media platforms. 
A little too well, in fact: more than 55 percent of 
their traffic comes from Facebook, which is also 
where the engagement and trend monitoring are 
carried out. 

Its strength and reliance on social media might 
also prove to be its weakness: as Gawker Media 
founder Nick Denton noted last year, there is a 
danger of being “slaves to the Facebook algorithm” 
and pandering to popularity rather than staying the 
course. Time will tell if Cilisos still burns as hot in a 
year’s time, but for now, I’m glad that this new kid 
on the block is spicing up the local media scene. 

t (ajohnlim 


If you're not familiar with 
the techno-lingo: a click 
heat map analyses where 
your website's visitors 
are clicking, scrolling, 
and which other website 
or social media platform 
links to yours. The redder 
the visualisation, the 
more clicks/views/time 
that section of your 
website is getting. 



You must write it down. 


Search for small truths. They 
don't have to be truths that 
everyone agrees on, just ones 
they will recognise. Take notice 
of the unpolished details of a 
life. He protected his family 
above all else. She could 
sometimes be a bully. 

That man loved a cigar. 


Avoid similes. 


Don't sing, unless they 
ask you to. Even then, 
consider not singing. 


You may cry. Accept it. 


Address the people in the front 
row first. Then address the 
room, and only then the 
physical world outside. Those 
are your rings of loyalty. 


You must make them laugh. 


Distilled from Tom Chiarella's 
classic piece on the matter, 
from the September 2006 
issue of Esquire US. To read the 
full story, go to esquire.com/ 
eulogies. 
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MaHB/ Drinking 

WHAT I'VE LEARNED: DAVID WONDRICH 

Esquire drinking correspondent, 53, Brooklyn. 



IN 2007, DAVID WONDRICH, our longtime 
drinks correspondent, published Imbibe!, a bi- 
ography of Jerry Thomas, who in 1862 wrote 
the world’s first bartender’s guide, joined with a 
history of the American art of bartending and its 
foundational recipes. Wondrich’s book went on to 
win a James Beard Award, and, more important, 
it gave 1,000 new speakeasies all over the world 
their look and menu. This month, he’s publish- 
ing a heavily revised and expanded version of the 
book. We thought we’d ask him what he’s learned 
these last eight years that inspired him to return 
to the book. 

> In 2007, when I told the story of Jerry Thomas, 
I focused on the mixology. That was the part of 
what he did I had the most information about. But 
he wasn’t just a mixologist. His bar had pool ta- 
bles, a shooting gallery (yeah, I know), a life-sized 
statue of him mixing drinks, and a whole lot of 
other crazy s**t. People didn’t sit around discuss- 
ing the ingredients of their cocktails. 


Left Dave Wondrich and 
Rob Roy, both longtime 
Esquire contributors. 


THE JERSEY SUNSET 

This 1900-vintage slow 
sipper from the wilds of New 
Jersey is one of 18 recipes 
Wondrich added to the 
second edition of Imbibe!. 

> In a tall glass, muddle 
a sugar cube and a twist of 
thin-cut lemon peel in 
15ml water. 

> Add 60ml Laird's Bonded 
Applejack, Laird's Old Apple 
Brandy, or VSOP Calvados. 

> Fill glass with cracked ice 
and add 30ml cold water. 

> Stir and dash Angostura 
bitters liberally on top. 


> People are trying it now— good drinks in big, al- 
most rowdy places. Prizefighter in Oakland has a 
reputation for that. Boilermaker in New York is 
trying. They’ve got the unpretentiousness. 

> Before Imbibe! there was no Dutch gin— gen- 
ever— in America. No genever, and that was what 
all our gin cocktails were based on up until the 
1880s. Now there’s genever. Everything I said you 
couldn’t get, you can now get. Thank the hipsters 
for that. 

> Every copy of Imbibe! that sold, a speakeasy 
opened. 

> A book is like a paper airplane: you throw it, the 
wind catches, and off it goes. 

> Only a fool cares about the drinks at a dive bar. 

> Some bars just suck. They’re not fancy; they’re 
not dives— they’re nothing. You’ve got to bring 
your own life, because they don’t have it. 

> You can have weird things in a bar, but they 
need to be weird things that have been accepted 
and cherished. 

> Whisky isn't outselling vodka, but its rate of 
growth is way higher. The younger people who 
are just getting to productive-bar-customer age— 
they’re drinking whisky. 

> I'll go to a new cocktail bar and check out their 
techniques, but mostly I want to talk to the people 
there. There are a lot of very interesting people 
who end up behind a bar, so I spend a lot of time 
socialising with them. 

> Good bartenders like dive bars. 

> When I go out. I’ll have a regular full-strength 
cocktail. Then I have a lighter one, something 
with just vermouth and sherry, and then if I want 
another drink. I’ll switch to a short beer. My 
fourth drink is dinner. 

> A 24-ounce can [710ml] of Coors beer can be 
delicious too. As long as you’re with good people. 

> The longer I do this, the simpler my drinks get. 

> A lot of the drinks I get now are interesting, but 
they don’t taste good. I’d rather have drinks that 
taste good. I don’t care about interesting. 


AND NOW, AN EXCERPT FROM IMBIBE! 



"Jerry Thomas would have laughed at the very idea that you 
could learn how to mix drinks from a book. Sure, you could 
pick up a few recipes, a few proportions in which to combine 
the standard ingredients, but turning them into a liquid work 
of art and making a bar full of sceptical, sporty gents give 
props as you do it? That's like learning to box, or play Hamlet, 
from a book. The only way to master such things is to glue 
your eyes on the people who know how to do it and then 
practise, practise, practise." 
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MaHB / Food by Fay Khoo 

QUESTIONABLE DEALS 

When celebrity chefs sell their culinary soul to the devil for a fast buck. 



IN AN AGE WHERE, given the right price, no- 
body is apparently invulnerable to the seductions 
of cash, questionable celebrity endorsements 
abound. But it seems particularly remiss when 
the very people who purport to serve exemplary 
cuisine, and who do not hesitate to lecture us ad 
nauseam on television about the importance of the 
integrity of ingredients, enter into commerce with 
the devil for a fast buck. Breathtaking hypocrisy 
apart, there are the myriad moral implications to 
consider. Herewith accordingly, I present to you, 
in ascending order of outrage, the questionable ce- 
lebrity chef endorsements hall of infamy. 

5 . Food Network star and James Beard award-win- 
ning chef Michael Symon with his endorsement 
of Lay’s potato chips: “I am constantly impressed 
with the flavour combinations possible in the cu- 
linary world, which presents an exciting variety of 
options for the next great potato chip,” he enthus- 
es. Perhaps, Symon really is ignorant of the fact 
that flavours for chips come from a multitude of E 
numbers, rather than the culinary world. 

4 . Anthony Bourdain has likened Rachael Ray’s 
deal with Dunkin’ Donuts to “endorsing crack for 
kids”. Touche, Tony. 


3 . In joint third. Top Chef judges Tom Colicchio’s 
deal with Diet Coke versus Fabio Viviani’s associa- 
tion with Domino’s Pizza leaves me with the unde- 
sirable position of deciding the more unsavoury of 
the two endorsements. How dare you, gentlemen, 
lecture contestants on what constitutes good food, 
when, apparently, neither of you know what it is to 
begin with? 


2 . Southern-style chef— and quite possibly the 
most reviled and repulsive food personality on TV 
today— Paula Deen, who has brazenly advocated a 
surfeit of fat and sugar in her recipes, signed on as 
an advocate for a diabetes medication, concurrent 
to a propitiously timed announcement that she 
has— surprise!— type two diabetes. Never short of 
an opinion, Bourdaii^^said of this deal, “It’s like me 
being in the leg-brealmg business, and then sign- 
ing a deal with a crutch\ manufacturer.” As excep- 
tionally egregious an endorsement as they come, 
the fact that Deen is still o\ television is only mar- 
ginally more horrifying. 

And rolling in at the top of thepodium... 

1 . Marco Pierre White, for his Itnorr stock cubes 
endorsement. Let me put it simply: if an athlete 
uses a substance that enhances his or her perfor- 
mance, he or she is banned from the sport. If a chef 
uses a product that artiflcially (and ruinously) en- 
riches the flavour of his food, why should he still be 
allowed to cook (or go on TV to pretend to cook)? 
Shilling a product that subverts the very essence 
of gastronomy, and which contains little more than 
salt and MSG, White has (in my boolcs, at least) 
irrevocably destroyed his reputation, llf he uses 
Knorr, he is a charlatan. If he doesn’t, ^hat makes 
him a world-class hypocrite. 


Luckily for White et al however, humanity has be- 
come so inured to such indignities that our outrage 
only has the stamina to last as long as the next You- 
Tube video that flashes up our screens. / If, 
b ©misskhoo 


Rumours of her diagnosis began as early as 2010, but 
Deen only publicly admitted to her diabetes in 2012. 

"I've always encouraged moderation," she told Al 
Roker when she announced the news. "On my show, 

I share with you all these yummy, fattening recipes, 
but I tell people 'in moderation...' You can have that 
little piece of pie." Recently, she released a healthy 
cookbook, Paula Deen Cuts the Fat. 


UTILITY SALT: 

Specifically kosher salt 

Use: Primary seasoning and 
utility work, like blanching. 

It melts and becomes part 
of the soup, sauce, saut^ 
or roast. 

Why: Kosher salt's larger 
granules were originally used 
in the Jewish practice of 
"kasher-ing" meat because 
they adhere well and have 
enough evaporative power 
to draw out moisture without 
depositing an overdose of 
salinity. Kosher salt is so 
inexpensive you can throw a 
handful in pasta water, and 
it's crisp and clean enough 
to use for building flavour. 
The recommendation: 
Diamond Crystal. A late- 
19th-century proprietary 
evaporation process 
creates hollow, multifaceted 
crystals, fragile enough to 
crush between your thumb 
and index finger. As a result, 
the salt is less dense than 
other brands', with lower 
salinity by volume, so it's 
harder to oversalt. 



FINISHING SALT: 

Generally artisanal sea salt 

Use: The final seasoning or 
garnishing of a finished dish. 
The salt does not dissolve 
but delivers a crackly 
texture, as well as flavour. 
Why: Its higher moisture 
content resists melting 
upon contact with hot food. 
In contrast to kosher salt, 
artisanal salt is pricey but so 
intense that you don't need 
more than a few granules. 
The recommendation: Fleur 
de Sel de Camargue. Named 
"flower of the sea" for its 
initial aroma of violets when 
drying, it's hand-raked from 
salt beds in the Camargue 
region of France, where salt 
has been produced since 
before the Middle Ages. 

The lightly crystallised 
snowy flakes have a delicate 
minerality, equally at home 
with soft and bold flavours. 
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CONNOR’S 

STOUT PORTER 

THE TASTE THAT’S 
JUST MADE RIGHT 

You can now enjoy a brew that’s balanced in taste with Connor’s Stout Porter. 

Inspired by the original British Stout Porter recipe from the 1700s. 

Recreated by our Master Brewer to deliver the same crisp texture, creamy head, 
and gentle roasty undertones. 

No fluff, drama, or pretence. This is a pint of real pleasure. 

Go on, indulge in a taste that’s... 


Just Made Right 



Drink Responsibly 


CARLSBERG MARKETING SDN BHD (140534-M) 
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MaHB / Sport by Andrew Whitelaw 

ARNIE'S ARMY 

The metrosexual is dead. Long live the spornosexual. 



"NO MAN HAS THE RIGHT to be an amateur in 
the matter of physical training. It is a shame for 
a man to grow old without seeing the beauty and 
strength of which his body is capable.” Yep. I’ve 
gone and done it. I’ve gone big. I’ve opened with a 
cheeky bit of Socrates. 

It’s an oldie, but a goodie, and I’m sure we’ve 
all heard it before. Because it’s The Strength Issue, 
I felt it was time to whip out something from the 
bearded one. But you have to admit the man has 
a point. You only get one life, so it’s surely a crime 
not to flirt with the physical heights that one can 
possibly attain through a bit of hard work in the 
gym. Working out is nothing new, of course; but 
the masses have stepped up their game recently. 


A colleague actually 
went out and became a 
spornosexual. Read all 
about it on page 96. 


Or branched-chain 
amino acid or L-Arginine 
or micronised creatine ^ 
or conjugated linoleic 
acid or... 


The interesting thing is Socrates came out with 
his pearl of wisdom thousands of years ago. Poor 
Arnie Schwarzenegger seemed a lonely champion 
of the cause for decades, but now, he’s got compa- 
ny. Not just an army of fellow celebrities and sport- 
speople, but actual normal people. Nowadays, you 
can scarcely attend a music festival without feeling 
like you’re surrounded by the Klang Valley’s ver- 
sion of the 300. 

Bodybuilders used to be caricatures of men 
that we saw in Hollywood films. Now, they sit op- 
posite you at work or clatter you on the rooftop of 
I Utama during your weekly five-a-side. This recent 
bodybuilding trend has actually been given a name. 
Mark Simpson, the same chap who coined the term 
“metrosexual”, has branded these modern, sculpt- 
ed lifters “spornosexuals”. Specifically, it describes 
the idea that we’re a generation of men who strive 
to look like sportsmen and/or porn stars. The prev- 
alence of David Beckham or Cristiano Ronaldo pos- 
ing in their underpants seems to have had an effect 
on people and they’ve acted on it. 

In the past few years, we’ve seen the rise in 
popularity of Mixed Martial Arts, CrossFit and 
yoga. Taking an epic tub of protein to work isn’t 
considered abnormal anymore. But why is that 
so, and whwnow? It could just be a fad, or maybe 
we’ve all just become more vain due to the gargan- 
tuan prince of social media. 

Wh^n they hit 40, people all around us seem to 
st^rc clambering for the sign-up sheet for the Pen- 
ang Marathon on their way to deadlifting a barbell 
the size of a Milo truck. Regardless of age, perhaps 
we sense our own mortality at some point and wish 
to gain control of it. There’s also an addictive qual- 
ity in feeling yourself getting fitter, stronger, better. 

Just like the metrosexual before him, the spor- 
nosexual might well be a fleeting phenomenon— 
here for a few years only to combust spontaneously 
in a cloud of whey protein, never to be seen again. 
In that sense, w^an only bank on one thing: see- 
ing so many nbst-millennial brothers and sisters 
hittingjthe'^m would surely make an old Greek 
“philosopher mighty proud. FI 

b @ASTJWhitelaw 


HOW TO MAKE A GOLF COURSE 

An update to the most controversial book in golf. 


In 1982, Tom Doak graduated from Cornell with a degree in landscape architecture. He earned a scholarship 
to extend his education and, as all good graduate students do, began his postgraduate career by spending 
two months caddying at St Andrews, the birthplace of golf. Once he had absorbed as many of the secrets 
of St Andrews as he could, he spent the rest of his scholarship touring the courses of Great Britain and 
Ireland, meticulously documenting them in notes and photographs. It's kind of a too-perfect ending to this 
story that Doak is now one of the two or three most important golf-course designers working on planet 
earth. Five of his courses— all designed in the past 15 years— are among the top 100 in the world. 

Back when he was a brash young man, Doak wrote a semi-legendary book called The Confidential Guide to 
Golf Courses, in which he rated and described all the courses he had experienced. His characterisations were 
occasionally unkind to legendary courses and sometimes dismissive of respected architects. He got a bit of a 
reputation, in part because of the book and in part because he is an iconoclast who brooks little bulls**t. 

Thirty years later, he and three co-authors have come out with volume one of a new version of The 
Confidential Guide {renaissancegolf.com), and, in reading Doak's intro and the authors' descriptions of 
many of the best-known courses in the world, it is easy to see something that Doak— grumpy f**ker that he 
is— never shows. And that is his intense love of the miracles of design that arise when a man understands 
a great piece of land and gently shapes it into a work of lasting art. His (and his co-authors') is an unusual 
obsession, but it is a beautiful one. 
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WANT TO BREAK FREE? 

Introducing KRONENBOURG 1 664 WEDNESDAY 

You already know work takes up most of our time. That's why we at 
Kronenbourg 1 664 want you to Taste The French Way Of Life and discover 
a better work-life balance. 

Introducing KRONENBOURG 1664 WEDNESDAY, our official 
mid-week break where you finish work on time just to enjoy life and live 
a little. To encourage you to do so, we will be bringing you 
exciting promotions, great deals and superb activities! 

So, join us and start celebrating better work-life balance. 

CHECK OUTnKRONENBOURGMY FOR MORE DETAILS 


Drink Responsibly 


J^onenbourg IJOO4 

TASTE THE 

FRENCH WAY 

OF LIFE 







MaHB / Health by Wong Yu Jin 

LEAN, MEAN AND STRONG 

Gone are the days when a poster of The Rock in a loincloth wielding 
a club hung proudly in your gym locker. 



EVERYONE SEEMS to be talking about being lean 
nowadays. Bulging pecs tugging on your shirt but- 
tons and cannonball biceps screaming to be dis- 
played are out. Being lean and mean is the new big 
and strong. However, many gym newbies and fit- 
ness virgins forget one simple rule: to be lean and 
mean, you still need to be STRONG. 

Strength is the foundation of fitness. Whether 
you want to be lean, mean, big, run a marathon, 
participate in Amen'can Ninja Warrior, or move the 
fridge for your missus, you need to improve your 
strength. When you’re strong, you perform better 
in every aspect. 

Too often, over- enthusiastic gym-goers try all 
kinds of strength-building exercises gleaned from 
a myriad of online sources with paltry results. To 
grow strong, stick to the basics. Be close buddies 
with the Big Four: the Squat, the Bench Press, 
the Shoulder Press and the Pull-Up. Master 
them and you will see strength gains. The Deadlift 
is a great exercise too, but I’m not too keen on the 
pressure it places on the lower back. 

If possible, work with barbells instead of 
dumbbells or machines. When done properly, bar- 
bells allow for heavier loads and engage a lot more 


Fibrous tissue covering your muscles and 
organs, fascia needs to be stretched to help 
your muscles get stronger. When warming up, 
stretch for longer periods to target the fascia. 

Then, consult your personal trainer for the 
best fascia-stretching workouts for the #gains. 


muscle fibres. Machines are good a^a start, but you 
must graduate to free weight training to truly grow 
strong. Plus, it looks much cooler if you grunt men- 
acingly while lifting a barbell. \ 

Many people think that they need\to sacrifice 
many precious hours to grow strong. Actually, 
keeping your workout short helps you take ad- 
vantage of hormonal surges. Short, high-intensi- 
ty workouts trigger a powerful surge of anabolic 
hormones that are superb for muscle growth. In 
addition, if you do too many exercises, the ones 
at the end tend to be done half-assed. Keep to 
four or five exercises per workout. For exam- 
ple, two main exercises (from the Big Four), two 
supplementary exercises (smaller muscle groups 
like triceps or biceps) and one core exercise (ah 
exercises). 

The key to strength gains, of course/ is progres- 
sion in weights lifted. I’ve seen too nrany guys pil- 
ing up the weights too fast in an effort to beat their 
chest with Greek god pride. Many people don’t re- 
alise that ligaments, tendons and fascia need to be 
strengthened over time, apart from just muscles. 
Overstraining the body might lead to injury and set 
you back to square one. 

I’ve found that the best way to increase 
strength for beginners is using micro-progres- 
sion. Increase weight by a bit each time. Gradual 
progressions are more natural to the body and 
much safer in the long run. To know how much 
you should increase each time, think in percent- 
ages instead of weight. An increase of three to five 
percent each week works well as a start. Most 
gyms have those little plates that allow for such 
increases. Put your pride aside and don’t be shy 
to use them. 

Good luck in your search for strength. Most 
importantly, you must want it bad. And remember: 
improvement begins with I. FI 

5^ wongyujin.com, healthpro.com. my f facebook.com/wongyujin 
b @wongyujin 


TUNE YOUR BODY 
FOR SQUASH 

You'll need stamina, power, 
strength and speed to beat 
your best mate into next 
week on court. 


o 



POWER: Speed Skates 

Lean forward and bend your 
knees. Put your weight on 
your left leg, and sweep 
your right leg out left wide 
behind your body. Sweep 
back and switch sides in one 
movement. Repeat for 30-60 
seconds. Rest for 45 seconds 
and repeat for 3-5 sets more. 



AGILITY: Lateral 
Court Sprints 

Mark two points 10m apart. 
Touch one marker with your 
hand, and quickly side shuffle 
to the next, touch it and 
repeat. Once you've returned 
to the start twice, rest for 
30-60 seconds and repeat 
for 3-5 sets. 



A 


STAMINA: Suicides 

Spread four markers at 
5-6m intervals. One set is 
running to the first one and 
back to the start, then the 
second and back to the 
start, and repeat for the 
third and fourth. Do 3 sets 
continuously; rest for 45-60 
seconds. Aim for 3-4 sets. 



SPEED: Partner Drill 

Place four markers of 
different colours in a 1m 
square. Stand in the middle 
and get your partner to call 
out colours. You must lean 
to touch the marker, then 
return to standing upright. 

Go for 45 seconds then 
switch roles to improve your 
reaction times. 
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LErS CELEBRATE WORK-LIFE BALANCE 

With a little bit of adrenalin-filled fun 


Let s cheers to KRONENBOURG 1664 WEDNESDAY as we bring you 
an exciting never-been-done before activity, 'The Fun Office Chair Race'! 

Navigate through obstacles and race your buddies on our fun-filled race track to 
win awesome prizes worth RM 50,000! Not a thrill seeker? Don't worry, we have 
other interesting activities and performances to entertain you while you unwind 
and refax over some cold ones. 


Break free with us as we celebrate work-life balance and live a little! 


rone 


CHECK OUrnKRONENBOURGMY FOR MORE DETAILS 


TASTE THE 

FRENCH WAY 


6pm onwards 


unway 


Drink Responsibly 


OF LIFE 




MaHB/ Health 


KICK START 

Get set to burn off your overindulgences and 
to feel the strength within. 


FEELING SLUGGISH after excessive eating 
and drinking? Tired of feeling weak physically 
and mentally? Follow these tips from Esquire’s 
personal trainer Harry Jameson, and health 
and fitness trainer Kathryn Tilbury to get back 
in shape and to feel as strong as an ox. 

Send your fitness questions to ©harryjamesonpt 



SWEAT IT OUT 

"Exercise speeds up your metabolism, helping to remove 
toxins and promote repair, replenishment and growth," 
Tilbury says. Jameson agrees: "Running in a sweat suit or 
exercising in a heated room— hot yoga for example— will 
increase your sweat response, and help you excrete 
toxins quicker. However, make sure you drink as much 
water as you can." 


o 



HAVE A MASSAGE 

"Massages push out toxins stuck 
in muscles and connective tissue," 
Tilbury says. "Even if you're active 
and healthy, toxin build-up can 
make you feel stiff, tired and in- 
crease your risk of injury. Go for a 
mix of sports, lymphatic and Thai 
massages." the-refinery.com 


USE MORE COCONUT OIL 

"Coconut oil is detoxifying. It contains 
a host of fatty acids with antiviral, 
antimicrobial, antifungal and antioxidant 
powers to fight free radicals and most 
other toxic substances that could harm 
your body," Tilbury says. "It's a great 
addition to detox juices and smoothies to 
balance blood sugar." 
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BE THE EARLY BIRD 

"Try doing at least 50 percent of your training sessions first thing in the morning. Early 
morning exercise helps to boost your mood and energy levels for the entire day," Jameson 
says. "Working out on an empty stomach is also the best way of training your body to use 
fat as an energy source, and circuit training is the best form of exercise to achieve this. 
Combining weights and cardio burns fat and tones you up at the same time." 



o 

DRINK WATER 

"Water flushes out toxins," 
Tilbury says. "Multiply your 
weight in kg by 0.033 for 
your optimal daily intake 
in litres— take more if 
exercising. For a hot drink, 
try Matcha Green Tea for 
its detoxifying chlorophyll." 
matchasource.com 



o 

TAKE AN 

INFRARED 

SAUNA 


"The best way to detox 
heavy metals and 
chemicals picked up 
from the environment 
is to take an infrared 
sauna," Tilbury says. 

"Not as hot as a regular 
sauna, it induces internal 
heat produced by the 
circulatory system that 
can draw out up to 
six times more toxins 
and impurities than 
normal sweat." 
purifyhealth.com 


o 



EAT HEALTHILY 

"The best detoxing foods are beetroot, kale, turmeric, 
ginger, garlic, lemon, fennel, seaweed, apples and 
artichokes," Tilbury says. "Avoid caffeine, alcohol, sugar, 
over-eating and NSAIDs (non-steroidal anti-inflammatory 
drugs) and paracetamol, as they aggravate the digestive 
tract, liver and kidneys." 


SVENOR 

FITCHICK 


o 

GET THIS APP 

For guidance. Tilbury rates 
the Detox Diet & Recipes 
app by CleverMatrix. 

"It gives one-, two- and 
seven-day comprehensive 
protocols for nutrition with 
recipes, lifestyle advice, 
what foods to buy, how to 
prepare before and what to 
do afterwards." 


ILLUSTRATIONS BY JEAN JULLIEN. 

HOUSE APART 
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SHOPS: GEOX - PAVILION Lot 4.49.00, Level 4 Pavilion Kuala Lumpur Tel/Fax: 603-2110 5417 
GEOX - THE GARDENS Lot S-227, 2nd Floor, The Gardens, Mid Valley Gity Tel/Fax: 603-2201 5801 
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GOUNTERS: PARKSON - Pavilion, KLGG, Gurney Plaza, Nu Sentral (Men’s), 101 City Mall (Men’s), 1 Utama Shopping Gentre (Men’s) 

ISETAN - KLGG, The Gardens | METROJAYA - Mid Valley 




Left 

One of two Malaysians, 
Jenhan performing at 
Kings and Queens of 
Comedy Asia 2014. 




MaHB / Humour by Kuah Jenhan 

ORIGINS: DAYS 
OF PAST KUAH 

Last month, he imploded in the minefield of stand-up 
comedy, drowned at the Battle of HMS Relationship, and 
was cut down in the Ambush of Self-esteem. But he still 
survived to conclude this sappy story. 


I RANG MY BUDDY Phoon Chi Ho and told him, 
“That open mic show you’re organising with Time 
OutKL? Okay, I’m in. Please.” “But you’ve not done 
comedy for three years!” he retorted, clearly ] 
icking. “It’s differentTrow ^ople acl ualhr^ome to 
the shows!” 

“If you don’t put me on stage, I’m not sure if 
I’ll ever have the courage to do comedy again,” 
I pleaded. He finally relented, unaware that this 
sudden burst of confidence was an act of desper- 
ation to win back The Apple of my eye who had 
called it quits because she “didn’t understand me”. 

The day arrived and I don’t know what scared 
me more— the fact that I had 15 minutes of un- 
tested material (rookie mistake) or that The Apple 
might not even show up. But she did! With her ex- 
boyfriend. Worm! But because he too was trying to 
get back together, he said I was the best act of the 
night. Bam\ Who the eye? I am! 

Looking back, she might have left with her ex 
that night, but I realise that I also left with mine— 
Comedy. From March 2009, 1 continued perform- 
ing comedy, making RM200 a month at the coun- 


it's now 2009. The last time 
Jenhan performed comedy 
on stage was in 2006. 


Jenhan still remembers 
vividly Douglas' first words 
to him: "Eh Jenhan, you gay 
or what? No girlfriend?" He 
still asks Jenhan the same 
thing today. 


"Basically, one city with 
suburbs all around, filled with 
people who knew someone 
who knew a story of a serial 
killer; Asian students; and 
very friendly old people," 
according to Jenhan. 


If you ever meet him in person, 
ask Jenhan to regale you with 
this story. You'll definitely 
wanna know more about "The 
Big Log", a tree that looks like 
it's taking a dump. 


try’s only open mic gig. I taped every show and did 
well. Meanwhile, The Apple relocated to Australia. 

That August, Chi Ho told me that Douglas Lim 
wanted to meet. We discussed collaborating and 
ended up having a sold- out run with the Malaysian 
Association of Chinese Comedians (MACC). The 
name stuck, and we’re still selling out six years lat- 
er! After our first show, I asked Douglas if I could 
be advanced my pay. He agreed, because he knew 
why I’d been squirreling away as much of my mea- 
gre earnings as possible, and taping every show. 

I wanted to fulfil a silly promise that I’d made 
to myself: buy a plane ticket and be reunited with 
The Apple on her birthday. Although I’d taped 
every show for her, hoping she’d finally understand 
me, I was unhappy and sour, like a pineapple. I was 
pining for sweet Apple. I told no one about my plan 
because I wanted to surprise her. Where would I 
stay? What would I survive on? Was she still single? 
I didn’t need answers, because youth is beautiful. 

I told myself: either I come back with her heart 
or I come back having found myself. I never want- 
ed to be unhappy doing what I /liked anymore, so 
off I went to Adelaide. But The/Apple’s Mum, who 
had disapproved of me from tne get-go, also decid- 
ed to pay her a surprise birthday visit, which left 
me with a dilemma: should /I be selfish and show 
up to prove that i had fulfmed my promise? Or do 
I stand back and respcOT quality Mother-Apple 
time? I decided to wait i^til Mum left. 

That evening, I plucxed up my courage, pinned 
my heart to my sle^/e and got directions to her 
hostel. The front d^r was open. I knocked and her 
friend, who wa^n the kitchen, dropped a frying 
pan in shockyThis woke up The Apple, who came 
out of henToom, saw me and went back in to re- 
trievejhdr spectacles just to be sure. Only small talk 
achieved that day. I only saw her once more 
when I snfick into her university’s/ library. While 
I boyishly/waited for her to offer plans, she made 
none. Aijer a week of silence, we had the Big Talk. 
Alas, s^ felt nothing. 

I y ought a one-way ticket td Melbourne with 
wl^ little that I had left. Tl^ night I departed, 
'/s 2 iW my first and only metedr to date. It gave me 
hope. In Melbourne, I dicya gig at The Comic’s 
Lounge and experience^ many firsts: seeing a 
comedy club in action^performing overseas, get- 
ting so nervous I almost peed my pants, and, for 
the first time in ^ long time, feeling genuinely 
happy after a^how. I vowed to return for a repeat 
performiin^e. I’m here now, for the Melbourne 
fnational Comedy Festival. I wonder if The 
Apple will show up? FI 

t @kuahjenhan 
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MaHB / Sex by Joanne Kam 


AT LONG LAST 

Sometimes, it's not about going the extra mile, when an inch or two will do. 


ESQUIRE ANSWERS 
A TOUGH QUESTION 



THE STRENGTH of a guy’s manhood is by far his 
measuring stick for his confidence. Although I’m 
sure there are other factors to make up his sexual 
resume, none would be as worthy as having the 
stamina to go the distance. But how would one 
gauge that? Some estimate a timely session should 
last the length of a sitcom, but others pride them- 
selves in being able to carry on for as long as a Peter 
Jackson movie. 

The pride that comes with being able to tell a 
woman that you’re not done yet, when she’s beg- 
ging you to stop because she’s exhausted from too 
many orgasms, is something a lot of men want to 
hear and be able to brag to the boys about. In their 
quest for virility, men have left no stone unturned 
and resorted to everything from Tongkat Ali and 
drinking snake’s blood to Viagra and even medita- 
tion— though let me tell you now, that’s not going 
to get you an5rwhere. 

Recently, Dutchman Ed Houben was named 
the most virile man on earth after fathering 98 


children— even though, his sperm technically did. 
The man dubbed “The Sperminator” has bestowed 
his gift to same-sex couples and those desperately 
seeking children like Santa’s just come to town. 
But does this equate to his manhood’s strength? 

There are many exercises on the Internet that 
purport to teach techniques on how a man can 
strengthen his manhood, allowing him to forego 
over-the-counter quick fixes and achieve that 
legendary lasting endurance that all men crave. 
But I wonder if there’s a class for this (men only, 
of course)? If so, what would the lessons entail? 
Instead of yoga positions, would the instructor 
make you practise your tug-and-pull technique 
and breathing exercises to pace your rush-hour ea- 
gerness, so you don’t prematurely ejaculate before 
taking off your pants? 

Besides strength and virility, what about en- 
largement? Is there really a way to grow your 
manhood? According to Soo Boon Ang, a Kuching- 
based fitness instructor, it’s not a myth. He claims 
to have developed a method that involves a series 
of warm-up techniques followed by stretching and 
jelqing exercises that, when performed consist- 
ently^ the correct pressure and in a set sequence, 
promotk permanent penis elongation and girth 
increase, ^ well as overall vascularity and turgid- 
ity. Soo sayk^his approach is as effective as lifting 
weights to bmld one’s muscles. His programme 
also incorporatfes herbal and bodybuilding supple- 
ments that are tVken orally, as well as the topical 
application of geimine minyak lintah (leech oil). 

Unfortunately, mere are more ways to do this 
wrong than right tr\at might result in permanent 
injury and/or ineff^tive results. Patience, con- 
sistency and technical know-how are important. 
Soo claims that his method is simple yet effective: 
apparently, a former client achieved an overall in- 
crease in length and girth of an inch in two months. 
An inch is still an inch,! and those who are inter- 
ested may contact Soo on his Facebook page. 

b ©joannekam 


Sometimes called "milking", jelqing is a penis 
enlargement exercise to increase blood flow to 
your wonder muscle. Exercisers work out their 
semi-erect member a few hundred strokes a 
day, often using lubricant. Yes, it sounds a lot 
like jacking off, but it's really not, okay. 



In S&M, is one person 
always the sadist and the 
other the masochist? 

That's not just S&M. Most 
relationships consist of one 
person, animal, avatar, etc, 
who is always the sadist and 
another who is always the 
masochist. And the ratio 
needn't be 1:1, but more 
than three masochists can't 
get anything done, and with 
more than five sadists you're 
looking at code violations. 

Perhaps the only place 
that this model doesn't hold 
is in the BDSM community 
itself (and do include the 
BDs in there— they get very 
hurt when you leave them 
out). "There are a lot of 
masochists out there who 
are not submissives, lots 
of sadists out there who 
are not dominants," says 
Michael Makai, author of 
Domination & Submission: 
The BDSM Relationship 
Handbook. I'm not sure that 
dominant masochists or 
submissive sadists are even 
possible— at least, none 
have answered my Craigslist 
ad yet— but the whole thing 
sounds pretty loose. There 
are about 10 percent at the 
top and bottom who are 
staunch tops or bottoms, 
"but in the middle you 
have 80 percent of people 
who draw equally from 
either side." You'll also see 
what are called "switches" 
around the dungeon. "A 
switch is somebody who 
can switch back and forth 
from dominant, submissive, 
top, or bottom," says Makai, 
who has observed "about 
nine different types of 
switches." Space precludes 
me from getting into each 
one here, but it's worth 
noting the point has been 
raised that a true sadist 
couldn't be satisfied by 
someone who's enjoying 
the pain. I don't know; my 
sub won't answer me. But 
I think someone should go 
down there and whip those 
assh***s into shape. 
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ESSENTIALS OF STYLE 



Five easy pieces 

Or: what we mean when we teii you to keep it simpie. 

Featuring Mario Carbone. 


THE MAN:The chef and culinary empire builder opened his latest restaurant, Santina, in New York 
this past winter. For more on his style, in and out of the kitchen, go to esquire.com 

THE CLOTH ES:Less is more. The more you know, the less you need. Keep it simple, stupid. Minimalism 
has plenty of mantras, and they usually evoke images of boring black suits. There is another kind of 
minimalism taking root this spring and summer, though with clothes distilled to their most basic forms and 
then elevated with unexpected materials or colours (see: the Zegna and Coach finery above). They’re still 
simple and versatile, but they’re also singular and distinctive, and when worn together in easy, five-piece 
outfits, they’re the only things you need for spring. 

1. Silk jacket (RM11,039*) by Ermenegildo Zegna. 2. Cotton shirt (RM1,382*) by Ermenegildo Zegna. 

3. Cotton trousers (RM1,751*) by Ermenegildo Zegna. 4. Silk tie (RM756*) by Ermenegildo Zegna. 

5. Suede shoes (RM1,272*) by Coach. 


* Denotes translated prices 
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ESSENTIALS OF STYLE - HIGH FIVE! 


Five easy pieces on-duty 

For work, or anywhere else you're expected to look respectable. 



THE SUIT: Everyone needs a classic grey suit, 
sure. But to avoid the dullness that goes with 
classic and grey, opt for a subtle pattern, like 
the gentle windowpane of this Hickey Freeman 
number. It’s versatile enough to go with virtu- 
ally any dress shirt, but the pattern shows 
you’re not just any old suit. 

THE S H I RT: A lot of us feel the need to fit into 
one of two categories: blue- or white-collar. We 
prefer to blend the two. A thin-striped wide- 
collar dress shirt is a modern foundation piece 
with limitless potential. 

THE WATCH: You want one that looks serious 
but doesn’t take itself seriously. With this 


Montblanc, you notice the handsome, simple 
face; but upon second glance, you see a few 
pleasant oddities. Is that...? Yes, four hands 
(one tracks another time zone). It’s a little more 
casual, but it’s still a striking beauty that de- 
mands respect. 

THE TIE: A silk tie? Too obvious. A cotton knit 
tie? Too casual. A silk knit tie? A silk knit tie. 

THE SHOE: Forget curlicues and elaborate 
brogue-ing— the textured leather grain and rich 
brown coloring of these A Testonis are all you 
need to make a quiet impression. 


I. Two-button wool suit (RM6,616*) by Hickey Freeman. 2 . Cotton-twill shirt (Rl\/I903*) by Eton. 3 . Steel Timewalker automatic 
watch (RM14,356*) by Montblanc. 4 . Silk knit tie (RM332*) by Paul Stuart. 5 . Leather shoes (RM2,433*) by A Testoni. 


THE VISUAL ARGUMENT 

Make like a Silicon Valley mogul 
and keep things simple. 



Kalanick, T. (Uber) 



Chesky, B. (Airbnb) 


ASK NICK 
SULLIVAN 

The Esquire 
fashion director 
will now take your 
questions. 


\k 

For formal 
events, when is 
it appropriate to 
wear coioured or 
patterned bow ties, 
and when do I stick 
to ciassic biack? 
Adam August 
Hamden, 

Connecticut. 

There's a clue 
somewhere in "black 
tie", if you just look 
for it. Technically, it's 
never appropriate 
to throw in patterns, 
except in, say, Vegas. 
But if you've got 
everything else right 
about your formal 
wear (cummerbund, 
patent-leather lace- 
ups, the works), you 
can stray from the 
straight and narrow a 
little and have some 
fun with a darker 
shade for your bow 
tie, like burgundy or 
dark green. 


GETTY 
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ESSENTIALS OF STYLE - HIGH FIVE! 


Five easy pieces off-duty 

For parties, or anywhere eise you just want to hang out. 




THE BLAZER: It’s unlined, of course, with very little structure, 
but what sets this jacket apart is the shade of blue. Royal? Ceru- 
lean? Who cares— it ain’t standard-issue navy, and it’s simple 
enough to stand out in a good way 

THE SHIRT: This crumpled linen button-down is the casual 
brother of the dress shirt on the previous page. Wear it with a 
tie, wear it unadorned with a pair of chinos— you’ve got options. 

THE CHINOS: These jean-cut washed-cotton chinos are a ho- 
ly high-low union. And if that’s not enough to convince you, 
keep in mind they’re as comfortable as a broken-in pair of 
Levi’s, but the maitre d’ won’t think twice if you wear them to 
the fancy restaurant. 


THE BELT: Why must such a simple object (a strap of leather 
with a metal buckle) with such a noble purpose (to hold your 
pants up) require such an exhaustive search? Because it’s the 
little things that matter the most and are the hardest to do well. 
Look no further, for here is your ideal belt. Sturdy, not bulky. 
Dressy, not formal. 

THE SHOES: In most high-low situations, you see men wear- 
ing beige suede oxfords, which is, of course, fine. But for those 
who want more than fine, a navy-blue suede variation provides 
a bold pop. 

I. Two-button cotton jacket by Tallia Orange. 2 . Linen shirt (RMIOSJ*) by 
Eidos. 3 . Cotton chinos (RM1,640*) by Ermenegildo Zegna. 4. Leather belt 
(RM46r) by Coach. 5 . Suede shoes (RM2,764*) by Jimmy Choo. 


BUY, HOLD, SELL 


BUY. Everything on this page, the one before 
it, and the one after it. 

HOLD. Chambray shirts, double-breasted 
blazers, chukka boots, aviator shades, white 
linen pocket squares. 

SELL. Go-to-hell chinos, shoes with 
brightly colored soles, camo-print anything, 
leather and/or beaded bracelets, mirror- 
lensed shades. 


ASK NICK How do I pick socks that stand out without iooking trendy? 

SULLIVAN Tom Dignes, Woodlands, Texas. 

Wait— soyou want to wear socks that stand out, but you don't want 
to look like you're part of the trend of wearing socks that stand out? 
Sir, you're either in or you're out, and if you're going to be self- 

> conscious about it, stick with classic dark dress socks. Otherwise, 

own it. A friend of mine in London took to wearing one navy sock 
and one red sock with his navy suit every day. It was his thing, and 
he owned it, right up until they took him away in the ambulance. 
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ESSENTIALS OF STYLE - HIGH FIVE! 


Five easy pieces off-off-duty 

For weekends, or whenever eise you're iooking for troubie. 



THE JACKET: Deep down, we’re all on the 
same mission— to find the perfect leather jack- 
et. The grab-and-run. The wear-with-whatev- 
er. Instead of the bomber or the biker, try a 
lighter-weight blouson. And bonus points for 
an unexpected shade like midnight blue. 

THE SWEATER: Why buy a V-neck sweater 
that must be worn with a collared shirt when 
you can get a crewneck that can be worn with 
anything? Go with a thin, breathable knit that 
looks and feels like a well-worn T-shirt. 


THE JEANS: Dark jeans are more accommo- 
dating to both weekend and casual work at- 
tire. Don’t go skinny and don’t get too relaxed 
on us. A simple tailored leg and a medium rise 
give you the perfect balance. 

THE SUNGLASSES: Wayfarers look great on 
everyone, all the time, period. Why mess with 
perfection? 

THE BOOTS: These Wolverine 1000 Mile 
cap-toe boots achieve the optimal equilibrium 
of rugged and refined. 


I. Leather jacket (RM3,667*) by Vince. 2 . Cotton and cashmere sweater (RM166*) by Combatant Gentlemen. 

3 . Cotton-blend jeans (RM792*) by AG. 4. Sunglasses (RM571*) by Ray-Ban. 5 . Leather boots (RM2,046*) by Wolverine. 



SEARCHING FOR 
THE PERFECT T-SHIRT 

It should fit just right, 
bottoming out an inch or two 
below your beltline and offering 
the right amount of shape in 
the sides and the arms (see: this 
guy, above). And then there is 
the cloth, something with some 
texture that works on its own 
or under a blazer. I'd looked for 
years and always found my tees 
a little wanting, and I ended up 
finding the perfect one last year 
from the damnedest of brands 
(for a fashion editor): Hanes. 

The company's "comfort blend" 
T-shirt is tagless and contoured, 
and with its lack of side seams 
and its slim (but not tight) fit, 
it hits the sweet spot between 
athletic and fashion. Hanes 
offers plenty of colours, and at 
RM46* a pop, I stocked up. 

My search is over. 

-WENDELL BROWN 


ASK NICK 
SULLIVAN 


N/ 

How do I pull off 
a military or field 
jacket with clothes 
that don't belong in 
the field? 

Jesse Sain-Baird 
New York, New York 

The old M-65 field 
jacket— or designer 
versions of it— is my 
idea of the perfect 
travel jacket: plenty 
of pockets and a bit 
of vintage dash, and 
you can wear it with 
almost anything, 
except perhaps a 
dark formal suit. For 
maximum versatility 
with non-field clothes, 
choose one with a 
streamlined, fitted 
silhouette and plenty 
of texture to the cloth. 
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The resurrection of the great 
American sweatshirt 

It's new and improved and ready to serve. 

Words by Joshua David Stein 


Cotton fleece sweatshirt 
(RM363*) by Todd 
Snyder + Champion. 


A TRUE VOICE OF THE WAYBACK American 
sweatshirt comes through on a crackly telephone 
line from Alexander City, Alabama. It speaks in a 
southern drawl straight out of Big Fish and belongs 
to one Thomas Byron Saunders, an 80-year-old 
poet, farmer, and formerly the editor of The Rus- 
sell Record, the now- defunct in-house newspaper 
of Russell Manufacturing Co. 

The company, founded by an enterprising Ala- 
bamian named Benjamin Russell in 1902, is widely 
acknowledged as the birthplace of the sweatshirt. 
According to fleece apocrypha, when Mr Russell’s 
son, Benjamin Commander Russell, was playing 
football at the University of Alabama, he yearned 
for a more comfortable accommodation than the 
itchy wool jerseys hitherto worn by athletes. So in 


1920, Bennie, as he was known, convinced his fa- 
ther to produce a rugged and reliable yet breath- 
able shirt for his team. (Saunders says this is only 
a myth, “and it’s a good myth. The truth is Bennie 
never did play any football.” Per Saunders, the real 
genesis of the sweatshirt occurred in the late 1910s, 
when the company Russell founded begat a village, 
and that village begat a school, and the school begat 
athletic teams that needed fleece-lined uniforms 
furnished by none other than Russell himself.) Re- 
gardless of the particulars, every aspect of the ear- 
liest sweatshirts was oriented toward sporty util- 
ity. The now-fetishised ribbed- cotton V-insert at 
the neck— the so-called Dorito, or, less commonly, 
the whistle patch— allowed for the shirt to stretch 
over our heads. Side panels, an early reflnement. 
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flowed from armpit to inseam, offering greater mo- 
bility, just as the full-cut body allowed the arm to 
swing in its socket unimpeded. The short length of 
the sleeves and the snug ribbed wrist- and waist- 
bands meant no flapping fabric could muff up the 
flow of play. The soft brushed- cotton interior was 
the most advanced wicking system of its day. And 
unlike the chafey woolen uniforms, the sweatshirt 
was above all comfortable. It was to its contem- 
poraries what standing on two legs is to standing 
on one: immensely more pleasurable, immediately 
appealing, and eminently sensible. 

Today, the sweatshirt is still all those things, 
and it has also stepped into the edifying light of 
grown-up fashion (and away from its dark histo- 
ry as the uniform of slobs and bloggers). In the up- 
permost precincts of contemporary men’s wear, 
where the cocktails are artisanal and the cologne 
has top notes of pine, you’ll And sweatshirts lurk- 
ing under an unstructured blazer or over a crisp 
collared shirt. And no one has had more to do with 
this renaissance than designer Todd Snyder. 

In 2013, Snyder, who has a personal collection 
of hundreds of vintage sweatshirts (they are kept, 
carefully organized, in a vast warehouse in his na- 
tive Iowa), partnered with Champion— along with 
Russell, another pioneer in the sweatshirt cate- 
gory— to create a throwback line. “There’s a rug- 
gedness and authenticity about the sweatshirt 
that I wanted to recapture,” he says. Snyder rifled 
through the Rochester-based company’s archives 
to produce a line, dubbed City Gym, that seems 
teleported from the ’50s. His sweatshirts feature 
phenotypical traits of prototypical shirts, but he 
made them relevant for today’s man. “The ear- 
ly shirts were thick and boxy,” Snyder says, “and 
meant to keep the elements away. With my designs, 
I wanted to give credit to the past but make a shirt 
that looks good now.” Snyder’s shirts are slimmer, 
the fabric is lighter, and the worn-in look is a prod- 
uct not of use but of slubbing yarn and heathered 
fabrics. They are instant history on your back. 

Snyder uses a high-quality cotton fleece from 
Toronto— Canada, in general, has a lot of sweat- 
shirt action going on— but many other companies 
are returning work to the old American mill towns. 
Bayard Winthrop, for instance, a former flnance 
guy turned founder of American Giant, makes 
his handsome heavyweight sweatshirts from cot- 
ton milled at the Carolina Cotton Works in Gaff- 
ney, South Carolina. “We are committed to Ameri- 
can manufacturing,” Winthrop says. “With a name 
like ours, how couldn’t we be?” Chris Sutton, who 
cofounded the high-end denim line Noble two and 
a half years ago, is launching a sweats -driven line 
called Victor this month. His sweatshirts bear all 
the Snyder-ian hallmarks, but the line is as much 
about reviving American manufacturing as it is 
about paying sartorial homage to the past. “Peo- 
ple are telling us they want to buy US -made cloth- 



ing. Factories are desperate for the opportunity to 
grow again. Victor is our solution.” 

For as much attention as the sweatshirt is get- 
ting from high-end brands such as Bally, Valenti- 
no, Lanvin, and T by Alexander Wang, which have 
kept the form of the sweatshirt but gilded its body 
with metal studs and abstruse zippers, the sweat- 
shirt revival really belongs to those with an eye to- 
ward the past and to the wise interpreters of his- 
tory. And there is plenty of history. I recently flew 
down to the headquarters of Fruit of the Loom 
(which bought Russell in 2006), in Bowling Green, 
Kentucky, to search for the oldest extant sweat- 
shirt in America— and I found it. It was in a ware- 
house archive on a campus called Fruit North, 
way out past the retirement home, the gun store, 
and the National Corvette Museum, with its fa- 
mous Stingrays and more famous sinkhole. Russell 
hadn’t been diligent in keeping track of its prod- 
uct, and the earliest one the archivist could And 
dated from 1951. Handsome it was, with its silver 
skin and parchment-colored brushed-cotton in- 
side. I tried it on, careful not to tug too hard. Al- 
though the body was boxy and the arms strange- 
ly tapered, it was as damn fine a sweatshirt as any 
man had ever worn. 

Russell has intimated it might pull a Champion 
and release a heritage line next year. As for Saun- 
ders, he seems content to spend the rest of his days 
writing poetry and tilling the same plot his fami- 
ly’s had for seven generations. “My roots are here,” 
he says before signing off to collect the collard and 
mustard greens. “I’m happiest with the dirt under- 
neath my fingernails.” Then he left to toil, wearing a 
soft, sturdy sweatshirt in the fading Alabama sun. a 


"There's a rugged ness 
and authenticity about 
the sweatshirt that I 
wanted to recapture." 

—Todd Snyder 


Above 

Paul Newman, sweatshirt 
enthusiast, circa 1971. 
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Ras Adiba Radzi 


Newscaster, performer, athlete, 47, Kuala Lumpur 


The most anti-establishment thingthat I’ve ever done is protest against a municipal council in Selangor. One of our [disabled] friends 
was a bike vendor selling snacks, but he didn’t have a licence. The municipal council took away his bike and detained him. When he was 
in custody, they treated him with such disrespect, just because he was poor and disabled— my friend actually peed his pants because 
they refused to help him to the loo. So a group of us brought placards and voiced our dissatisfaction at how he was treated. 

No one wanted to give someone in a wheelchair a newscaster job. It’s not glamorous and it’s not normal. I waited for six blinking, freak- 
ing years. But I’m okay now. 

When I hung out at the Lake Gardens in the ’80s, I met writers from Dewan Bahasa dan Pustaka and the National Writers Association 
Malaysia [PENA]. I started writing poetry and holding readings on the street near the old Central Market. Security would chase us 
away, but the police were always very nice. 

Growing up in KL was wonderful. I attended Bukit Bintang Girls’ School. Now it’s become Pavilion, how sad! They should have at least 
kept one pillar, for God’s sake. That school was over 100 years old. With all due respect to the developer, they should have had a bit of 
respect. But money tends to cloud people’s eyes. 

I was only 18 when I got a job in TVS, and they thought I was a bit too young to read the news. I mean, who’s gonna believe an 18-year- 
old kid, right? I did a lot of sports, initially. A few months after I turned 19, they got me into the news. I just jumped right into all the jar- 
gon and the economics of journalism. It was tough at first! 

Being in a wheelchair in Malaysia is a challenge. We’re still not there yet. I work with people from KAED, the architecture department 
of the International Islamic University, to raise awareness on the technicalities of accessibility for persons with disabilities. We work 
with architects, municipal councils and NGOs to make people understand why we need curbs to be so low, why ramps have to be less 
steep, and why doors have to open outwards. Little things like this matter, but it gets taken for granted. 

If I could choose to live in another city or country, I would not. I like KL. 

My community, I call us warriors, because when we’re out, we meet all these obstacles— what am I gonna attack first: the ramps, the 
toilets or people’s attitudes? 

When people take my parking— the disabled spots— I just park behind them. They get angry and ask, “Why’d you park behind my 
car?” Because you parked in my space. Do you know why I have to park in a disabled spot? Because it’s wider and there’s place for me 
to transfer my wheelchair from the passenger seat to the driver’s side. I simply can’t do that in a normal-sized spot. 

The first person I interviewed was Tun Dr Mahathir Mohamad when he was still Datuk Seri. I was holding the microphone and shiv- 
ering— I was 19. He asked, “What’s up with you?” I couldn’t answer. Then someone said, “She just started, Datuk Seri.” “Oh, budak ba- 
rn ke?” [Oh, you’re new to the job?] I said yes. I nearly fainted. 

I like to have dessert on my own because it means I don’t have to share it with anyone. The pavlova at Alexis is to die for. So sedap gila. 
Another incident that I cannot forget involved a hit-and-run accident. A gentleman’s brain was scattered ever5rwhere. I took my note- 
book and actually helped scoop it together. It was the least I could do for a dead man. 

Shooting is a form of release for me. All the frustration just goes out of the barrel, literally. I’m glad you brought this up; no one has 
asked me that before. When I became disabled, I held a rifle and it felt like a glove. I’d train for about two to three hours until I bled. The 
irony is that, when I was healthy and whole, I couldn’t even hold a rifle properly. 

God might take away something, but he’ll give you something else in return. You just have to find out what that is. 

A fun thing that I did recently was a poetry and jazz show. I used a standing wheelchair to stand while singing. That was amazing. 
I hadn’t stood upright since 2002. Being able to stand up and look at people from a height while singing was liberating. I felt like a fairy 
in that standing wheelchair. 

The late Usman Awang, whom I met in 1987, was my sifn, my mentor. His writing isn’t difficult to read, but it is very pretty. He was an 
amazing guy, soft spoken and sentimental. 

If I had four famous people to dinner, I’d invite Richard Branson, Sting, Annie Lennox and Oprah. I love Oprah. She’s a never-give- 
up person. She’s made women all around the world proud by working hard, proving everybody wrong and going against the norm. 

My gang of brothers and sisters are an amazing lot. If not for them, I don’t think I would have picked up the pieces. Some of them sell 
used newspapers or vegetables. They’re champions, my heroes. Borrowing the spirit of my disabled friends got me to where I am now. 
I want to be treated like normal. I don’t want people to pity me. Embrace me like you would anyone else. My legs might not be normal, 
but I haven’t lost my marbles— at least, not a lot of them! The one thing that I can do is push my own wheelchair. So, whenever there’s 
an opportunity for me to push myself— if there aren’t many potholes or the curbs aren’t so high— I really like to do that. If I need help. 
I’ll ask. Ff 
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Photographed by Taili Song Roth 

Alejandro G 


Iharritu 


Oscar-winning director, 51, Los Angeles 


Before we started shooting Birdman, I sent the actors a photo of Philippe Petit walking on a cable between the Twin Towers atop 
the World Trade Center. I wanted to share that with them because I knew that if I fall, or any of them fall, we will all fall... and there 
was no net. 

I knew that if it was done wrong, I would never be able to cut it down. It would be like an endless strand of spaghetti that could choke you. 
When I was 16, 1 was an absolutely romantic guy. I fell in love every week. I mean, I was in love with everybody, but unfortunately, 
nobody was in love with me. 

You know what was my favourite film at that time? It was Hair by Milos Forman. I wanted to be a hippie. I wanted to love people. I want- 
ed to live out there with friends. It was not about sex and drugs. It was an idea of existence that was pure, utopic and beautiful. There 
was something very poetic about it, you know? 

My mom had very low expectations for me, and she really had a point. I was a big problem at 17. If I had a kid like me, I would have those 
same expectations. 

My father gave me USD1,000. My father was the most lovely man ever. He didn’t have a lot of money. That USD1,000 allowed me to 
take off and spend almost a year travelling around Europe and Africa. That USD1,000 gave me incredible experiences and the emo- 
tional intelligence that comes with them. 

Freedom comes with a lot of responsibility. When you are by yourself, you have to develop a third eye. 

I started doing commercials in the beginning of my career, but always as an exercise for making films. In a commercial, you have a lot 
of money and you can try a lot of things. Sol spent many hours doing commercials to know the craft. I was writing the commercials, di- 
recting the commercials, editing the commercials, and producing the commercials. In a way, when I did my first film, I had more hours 
on the set than many of the bigger directors in my country. 

I have to say, though, to shoot a film is another story. 

Time starts out as a notion. But after you turn 50, time is not a notion anymore but a fact that you start feeling clearly, and in a way it 
pushes you to become present in the present. 

My father had a difficult relationship with success, maybe because he never obtained it. But he was very wise about it, because he ob- 
served how you can become rotten fruit once you get power. He always told me, ‘Tf you have success, taste it and spit it out immedi- 
ately. Because it’s poison.” 

I see only one requirement you have to have to be a director, or any kind of artist: rhythm. Rhythm, for me, is everything. Without 
rhythm, there’s no music. Without rhythm, there’s no cinema. Without rhythm, there’s no architecture. The cosmos is a system of 
rhythms that come in many ways: Images. Sounds. Colours. Vibrations... And if you don’t get that, if you don’t have that, it’s impossible 
to do something that vibrates. You can have the craft, the knowledge, the information, the tools, even the ideas— but if you don’t have 
rhythm, you are f **ked. 

If I told you the moment I fell in love, you would not believe it. But it was the moment that I heard her name. Just the name. Only the 
name. When someone said: “We’re going to go to the cinema and there’s a woman that’s gonna come along, her name is Maria Eladia 
Hagerman,” I thought. What?! Wow, what a great name! It was such a weird name, because Maria Eladia is such an old Mexican name, 
and Hagerman sounded like Haagen-Dazs. So the combination of those two things. In that moment, I was in love. And then I saw her 
and I said: “Oh, my God, I am f **ked. She’s mine.” 

Everything is reason. If you don’t have reason, you have nothing. Ff 
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A THOUSAND WORDS ON OUR CULTURE 


lOI 


#WHATSTHEHASHTAGWHEN- 

POLITICIANSARECULLED 

Words by Jahabar Sadiq 



IT IS THE PROVERBIAL SEVEN-YEAR ITCH And if one were to recall, other prime ministers 
that generally doesn’t involve people power in have met the same fate in Malaysia. Within seven 
Malaysia. The moment when either political el- years and six days of Malaysia’s formation, found- 
ders or party colleagues decide it’s time to cull ing prime minister Tunku Abdul Rahman Putra 
their leader— either for unspecified crimes, a lack Al-Haj [pictured] was himself out of a job. Tun 
of strongman instincts or weakness in leadership. Hussein Onn didn’t even last six years in the post. 
Over the past year, a slow but perceptible move and neither did Tun Abdullah Ahmad Badawi. 
has begun to unseat the prime minister within his Only Tun Dr Mahathir Mohamad seemed to 
party. Even his counterpart in a component party escape that fate, perhaps because the old Umno 
within the ruling coalition is facing the same fate, was declared unlawful and the successor party 
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Umno Bam decided not to have contests for the 
top posts. 

And now, Datuk Seri Najib Razak is facing ev- 
erything but an open rebellion and calls to step 
down within his party. The irony, of course, is that 
he is the most powerful party president since Dr 
Mahathir’s record 22 years in power; but some in 
the party want him out of office. 

This month, Najib would have been in the 
prime minister’s seat for six years, elected by his 
party in April 2009, and getting his own man- 
date in May 2013. It wasn’t quite the win Najib 
had expected with his ruling Barisan Nasional 
coalition winning fewer seats than Abdullah 
won in 2008. 

Not many complained then, blaming it on un- 
grateful voters, despite the billions poured into 
public projects and welfare. For many, it was peo- 
ple power, though it didn’t change the government 
of the day in Putrajaya. 

For Najib, it was a win, nonetheless. And ce- 
mented his hold on power with no one in sight to 
take the job away from him. He was strong enough 
to ditch the IMalaysia tagline he used when taking 
office in 2009. 

But the IMalaysia tagline is haunting him now. 
Racial unity is just a catchphrase; there is a grow- 
ing religious divide, and more than that, the local 
economy is souring due to falling global oil and 
palm oil prices. 

To be fair, he repealed the Internal Security Act 
1960 that provided detention without trial just be- 
fore the 2013 elections, but did a volte-face after the 
polls to keep the Sedition Act, which has been used 
extensively to quell dissent and criticisms. 

He was strong once, but the party got him to 
toe the line after his less-than-popular polls win. 
After all, Najib was their champion and his smil- 
ing mug shot was used more extensively than the 
party or coalition symbol in a show of strength and 
popularity in the 2013 polls. 

And then, there is IMalaysia Development 
Bhd (IMDB), the government- owned strategic 
investment company that has managed to pile up 
debts of RM42 billion in six years without much 
cash flow to repay and retire some loans, despite a 
RM51 billion asset base. 

For the longest time, IMDB, capitalised with 
RMl million from Putrajaya, could do no wrong. It 
had deals that covered the choicest of properties 
in Kuala Lumpur, plus a string of power and water 
treatment plants across Asia. 

It epitomised the prime minister’s dream 
of transforming Malaysia. It was his vision of a 
strong domestic economy with enthusiastic sup- 
port from foreign investors to realise Malaysia’s 
high-income nation status by 2020. 


IMDB’s tardiness in repaying its loans, how- 
ever, is proving to be an Achilles’ heel as much as 
the revelations of opulence and outsized family 
fortune of Najib’s self-styled first family are. 

While other Malaysian prime ministers fal- 
tered due to their lack of political acumen in 
Umno, Najib is seemingly being culled for his 
weak political, financial and business sense. His 
political mentor Dr Mahathir has pulled back all 
support and said a non-performing prime minis- 
ter should step down. 

He has relented to Umno’s demands to keep 
laws that constrict democratic practice, and 
now, has followed the Public Accounts Commit- 
tee (PAG) to direct the Auditor- General to ver- 
ify IMDB’s accounts, though he insists that any 
doubtful dealings were done by IMDB’s partners, 
not the company itself. 

The company has had two chairmen, three chief 
executives and as many auditors in its six years of 
existence. The only constant has been the prime 
minister, who chairs IMDB’s advisory board. 

Will he go within the seven-year itch that not 
only ails married couples, but also political parties 
in Malaysia? Unfortunately, that decision isn’t for 
Malaysians to make. There are no federal elec- 
tions in sight for at least three years, and his party 
polls are at least 18 months away. 

Not unusually in Malaysian political parties, 
his fate will be up to a few party colleagues and, 
in what is a dangerous trend, veteran politicians 
who are more concerned about the party’s legacy 
and influence than a strong leadership. In not so 
many words, thousands can elect the party chief, 
but he can be fired by a few who believe any top 
leader’s strength comes not from the popular vote, 
but their patronage. 

So, despite a growing number of educated 
people, a larger middle class and opposition, 
and easy access to information to reinforce their 
power and strength as voters, Malaysians remain 
largely bystanders in their country’s politics and 
governance. 

It is a game played out by the high and mighty— 
the political aristocracy that has replaced the 
country’s royalty. Their strength lies in a key mi- 
nority of the population across a larger swath of 
constituencies ignorant of their rights and power 
as voters. Because, in Malaysia, people power is 
used against the people in a classic divide-and- 
rule strategy. 

The question now is, will this always be our 
culture? Will Malaysians always be just witnesses 
and not active participants in the country’s gov- 
ernance and administration? And can the prime 
minister outfox his detractors and keep his job be- 
yond seven years? fi 
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Sean Penn is a father, 
son, lover, friend, 
ex-husband, activist, 
writer, director, actor. 
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“I’m just 
another 
assh**e 
trying to feel 
good about 
himself. 

And why 
shouldn’t I?” 


SEAN PENN, PHOTOGRAPHED FOR ESQUIRE IN PARIS, 

ALL CLOTHES: BLACK WOOL SUIT AND WHITE COTTON SHIRT^OTF 




arrived early for my interview with Sean 
Penn, on a Monday afternoon in Holl 3 rwood 
towards the end of last year, and found him 
outside an office building near the fabled 
corner of Sunset and Vine. He was with his 
assistant, Sato. They were sitting on a metal 
bench by a bus stop, smoking and watching 
the cars go by. Penn offered me a seat and a cigarette, and we 
talked for a while about the TV show he’d watched for the first 
time the night before. The Blacklist, with James Spader, whose 
performance Penn enjoyed. 

It turned out that the notion of watching a TV show was a 
novelty in itself: Penn has never seen an episode of The Sopranos 
or The Wire or Breaking Bad or any of the other exalted dramas 
of the past decade or so. But he’d been left alone for the even- 
ing— Charlize Theron, his partner of the past year, had gone out 
with girlfriends— and, after mulling and then rejecting the idea 
of calling some buddies for a drink (“They’re all in Haiti or Syr- 
ia”), he’d settled down to a rare night in front of the TV. It might 
have been a surprise to him that he even knew how to work it. 

I’d met Penn once before, nine months previously, when I 
was in LA for Esquire to interview Theron, and I had witnessed 
then his happy dislocation from current pop culture and tech- 
nology; he’d squinted with quite magnificent hauteur at an iPad 
I was trying to manipulate into life so that Theron’s young son, 
Jackson, could watch the Disney movie. Frozen. Now he looked 
at me askance when I made suggestions of TV shows he might 
enjoy. I was wasting my time— Penn gets his kicks elsewhere. 

A week before our meeting, he had arrived back from Africa, 
where he’d spent a number of months directing a new film. The 
Last Face, starring Theron as the director of an international aid 
agency and Javier Bardem as her medic lover. Shortly, he and 
Theron would be off to Haiti— her first trip to the desperately 
poor country that Penn has made his second home since the 
earthquake of 2010. “We like to get out of town,” he told me, drily. 

Inside the building, we took a lift up to the new US HQ of 
his Haiti operation, J/P Haitian Relief Organisation, of which 
he is founder, CEO and chairman. Penn employs 350 perma- 
nent staff, 95 percent of whom are Haitian. Today, they were all 
in the field: other than us, the offices were empty. We sat on op- 
posing sides of a conference table, in plastic swivel chairs. Sato, a 
no-nonsense Japanese-American woman who has been working 
with Penn since the ’90s, brought us cans of Diet Coke, which 
we poured over ice, and a bag of crisps that Penn munched on. 

Penn hasn’t beaten his addiction to smoking and neither 
have I, so I put my pack of Marlboro Lights on the table and 
he nipped out occasionally to pinch another American Spirit 
from Sato. Eor good measure, he wore a nicotine patch under 
his shirt. We ashed in our cups. 

Penn is not tall— maybe I75cm— but he is physically impos- 
ing: brawny and with an off-balance buccaneer’s stride that 
speaks of a life lived not behind glass and under strip lights but 
somewhere Out There, where the sun beats down on a man’s 
leathery hide and the wind whips through his thicket of dark 
hair and the years of exposure to the elements carve deep lines 
across his brow. On the day I met him, he wore the most insub- 
stantial of pencil moustaches and a tiny triangular wisp beneath 
his lower lip, like a trainee musketeer. 

Penn has a remarkable face: big, bony, obstreperous nose; 
thin mouth; blue eyes shaded by heavy lids. He has a sharp chin 
that he leads with, tilting his head, puffing out his chest and pi- 
rating out into the world. He is as gnarled and knotted as an 
ancient California oak. 



For our interview, he had on a green combat shirt and boot- 
cut jeans. To say he looked incongruous in a corporate meet- 
ing room would be to understate things in a manner that Penn 
himself does not favour. As he began to talk, he swung his cow- 
boy boots onto the table and leaned back, squinting through the 
double-glazing at the panorama: west across Holl 5 rwood and 
Beverly Hills towards the ocean and, unseen in the distance, 
Malibu, where he grew up. 

There’s an almost hallucinatory image of Penn in his new 
film. The Gunman, a globetrotting thriller in which he plays 
a former US marine on the run. It shows Penn carrying a surf- 
board through the war-torn Democratic Republic of Congo. 
He’s shirtless, displaying the discreet torso of Stallone in his 
Rambo prime. It struck me that, whether intended or not (and 
this is not a film otherwise filled with sly, self-referential winks 
or throwaway meta-gags), this shot neatly encapsulates Penn’s 
own unlikely journey from LA surfer to Hollywood bad boy 
to garlanded giant of cinema and international activist: a man 
who is happier, by his own account, in a far-flung refugee camp 
than he is in front of the TV in his LA mansion. 

Bare- chested and carrying a surfboard is where Penn first 
came in, both in life— he grew up almost on the beach— and on 
screen as Jeff Spicoli, the original spaced-out surfer dude, in 
Fast Times at Ridgemont High (1982), the film that made him 
a star. 

At 54, he has been working for 35 years, and his name is rou- 
tinely spoken of alongside the greats of screen acting. Perhaps 
only Daniel Day-Lewis, of Penn’s contemporaries, has generat- 
ed quite so much critical acclaim, and commands such respect 
from his peers. Penn has twice won the Best Actor Oscar— for 
Mystic River (2003) and Milk (2008)— and been nominated for 
it on three further occasions. 

Still he has, he told me, often felt like an actor out of his time, 
born too late to do the work that would satisfy his ambitions. 
Penn arrived at a crossroads moment in the story of American 
film, as the artistic experimentation and seriousness of purpose 
of ’70s Hollywood was squashed by the blockbuster commer- 
cialism of the ’80s and beyond. The second of three sons of 
Leo Penn, a Jewish actor and TV director who was blacklist- 
ed during the anti- communist hysteria of the ’50s, and Eileen 
Ryan, an Irish-Italian theatre actor who gave up her career to 
raise their kids, Penn grew up around film and theatre people, 
and studied acting with Peggy Feury, a former disciple of Lee 
Strasberg. Even in his early twenties, he was already a throw- 
back to a previous generation of actors, directors and writers. 

He worked in New York theatre before Holl 5 rwood film, and 
socially and professionally, he apprenticed himself to the hell- 
raising stars of the dwindling, almost defunct California coun- 
terculture: Dennis Hopper, Jack Nicholson, Bob Rafelson, Mon- 
te Heilman, Leonard Cohen, David Blue, Harry Dean Stanton. 
Later, he was friends with the writers Charles Bukowski and 
Hunter S Thompson, who described Penn, approvingly, as “bat- 
ty as a loon”. 

Initially, Penn was lumped in by the press with the Brat Pack, 
the loose-knit, cool-haired gang of flashy young actors in early 
’80s Holl 5 rwood that included Penn’s school friends, broth- 
ers Emilio Estevez and Charlie Sheen, as well as Rob Lowe, 
Tom Cruise, Matt Dillon and more. Penn was the baddest bad 
boy of the bunch. He rode motorbikes. He wore leather. He 
scowled. He drank. He fell out with directors and studios. 
He punched paparazzi. 

But he was also serious about acting as a craft and film- 
making as an art— and unlike some of the others, he had talent 
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to burn. Few critics back then made great claims for the perfor- 
mances of his peers— with the exception of the equally intense 
Cruise— but Penn was recognised early as a committed method 
actor, researching his roles for months, remaining in character 
off-set. He was The Talented One. 

In 1985, after a brief courtship, he married Madonna, at 
that time among the two or three most famous and lusted af- 
ter women in the world. The relationship was tempestuous, not 
helped by the intense scrutiny of the press. In Macau in 1986, 
during the shooting of the disastrous Shanghai Surprise, Penn 
was arrested after allegedly dangling a paparazzo by his ankles 
from a ninth floor balcony. In 1987, he served 33 days of a 60-day 
jail sentence— 23 hours a day in solitary confinement— for vio- 
lating probation he’d been given for punching a fan who tried 
to get too close to Madonna. The following year. Madonna her- 
self called the police after an argument at their house in Malibu. 
They divorced in 1989. 

For 20 years following that, with a couple of breaks, he was 
in a relationship with the actress Robin Wright, best known 
now for her role on the TV show House of Cards. They married 
in 1996 and relocated to suburban Marin County, in Northern 
California, to raise their children away from the celebrity circus 
of LA. They have two kids: a daughter, Dylan, now 23, and a son. 
Hopper, 21. They divorced in 2010. 

Along the way, Penn became a political activist. For this, in 
common with other famous frontline Hollywood liberals, he 
is lionised by some, traduced by others. 

Not that he behaves quite like other famous frontline Hol- 


l 5 rwood liberals. In 1992, during the LA riots, he drove into 
the teeth of the violence and had a shopping trolley thrown 
through his windscreen for his troubles. A decade later, he took 
out ads in the Washington Post and The New York Times oppos- 
ing the Iraq War. He travelled to Baghdad and Tehran in 2002 
and 2003, writing about his experiences for the San Francisco 
Chronicle. When Hurricane Katrina hit the Gulf coast of the US 
in 2005, he went to New Orleans, found a boat and a rifle and 
rescued dozens of flood victims. In January 2010, in the horri- 
fying aftermath of the Haiti earthquake, he arrived in Port-au- 
Prince with a plane full of doctors and medical supplies and a 
USDl million pledge from the philanthropist Diana Jenkins; he 
went through about half of it before they fell out. He has been 
there, on and off, ever since. 

His is, by any standards, a life rich in incident and experi- 
ence. He lives large. 

Sincerity— genuine sincerity, not the pose familiar from the 
red carpets and the talk shows— is a potentially troubling qual- 
ity, in a man and in an artist, but especially in a celebrity. We’ve 
grown unaccustomed to it. We’re not sure how to react to it. It’s 
too often confused with earnestness, which is a word that has 
come to be used pejoratively in our culture of irony and snark. 
Earnestness suggests humourlessness, narrow-mindedness, 
lack of sophistication. Sophisticates are cynical and hard-bitten 
and cruel. 

Sean Penn is sincere. He might even be earnest. He’s far from 
humourless— he has a soft, goofy laugh, almost Spicoli-like, that 
he uses often. And though he’s irritable and even jaded, he’s no 
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cynic. He’s the opposite: a romantic. You’d have to be, I think, 
to believe in the redemptive power of art and philanthropy and, 
well, love— as he does. 

Famously, he takes no s**t. In fact, not taking any s**t might 
be Penn’s most marked characteristic. He can be prickly, explo- 
sive. The opposite of meek. When he was mocked for his activ- 
ism by South Park creators Trey Parker and Matt Stone in their 
geopolitical puppet satire Team America: World Police (2004), 
rather than keep quiet or play along, he sent back a “sincere f **k 
you” and offered to take Parker and Stone to Baghdad so they 
could see the situation for themselves, because they found it so 
funny. He wasn’t kidding. 

What’s he like to talk to? Penn tells me he is a fan of road trips. 
He likes to take off, cross-country, with no specific destination in 
mind, no route mapped out. He is fond of a motoring analogy 
too, so I’ll steer towards an easy one: Penn’s conversation does 
not follow a straight road, from A to B. It takes diversions, un- 
expected twists and turns, unscheduled stops, from A to B via 
J, with a circle back to D, a quick hop to W, and a brief stop at 
N on the way back to B. In some ways, this makes him a frus- 
trating interviewee. He rarely answers a question with an 5 l;hing 
approaching a concise, definitive answer. Instead, he circumam- 
bulates the topic like a man surveying a used car, kicks its tyres, 
offers up a quotation from a hero, an anecdote from his youth. 
How come I enjoyed talking to him so much? For one thing, he 
seemed to be enjoying himself too. And that’s infectious. 

His more outrageous statements made me laugh, which he 
didn’t seem to mind, at all. He’s an entertainer. There’s a twin- 
kle in his eye. There’s charisma and warmth. Even when he was 
annoyed, he was entertaining. At one point, talking about fame, 
privacy and the Internet, he picked up my Dictaphone and slung 
it across the table at me, inadvertently (I think) pressing the 
pause button in the process, robbing posterity of five minutes of 
quality rant. When I discovered this and pointed it out, he took 
the news with amused equanimity. 

The quotes that follow are intended to reflect a discussion 
that was sometimes baffling, occasionally impassioned, always 
lively. We started at the beginning, with no end in sight. I’m 
not sure we arrived anywhere, but we passed some interesting 
scenery along the way. 


1 . 

LIFE I WASN’T GOING TO LIVE” 

Oh, childhood was great: Huckleberry Finn with a surfboard. 

He was a war hero, yes. But my father was a hero, period. 
Charlize often says about her son that her number one concern 
is that he grows up to be a kind person. More than she wants 
him to be a nuclear scientist, or an activist or anything else: 
kind. My father was that. That’s not easy to be as an American. 

It wasn’t that I was a serious kid. I was very shy. Socially shy. 
Not uncomfortably so, not unhappily so, not isolated. I was in- 
vited to the parties and I went to them. I just didn’t talk to any- 
one while I was there. 

I didn’t have a single date in high school. Not one. Take it back. 
Once. One date that ended in a very shy kiss and then I didn’t 
know what to say the next day. So I didn’t have a second date. 


They say there are three kinds of people: those who know 
math and those who don’t. Figure out from that which one I am. 

I hated school. It was a waste of my f**king time. Preparing 
me for a life I wasn’t going to live. 

A lot of people have sob stories in their childhood. I don’t. 
I went through a lot of demon doors by myself. A lot of anger 
and things that I acted out on and got me in a lot of trouble. 
I felt troubled for many, many years. 


2 . 

DON’T HAVE ANY EXCUSES” 

I’ve been led by two things in my life: rage and influence. And 
one influence would have been this line of EL Doctorow: “The 
artist’s responsibility is to know the time within which he lives.” 

The rage? I don’t have any excuses. I had a very loving family. 
At 54 years old, I haven’t found a shrink who can give me a false 
memory or a real memory that challenges that. 

My assumption is that my personality would have reacted 
very differently to being blacklisted than my father did. The 
kind of appreciation he had for the United States came from be- 
ing the child of first generation immigrants. And his pride in his 
service for his country was undiminished by that same country, 
a few years later, keeping him from being able to provide for his 
family. For five years. He saw it as a growing pain, for the coun- 
try. There was no bitterness. I aspire to that, but I don’t know 
that I could claim that would be me today. 

I’m not a believer in anything, really. And I’m not a disbeliev- 
er in anything. Someone says there’s a God? It’s a punch line to 
me. Someone says there’s not a God? It’s equally a punch line. 
I’m perfectly happy accepting that God, if there is one, doesn’t 
need me to identify His or Her existence. 

I know right from wrong. I know what being kind is and not 
being kind is. I know what I find tolerable and not tolerable. 
I can have a temper related to people diminishing me or them- 
selves unfairly. Which is usually a simultaneous action. Some- 
one belittles themselves by belittling me. 

If I say I celebrate kindness in an interview for Esquire, there 
are people who would line up to say, “Oh, yeah? Well, when 
I was on the street and I asked for an autograph for my child...” 
A three-year-old who had no f**king idea who I was! 

There’s a lot of power in kindness. I haven’t used it enough. 


3 . 

^TINY little DOTS” 

What’s it like to be a celebrity? Probably like being a good- 
looking girl in New York City or Los Angeles or Rome. Eve- 
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rybody thinks they got a piece of you. They whistle while you 
walk. We didn’t create this. It’s been around for a long time. And 
it’s not about celebrity. It’s about the diminished sense that peo- 
ple have of themselves. 

A star is somebody who goes to Universal Studios on contract 
and trains in everything from tap to voice to this to that, and 
they can do it all. They goddamn deserve to be called a star. 
That’s a discipline. You’re talking about celebrities, man. 

My parents knew some famous people. My dad directed TV 
shows. And they knew people who had gone onto great things 
from their time in theatre. George C Scott. Jason Robards was 
the best man at my parents’ wedding. But they were not engaged 
in a celebrity lifestyle. I had a sense of what they did, what the 
work was, because I’d come to work with my dad sometimes, 
and that was exciting. But they weren’t party people. And then, 
when I got in, I was really culture shocked. But I think about it 
now and Entertainment Tonight didn’t exist. That came towards 
the end of my first marriage. And there was maybe one maga- 
zine: People magazine. Now... 

Paparazzi. I had a lot of that s**t because of my first marriage. 
I always try to suggest to people: forget they have a camera. 
You’re looking at it saying. That camera’s following some rich 
person, that’s the price of fame. But if you’re willing to consider 
that the people they are following are human beings, take the 
camera out of their hands. Just be followed every day all day by 
somebody. At some point, you might consider homicide, forget 
about punching somebody in the face. You want your life! And 
people usually get it when you put it in those terms. 

Bob Dylan said the worst thing about being famous is people 
reminding you who you are on their terms. 

What people are complaining about now is: everybody’s a ce- 
lebrity because of the Internet, all of that. And they are talking 
about privacy. They want their privacy. F**k you. Your privacy? 
Your privacy ain’t worth s**t. Because if it were, you wouldn’t 
buy that f**king magazine. You want your privacy? I’ve been 
dealing with that s**t since I was 20 years old. 

Anonymity is a precious thing, but I don’t think anybody has 
it any more. Roll with it. 

I often take great peace in that Neil Young line: “Doesn’t 
mean that much to me/To mean that much to you.” 

I am, like you, just one of those tiny little dots in a car you see 
from the airplane. And I feel like that every day. And I like it. 


4 . 

^^CAN’T YOU READ THE SIGN?’’ 

In America, there’s a fear that creates monsters on every cor- 
ner out of everybody we’re not. 

I used to drive across the country a lot. As soon as I got a driv- 
er’s licence, it became my addiction. And still today, did I not 
have the obligations I have, I would do more of it. However, 


it’s not what it was once, because there’s signs everywhere. 
Do this. Don’t do that. “Can’t you read the sign?” Everywhere. 
On fences. Everywhere. In a mini mall. Everywhere. It’s not the 
open country it once was, and that’s just topographically. 

In Spain, they take a siesta. A country that’s in incredible eco- 
nomic collapse doggedly takes August off. The busboys won’t 
work. They need the money, they won’t work. That’s when they 
see family. Well, how incredibly spiritually sane is that, right? 
Very! We don’t have that. So we get very tightly wound. It’s the 
price we pay for being the expeditious, entrepreneurial, capital- 
ist selves that we are. 

We don’t know how to be patriotic any more without hav- 
ing to fool ourselves that we’re number one in the world at 
everything. 

We loathe the narcissism that we’re surrounded by because we 
see it in ourselves. Our culture celebrates everything but humility. 

There’s so much white noise, so much stuff is full of s**t. 
Without naming names of reality show people, you’re so sat- 
urated with all of that, all the time, if you’re here. You’re not 
saturated with it in Haiti, or South Sudan, or Liberia, or Sierra 
Leone. You don’t want to say being there is healing, but it’s clar- 
ifying. And with clarity comes everything. 

What did I learn from jail? Well, I was in a situation where 
I surrendered. Meaning I knew I was going to jail and I had 
agreed with the court on a surrender date. As a result, I was able 
to pre-submit my reading materials. So I had a sack of books. 
I’m talking about Raymond Carver— which I don’t suggest for 
jail; little depressing— to the essays of Montaigne to a lot of 
James Thurber. Two days, I’d read everything. I was in a 2.5m 
by 3.4m cell, wondering when I was going to get out. Man, you 
really learn a lot about how you use your time. I also learnt how 
to sleep for the first time in my life. And that lasted until about 
three months after jail. I could sleep anywhere, any time. And 
I’d been a lifelong insomniac, and am again. I take some medica- 
tion for that. I take my Ambien, you know? But I didn’t have a 
cathartic moral advance of any kind in jail. It’s just boring. 

We live in such a hypocritically polite and puritanical society, 
and the closest I feel to hatred is around that stuff. And I get 
pretty close to hatred. 

I’m in love with a woman and home is where the heart is, 
right? I’m in love with my children, they’re here. Jackson’s very 
committed here, with schools and all that. Charlize has friends 
and family here. And there are upsides and conveniences that 
come with being here. I’m not a tortured person, being here. 
And I have access to other places. I know they’re there and I’m 
in constant contact with them. 

One of the greatest satisfactions I ever had was watching tel- 
evision and seeing the Dixie Chicks come out after that whole 
f**king witch-hunt on them, and [singer Natalie Maines] blast 
out that song: “I’m not ready to back down.” And I just sat there, 
like, “Yes!” 

You go down to the Mexican border on a hot Saturday 
morning. You’ll see no less than 100 people, all of them seniors, 
many with VFW hats on— Veterans of Foreign Wars— with walk- 
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ers, waiting to cross the pedestrian gate of the border, to buy the 
pharmaceuticals they can’t afford to buy in their own country: 
in Texas or Arizona. Red [Republican] states, right? Where did 
I get off on this? I don’t know what I was talking about. It was a 
point I was making relative to something or other. 

My world of friends has shrunk. There are people I have great 
care and affection for I don’t talk to any more simply because we 
took different forks in the road. When I say my closest friends 
are overseas, they are. 


5 . 

TIME FOR DOGS’’ 

I’m increasingly driven towards the natural world and the 
disenfranchised world and the underprivileged world and the 
uncared for world in terms of what it gives me. Notwithstand- 
ing what I might believe at times I can give it. It’s a reality check 
in a way that no ego can defy. And God knows, I should know. I 
have exposed a very strong ego to those worlds, and it doesn’t 
play. Which is a great feeling. 

I will tell you that, facing the emergencies of Haiti, while 
hectic and stressful, is the first time I had peace of mind since I 
was 14 years old. Yeah. 

Do I see myself as a romantic? I think it’s fair to say that oth- 
ers do. I think there’s a very close kinship between romantic 
and optimistic. I would accept both of those terms as compli- 
ments even by those who were using them pejoratively. 

There’s a word I hate: “humanitarian”. I’ve got someone com- 
ing to my desk in a tent in Haiti telling me I’m a piece of s**t 
because I’m not worried about the Chinese who are coming 
over to steal organs from these dead bodies over here? Well, I’ve 
got two live ones over there who might live if I get them to the 
f**king ambulance, so if you’ve got five or six dead people who 
are getting their organs sent to China, I don’t really have time 
for that, because we’ve got 72 live ones a day we’re trying to deal 
with. So I’m not a humanitarian to them. Sorry. 

You know, I didn’t take any dogs out of the Katrina waters. 

So I’m not a PETA hero of the year. Sorry! Forty people, we 
pulled out of the water. So, no time for dogs. 

This is our one minute on earth. We’re not going to be able to 
change everything. 

In terms of tons of rubhle removed from the streets in Hai- 
ti, we’ve made an enormous impact. In terms of lives saved in 
our hospitals, an enormous impact. One life is an enormous im- 
pact, but there’s been many. Thousands. Survivors of gunshots 
and machetes and disease. But poverty goes on. It’s not only the 
poorest country in the Western Hemisphere, it’s also twice as 
poor as the next poorest country. And it’s an hour- and- a-half 
from Miami. 

We’re aspiring to he ahle to say we made a change. Emphasis 
on “we” because my organisation— by “my” I mean as founder 
and CEO— is part of something that’s also very troubling in Hai- 


ti, which is the Republic of NGOs aspect of it. You don’t want 
NGOs in a country. We are designed to be gone in 10 years. And 
I think we will be able to succeed at that and I will be able to 
claim something then. But not until then. 

When done well, with dignity and care and commitment, 
movies are a huge medicine, and really important socially and 
politically, and it can be a very fulfilling thing. I needed some- 
thing else. 

Haiti was an accident. I had been single-parenting my son. 
I had cleared my slate to do so because I thought I might be 
single-parenting him through two years of high school. After 
eight months of that, his mother came back into his life, wanted 
to spend time with him, he with her, and I found myself with 
a year and four months uncommitted. And four days later, the 
earthquake happened. I went down there to spend two weeks, 
and I saw I could do more, and I stayed. Also, my son had a trau- 
matic brain injury, in that eight-month period [Hopper came off 
a skateboard]. He was fully recovered by the time he went to see 
his mother and he’s 100 percent today, but he almost died. And 
there was a lot of pain involved and he had been given morphine 
in the hospital, and to see him have some relief from that pain, 
that made an impression on me. The first reports of the earth- 
quake were that amputations were happening with no intra- 
venous pain medication. I worked with President Chavez who 
gave us 350,000 vials of morphine. Met us at the Venezuelan 
embassy, and I got a group of people together to truck it around. 

A lot of people would find some irony in the idea of me being 
a diplomat. 

I didn’t come back from Haiti, like many of my colleagues 
did— especially after the emergency phase where it was about 
dead bodies and amputations— I didn’t come back from that, 
land in Miami and go, “Oh, my God! The materialism is so dis- 
gusting!” I’d had 49 years of that before I ever went to Haiti. 
I knew it really well. 

Yeah, I take things personally. 


6 . 

^^THIS IS NOT REAL LIFE’’ 

Little House on the Prairie, Simi Valley, California. Hot 

day. F**king wool suit. I was about 14 years old. I was an extra. 
Lunch, they all went to get food. I thought, “You’re eaters not 
actors!” And I stayed out in the sun. They came back and said 
action, and I started doing an Irish jig, just trying to keep myself 
from falling down. I collapsed, from the heat. Lessons in acting... 

Acting, to me, is: whatever works. In the theatre, it’s: whatever 
works every night. And in the movies it’s: whatever works every 
day, for months. 

One of the things I notice today: actors are less willing and 
ready to be directed. Because they’ve been given, by the em- 
brace of the culture, a false sense of what their work is: their 
work is to express what they feel on that day. Bulls**t! You 
know? Bulls**t! 
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I got news for ya, man. This is not real life. There’s poetry here. 
Real life doesn’t happen in two hours. And you’re hitting a mark, 
so don’t tell me that you’re that guy. You’re hitting a f **king mark 
and you’re in a key light. I don’t know where I went off on that. 

If somebody’s gonna tell me that Daniel Day-Lewis is a less le- 
gitimate artist than somebody with some bristles in his hand tied 
to a piece of wood, you’re out of your f **king mind. I’m looking 
at a guy who has created a dream form to be influenced by and 
inspired by and excited by. That has significance. 

I find more like-mindedness, generally, among older actors. 
By definition, people who started in the theatre, because less 
and less do now. I was at the tail end of that, just enough to get 
caught up in the dream of it. The Actors Studio was still a very 
vital thing. [Influential theatre producer and director] Joe Papp 
was still alive. For American actors, that’s not a small thing. And 
you had so many of the greatest generation of transitional actors, 
who had come from theatre into film. Really, a rich time. But also 
a set-up for extraordinary disappointment. When I started act- 
ing in film, it just evaporated: these were writers who had never 
written a play. 

I quit for five years at one point. And Dustin Hoffman says to 
me, ‘Ybu’re not retired, you’re disappointed.” He was dead on. 
That’s when I started writing and directing. 

I don’t know who the three top acting teachers are in town now. 
And they were f **king gods, back then. 


Baryshnikov was a friend. He was in Irvine, Southern Califor- 
nia, choreographing a ballet. We were kind of room-mating for 
a while at my house in Malibu, so I’d go down with him to these 
rehearsals, and at a certain point it hit me, and it was emotional: 
they gave up their childhoods, there’s no other way the body 
does this. This discipline, this commitment, is an art. Whether 
or not you love the aesthetic, this is serious s**t. Success is not 
based on serious s**t any more. Someone gets a job on Die Hard 
32 because they got a pretty face? 

Why are my movies dark? Fascinations of the moment. The 
movie I just made [The Last Face] is anything but that. It’s tough, 
because the world of it is tough. But it’s about beauty, and it’s 
about love. I had long conversations with John Cassavetes about 
movies. He was so clear. He says, ‘T’m not interested in anything 
else. I’m only interested in love.” 

The freedom I’ve found in directing is that as an actor— especial- 
ly if you consider yourself to have two or three thoughts in your 
head in the course of the day— you want to find characters and sto- 
ries that are of immediate interest, that reflect the journey and the 
questions in your own life. It’s been a hard 30 years for that: for 
looking for those characters and stories. With writing and direct- 
ing, which is my preferred duty on a film, I’m the one choosing the 
subject matter I’m gonna live with for the next couple of years. 

Over time, you have your ups and downs. You get overcon- 
fident and then you get self-conscious again. Things happen. 
And you learn from that. And you adapt. And then comes some- 
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thing like Milk. It was a totally different process from an 3 l;hing 
I’d ever done or have done since. There was incredible archival 
footage of Harvey Milk. What you’re doing is falling in love with 
somebody. As a human being, the heart of this guy was so clear. 
And so I just played the footage for months, every day. Through 
the night, even if I turned the sound down. And then I went to 
the set. That’s it. Pretty much. That and having a great director 
and a wonderful screenplay and a great cast around you. 

San Francisco, six in the morning, every morning, making 
Milk. I’d get to the top of Divisadero with my driver, Chet. We’d 
stop at the hot wings place at Divis and Lombard, get hot wings, 
start eating them, just about to hit the Castro, hit the button, 
boom! ‘TT’S RAINING MEN! HALLELUJAH! IT’S RAINING 
MEN! AMEN!” And that was it! We were in the game, all day 
every day! Just, whatever we thought Harvey woulda liked. 

Mystic River, very different situation. You’re adapting again. 
You say, who’s [the film’s director] Clint Eastwood? What’s his 
vision? His vision of life is jazz music. So what’s that? It’s a stage. 
Bunch of strangers get on it, start rifling together. And magic 
happens. It’s not perfect. It’s not the way they’ll record it later. 
But man, if you get hold of those tapes with the right group and 
the right piece of music there’s nothing like it, right? So what 
am I gonna do? I’m gonna tell him no. No I wanna do take 32 
even though this other actor’s already long burned out on take 
seven and because I’m gonna make myself better it’s gonna make 
the movie better? I don’t think so. I gotta get up there and play 
jazz. These guys are ready on the so-called rehearsal take. And 
then he walks away, he’s done. Cumulatively, what does that do? 
You can love or not like Clint Eastwood’s movies, but he has had 
a consistent body of work that allows for some things that re- 
ally touch people at large. I understand a different way to make 
movies, but this is this guy’s jazz studio, and when you go with it, 
you’re gonna get such a cool experience. Then you’ve got some- 
one like Alejandro [Gonzalez Inarritu, who directed Penn in 21 
Grams (2003)] who will put you through 48 takes but ask for no 
more investment from you than he will give, so it feels like you’re 
working and it feels good. Then you also get a lot of jack- offs. 

It’s not about, do you like your character? It’s, are you comfort- 
able in his shoes? I have been desperately uncomfortable in a 
character’s shoes on several movies: The Assassination of Rich- 
ard Nixon, Carlito’s Way. Anybody who’s under everybody else 
in their own mind. That stuff is hard. I’m not being critical of 
that. Those were the challenges I was looking for at that time. 
And I could see myself looking for again, rather cautiously. 

Alejandro [Gonzalez Inarritu] talked to me about doing Ba- 
bel at one point. I read Babel and, God, I wanted to do it but I 
knew what it was going to be. Erom the first scene, you’re desper- 
ately trying to keep your wife alive. Right? I decided not to do it 
and he lucked out and got Brad Pitt. And I remember running into 
Brad at the Toronto Eilm Festival. Brad had done a lot of movies 
already. He was a big movie star. He’d done hard movies. But I 
knew Alejandro. And I knew by then, that’s not two hours, that’s 
three or four months of that feeling every day, being pushed by 
this masterful director who’s not gonna take anything less that 
100 percent. And so I ran into Brad after he’d finished it, and been 
great in it, and he yelled across the room, ‘You motherf**ker!” 

They said, “Woody [Allen] doesn’t like to talk to people much.” 
Well, it was a different process [on Sweet andLowdown] because 


it wasn’t an ensemble. I was in every scene. What happened is, 
it was in the New York Post that we’d been at dinner at this res- 
taurant this one night. So that was unusual. An actor never went 
out for dinner with Woody. Once in a while, an actress but not 
an actor. I realised I had something here, because those crews 
have worked with him forever, but they never had a conversa- 
tion with him. It was an odd family where they never met dad. 
So I’d come into the trailer in the morning, like, “Hey! I didn’t 
know Woody could sing!” “Woody can sing?!” “Yeah, I mean be- 
cause we hit the karaoke bar last night and it was great because 
we both wore matching cowboy hats and Bermuda shorts. We 
were doing ‘On the Road Again’. He sings really well!” They’re 
looking at each other like, “What?” 

I loved Woody, by the way. He was hysterical. “Eh, Sean, you 
know what was wrong with that take? E-e-e-e-every thing.” 

We’re young when we start, we’ve got energy to go, we’re fas- 
cinated with the difficult stuff. You get a life and kids, and you’re 
gonna be more selective on those challenges. 

As Warren Beatty said, very astutely, “You never finish a film, 
you abandon it.” 

You saw The Gunman? What are they showing that to press 
for? That’s not finished. It’s not even f**king looped! 


7 . 

^^EXTREMELY GOOD TERMS’’ 

I’ve had relationships that were not with famous people, or 
people aspiring to be famous. And in some cases, they went 
more poorly! But as it turned out, yes, the two marriages I had 
were with high-profile people, in their own ways. But my ro- 
mantic life has not been exclusive to that. 

One of the underrated versions of opening yourself up to 
somebody is finding a shared ethic. I have found myself in situ- 
ations where my ethics were adopted for the period of the rela- 
tionship, and then the floor was pulled out from under me. And 
perhaps that person would say the same thing. I don’t know. 
I’ve made a lot of mistakes. And some of that is idealising a rela- 
tionship or a person in a certain way. Or falling victim to the way 
they seem idealised. I don’t mean by the popular culture but by 
other people in your life. 

I’m very friendly with my first ex-wife. I would say that I’m on 
extremely good terms with the children I share with my second 
ex-wife. 

Initially, in a divorce, you kick and bite about the other per- 
son. But finally, you’re looking at your failures to that person, 
to a marriage, to a friendship, to yourself during that time as 
well. Because no matter what the other person was or wasn’t, 
for better and for worse, it really has so little to do with the 
growth you need to find better circumstances. Almost exclu- 
sively, it has to do with your own stuff. 

Yes, I’d get married again. You say I’ve been married twice 
before, but I’ve been married under cir- [continued on page 265] 
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"DO YOU 
EVEN 
LIFT, 
BRO?" 
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Max Olesker photographed 
in August 2014 (opposite 
page), and again in 
November after a regime 
of Warrior Workout 
physique training. 


WHAT DOES IT SAY 
^BOUT THE STATE 
OF MAN IN 2015 THAT 
A GENERATION IS 
bRIVEN TO SACRIFICE 
SO MUCH (DIGNITY, 

Alcohol, food that 

IS RECOGNISABLE 
AS SUCH) TO LOOK 
LIKE THIS? 


TWENTY YEARS AFTER 
HIS FIRST, FRAGRANT 
APPEARANCE, THE 
METROSEXUAL IS 
DEAD, REPLACED BY 
THE MORE EXTREME 
SPORNOSEXUAL, . 
WHOSE MASCULINE / 
IDEAL IS BASED ON { 
IMAGES OF SHIRTLES6 
SPORTSMEN AND ^ 
SCULPTED PORN STARS. 


IN THE NAME OF 
INVESTIGATIVE 
JOURNALISM AND 
SHAMELESS VANITY, 
ESQUIRE'S MAX 
OLESKER SPENT 
THREE MONTHS AND 
COUNTLESS HOURS 
TRANSFORMING HIS 
BODY TO FIND OUT JUST 
WHAT RIPPED-TO-S**T 
FEELS LIKE 
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"'It is a disgrace to grow old through sheer carelessness before 
seeing what manner of man you may become by developing 
your bodily strength and beauty to their highest limit/' 


SOCRATES, PHILOSOPHER, 470-399bc 


"EVEN NOW, STILL, it’s ‘Brad Pitt in Fight 
Club’. That’s the body blokes ask for,” says person- 
al trainer Tim Walker. “He looks great but he’s not 
massive. He’s just got really good abs, good arms and 
an alright chest. And that’s what people want: to be 
lean, have a six pack.” Walker, 34, from Essex, has been 
a personal trainer since 2003, and for the past 12 years 
has specialised in transforming men’s physiques in 12 
weeks. “My clients tend to be from 20 to around 50 
years old,” Walker says. “I’m training one bloke who’s 
57.” The programme is intense and comprehensive, 
consisting of four weekly one-on-one sessions with 
Walker plus “homework” (think sprints, push-ups and 
cardio) and a complete diet overhaul. It’s a schedule I 
have agreed to undertake. 

I’m embarking on Walker’s three-month Warrior 
Workout because I’m investigating men’s bodies. That 
is, ahem, I’m investigating the trend of men getting 
increasingly... ripped. Jacked. Pumped. Whatever you 
call it, it’s a certain type of “fit”. “There’s this big thing 
now called ‘physique training’,” Walker says. “It’s all 
about having abs, looking like a fitness model.” It’s a 
look that has come to prominence in recent years. “It 
used to be bodybuilding,” Walker adds, “but that look’s 
unattainable— you have to take steroids. With physique 
training, instead of spending 10 years trying to build 
mass, you just get really lean.” 

This tendency towards buff-ness is a cultural 
phenomenon defined by author and journalist Mark 
Simpson as “spornosexuality”. The term, denoting 
men who strive to look like sportsmen or porn stars, 
marks the next stage in the evolution of the preen- 
ing, mediated “metrosexual” (a word Simpson intro- 
duced to the public consciousness in a 1994 article in 
The Independent, then popularised in a 2002 piece for 
US news site Salon.com). Simpson first began writing 
about “sporno” culture in 2006, noting the rise in hy- 
per-sexualised, homo -provocative imagery of sports- 
men: Dolce & Gabbana’s fashion shoots featuring 
the Italian national football team in the shower in 
2006; Freddie Ljungberg on the cover of Attitude 


magazine; the French rugby players of the Dieux 
du Stade nude calendars. The concept appeared as 
one of the New York Times’ 2006 “Ideas of the Year”. 
In 2014, Simpson pronounced the metrosexual finally 
dead— superseded by the spornosexual. 

The spornosexual is a more extreme breed of man 
than his metro forebear. He is just as plucked, tanned 
and moisturised, but leaner, buffer, more jacked and 
obsessed not just with “looking good” in the abstract, 
but with the actual physical proportions of his frame: 
the striation of his abs, the vascularity of his biceps, the 
definition of his calves. He defines himself less by the 
clothes he wears than by his HD -ready body, which is 
perpetually ready to be ogled on the beach, admired 
on the high street as it bursts out of a skin-tight plung- 
ing V-neck T-shirt, or rubbed-up-against under the 
flickering strobe of an Essex nightclub. He was defined 
as the “modern British douchebag” by writer Clive 
Martin in Vice, who described him as “an erection in 
a vest. A walking, preening monument to the British 
masculinity crisis, a sports science Ubermensch with 
an indecent exposure charge to his name.” 

Do I want to become one of... those people? A tat- 
tooed, deep-tanned, skin-tight-V-neck-T-shirt-wear- 
ing, fist-pumping #lad? Well, no. Definitely not. But 
do I want to shake off the soft, doughy outer layer 
that working life and indolence have led me to de- 
velop? To acknowledge and then do battle against the 
stringy arms, appalling posture and incipient gut that 
I must have privately decided to ignore at some point 
in my mid-twenties? To devote myself, shamelessly, 
to the cultivation of my physique, radically change 
my lifestyle and try and look like (or, at the very least, 
feel like) some completely unattainable combination 
of Cristiano Ronaldo in an underwear shoot and Chris 
Hemsworth as Thor? To attempt to spornolise my 
body? Yes. Yes, I do. 

Partly it’s just vanity, obviously. A desire to find 
out what it feels like to be lean, strong and mus- 
cular. To walk around with the swagger of some- 
one who is no longer in denial about their waist 




"You need to be on your tip-top game with your 
GTL to stay FTD to get the girls to DTF*" 


MIKE "THE SITUATION" SORRENTINO, STAR OF REALITY TV SHOW JERSEY SHORE, 2010 
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*GTL: GYM, TAN, LAUNDRY. FTD: FRESH TO DEATH. DTF: DOWN TO F**K. 


measurement. To show off to my mates, to impress my 
girlfriend. But there’s also a different sort of curiosity. 
A slight case of “Fear Of Missing Out” that stems from 
the worry that, at 27, I only missed out on being en- 
gulfed by sporno culture by a few short years. 

I mention this to Walker. “Yeah, it’s not my gen- 
eration that’s properly into it, but the one below. The 
guys in their early twenties,” he says. The creeping 
awareness that being bench now seems to be de ri- 
gueur for lads a few years younger than me was what 
prompted my investigation into the phenomenon in 
the first place. I just want to know what it feels like. 
Is that so wrong? 

The night before my Warrior Workout programme 
begins, I go to a restaurant with my girlfriend and eat 
my last unhealthy meal (cheeseburger, thick-cut 
chips, two glasses of red wine, a side-order of dread). 
Although I am dimly aware of what might lie ahead, 
I am acutely aware that Walker recently helped Men’s 
Health UK writer Jamie Millar achieve an extraordi- 
nary, cover-model physique. The bar has been set high 
(and loaded with weights). It begins. 

The next day. Walker measures me. I’m out of 
shape. Not fat-fat, but deeply unremarkable. The weak, 
soft, shapeless frame of a 27-year-old man with a career 
involving zero physical exertion. Walker documents 
my not-particularly-vital statistics in a Google spread- 
sheet, and then we get down to the business of lifting 
weights. It’s absolute hell. Throughout my first session 
with Walker— a punishing, non-stop bombardment of 
squats, chin-ups, dead lifts, push-ups, shoulder press- 
es and rows— I spend the hour attempting not to throw 
up. After our second— a leg- obliterating succession of 
squats, lunges and dead lifts— I take 20 minutes to walk 
to a destination Google Maps tells me is approximately 
500m from the gym. Very gradually, though, I start to 
adjust. Dormant muscle fibres begin to flicker to life. 
My lung capacity starts to improve. The workouts be- 
come almost... enjoyable? I start to get into a rhythm. 


I keep pumping iron and attempt to trace the sporno 
movement back to its source. 


HUGH JACKMAN TWEETED, “If the bar ain’t 
bendin’, then you’re just pretendin’,” when he was 
preparing for 2014’s X-Men: Days of Future Past. The 
tweet is accompanied by a picture of the actor deadlift- 
ing 180kg and looking, as many online commentators 
noted, both huge and jacked. The most impressive thing 
about Jackman’s transformation is not just how stacked 
his Wolverine has become, it’s how much more stacked 
his Wolverine has become since the first time he played 
the character. 

Look at the evidence. In 2000, Jackman’s physique 
is athletic but not otherworldly. Over the course of the 
subsequent six films in the X-Men franchise, he grows 
increasingly lean and muscular. By the time he appears 
in last year’s outing, filmed when Jackman was some 
44 years of age, he’s an absolute beast. 

It this point, it’s worth clarifying the nature of “met- 
rosexuality” as Mark Simpson originally meant it, that 
is, not as shorthand for “bloke who uses moisturiser”. 
“Metrosexuality is, in a paradox that Wilde would have 
relished, not skin deep,” he told The Telegraph. “It’s 
not about facials and manbags, guyliner and flip-flops. 
It’s not about men becoming ‘girly’ or ‘gay’.” Rather, it’s 
about the young-man-as-mediated-individual. A prod- 
uct of the myriad pressures exerted on him by glee- 
ful marketeers pumping aspirational imagery of men 
into pop videos, fragrance adverts, TV shows, films 
and magazines such as this one. Simpson says, “It’s 
about men becoming everything. To themselves. Just 
as women have been encouraged to do for some time.” 

Spornosexuality, then, places further pressure 
on men by requiring them to not only tick all of the 
metro boxes (i.e., looking groomed, smelling good, 
dressing exclusively in branded clothing) but also to 
adhere to a specific physical ideal. It’s an improbable. 


Below 

Early spornosexual 
poster boy Brad Pitt 
in Fight Club (1999). 

Right and bottom 

Hugh Jackman as 
early Wolverine 
(2000) and the 
latest spornosexual 
incarnation. 



GETTY. EVERETT COLLECTION. 


ESQUIRE APRIL 2015 99 


sporty, porny, ripped-to-s**t ideal, and means that 
men are increasingly beholden to the same unrealis- 
tic body expectations that have long plagued women, 
with the abdominal “V-line” becoming as fetishised 
as the “thigh gap”. 

With the spornosexual movement in full flight, 
men are now constantly bombarded with potent im- 
agery of celebrities with improbable physiques: some 
of the most potent and pervasive are from Hollywood. 
Which leads us back to Wolverine and his deadlifts... 

Jackman is not alone: Holl 5 rwood’s leading men 
have been getting buffer for some time. The strapping, 
athletic physique of Christopher Reeve’s 1978 Super- 
man looks puny in comparison to the extraordinary 
proportions of modern Man of Steel Henry Cavill. 
Michael Keaton’s Batman got by in a plastic muscle 
suit, as did Val Kilmer and George Clooney, but not so 
Christian Bale, who in 2005 debuted a Dark Knight 
who looked as pumped without the suit as he did with 
it (your move, Ben Affleck). 

That same year, Daniel Craig signed up to inherit 
the role of James Bond. The spy, an enduring arche- 
type of aspirational Hollywood masculinity, never 
needed a six-pack before, but in the modern, sporno 
era it is as essential a tool in Bond’s arsenal as the 
hover-gondola was to Roger Moore in Moonraker. 
Daniel Craig, in unveiling his eye-popping physique 
as he strode out of the sea, gave us the first Bond who 
required that his protein be shaken not stirred. Or, as 
Simpson puts it, “With Craig, Bond finally became his 
own busty Bond Girl.” 

That’s not to say Hollywood hasn’t been plying us 
with images of muscular men since the year dot, from 
broad-shouldered swimmer Johnny Weissmuller’s Tar- 
zan in the ’30s to bodybuilder Steve Reeves’ Hercules 
in the ’50s (and subsequent identikit sword ’n’ san- 
dals heroes). Arnie, of course, dragged bodybuilding 
into the mainstream with his star-making turn as Co- 
nan the Barbarian in 1982, but he too was an outsider. 
Despite lacing many of his roles with wry humour, 
Schwarzenegger remained an unknowable freak attrac- 
tion: his Olympian frame forged from superhuman Aus- 
trian willpower and futuristic robot technology. He did 
not seem mortal and was rarely presented as such. 

In the modern era, however, the spornolised Hol- 
lywood star has a body like a Greek statue as a mat- 
ter of course. Matt Damon, 44, is reprising his role as 
pumped-up secret agent Jason Bourne, Brad Pitt is still 
lean at 51 and Channing Tatum has retained the body 
he first monetised when working as a stripper. Even 
Chris Pratt, Parks and Recreation’s very own bumbling 
man-child Andy Dwyer, transformed himself from 
cuddly to chiseled for his role in Guardians of the Gal- 
axy. Despite superhero movies’ copious use of CGI, the 
real-life transformation of an actor’s body is inevitably 
one of the most crowd-pleasing special effects it is pos- 
sible to achieve. 

Holl 5 rwood, however, is losing ground to a faster, 
more democratic means of distributing body-image- 
warping content— social media. Indeed, in a society 
where nearly everyone carries an internet- enabled 
HD camera in their pockets, the Internet provides 


the perfect platform for spornos to broadcast their 
achievements to the world at large. A pioneer, in the 
fields of both online peacocking and the cultivation of 
a spornosexual physique, was Australian bodybuilder 
Aziz Shavershian, popularly known as Zyzz, who died 
in 2011 aged 22, the result of a congenital heart de- 
fect. Zyzz, who resembled Tom Daley as drawn by a 
Manga pornographer, truly embodied the sporno ideal. 
After his death, his catchphrases— “You mirin’?” and 
‘You jelly?”— have been taken up as sporno slang and 
placed alongside “Do you even lift, bro?” and “Friends 
don’t let friends skip leg day” in the hallowed annals of 
Internet fitness meme culture. 



The weak, soft, 
shapeless frame of 
a man with a career 
involving zero 
physical exertion. 


WEEK ONE 

Body fat: 
13 percent 
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HEARS! STUDIOS. 




WEEK12 

Body fat: 
six percent 


Behold. Three months 
of relentless exercise 
and strictly controlled 
dieting later... 


WHAT HE ATE 

The Evolution of Man 12-week regime 
changes every seven days. This is a typical 
week's food plan. 


NUTRITION RULES 

• No adding sugar (check seasonings and sauces). 

• Sweetener is okay in small amounts but not 
recommended due to unknown problems they 
may cause. 

• On non-training days, stick to the same meals 
at the same times. 

• Herbal teas and black coffee are permitted. 
Limit coffee to one a day, two if one is 
consumed pre-workout. 

• Minimum three litres of water to be drunk per 
day, includes herbal tea but not coffee. 


FOOD PREPARATION 

• When measuring food, remember proteins 
are always weighed after cooking, but 
carbohydrates should be done before cooking. 

• Do not try to guess your food amounts when 
eating out, as it is virtually impossible to achieve. 

• It is recommended to prepare your food a few 
days in advance. 


ONE-WEEK DAILY MENU 
Upon waking 

Probiotic, multivitamin, 2g fish oil 

Mean 

Three eggs, green veg; or 120g meat, green veg 

Meal 2 

Protein shake, handful of raw nuts 

Meals 

Any meat, leafy green veg, 15ml olive oil or 
15g seeds 

Meal 4 

Any meat, leafy green veg, 15ml olive oil or 
15g seeds 

Meals 

140g salmon, steak or other fatty meat, leafy 
green veg 


Although Zyzz is no longer with us, many oth- 
ers sharing his philosophy have become Instagram 
celebrities. Leaders of the pack include Yugoslavian 
fitness model Sadik Hadzovic (150,000 followers), 
former coal miner Cory Gregory (305,000 follow- 
ers) and aptly-named Canadian model Marc Fitt 
(490,000 followers): men comparatively unknown to 
the world at large, but with a growing and apprecia- 
tive online fanbase ready and willing to fawn over 
their “big ass lats and shoulders”, “awesome chest 
pump” and “clavicle width” whenever they post a pic 
(which, fear not, is regularly). 

Among the most successful of the online sporno 


generation is Lazar Angelov, a Bulgarian personal 
trainer who commands a vast audience on both 
Facebook and Instagram (7.8mln likes and 1.2mln 
followers, respectively). A man of unerring symme- 
try— in both his fat-free physique and his facial hair, 
which appears to have been painted on— Angelov’s 
feeds are a constant klaxon-call to the world’s spor- 
nosexuals, mainly via photos of him working out 
and motivational phrases, generally superimposed 
over photos of him working out. On Instagram, an 
unapologetic snap of his stomach, captioned simply 
“#Monday #AbsCheck”, accrues 43,700 likes. Over 
on Facebook, Angelov bellows “work hard stay 
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humble” in capitalised Impact typeface over a black 
and white photo of his naked upper body to 124,748 
likes and 3,602 shares. 

TWO-THIRDS OF THE WAY through my training 
regime, I am constantly exhausted, constantly sore, 
and constantly going either to or from the gym. My 
whole life becomes governed by an immutable set of 
weekly edicts issued by Walker. I buy Tupperware 
containers and begin to weigh each of my five daily 
high-protein meals, then log them for his approval on 
the My Fitness Pal app, as per his orders. Walker tells 
me I “no longer eat breakfast. From now on, think of it 
as ‘Meal One’.” On some days, my ‘Meal One’ consists 
of chicken and spinach. Alcohol is verboten in this new 
world, as are carbohydrates. As is sugar. As is fruit. 
I am restricted to one coffee per day. My strict adher- 
ence to the times I must eat means that I find myself 
hastily consuming meals while on the bus, outside in 
the street and, on one particularly low occasion, stand- 
ing on the eastbound Central Line platform at Oxford 
Circus tube station. 

I want to quit. But I’ve made the commitment, and 
categorically refuse to back out— what would Lazar 
Angelov think of me? I check his Facebook page for 
inspiration. There’s a photo of a lion’s head, accompa- 
nied by the phrase, “your state of mind is a magnet 
THAT CREATES YOUR REALITY”. I’m not sure what this 
means. I make myself a protein shake (Monkey Nutri- 
tion, strawberry flavour). Onwards. 

I WRITE TO MARK SIMPSON, the sporno dad- 
dy himself. I explain that I’m currently in the middle 
of my programme, and that I have found myself simul- 
taneously fascinated and repulsed by sporno culture: 
the enthusiastic pursuit of a physical aesthetic and, 
particularly, the documenting of your bodybuilding 
achievements via every available social media outlet 
feels somehow un-British. Vulgar. 

“Of course,” Simpson counters, via email. “That’s 
one of its great virtues. Vulgarity, like sex, is never 
ironic. Which is why hipsters, the anti-sexual wing 
of metrosexuality, hate spornosexuals. Which shades 
into the general, historical English (middle-class) 
problem with bodies and pleasure. And the particular 


discomfort with the ‘open’, ‘passive’, neediness of to- 
day’s male’s desire to be desired.” 

I mention to Simpson my theory that Hollywood’s 
men are becoming increasingly stacked. He doesn’t 
disagree, but notes, “I also think that Hollywood still 
has problems with red-blooded spornosexuality, and 
its full-on sensuality and shameless tartiness. Hol- 
lywood often feels the need to justify all that male 
voluptuousness with dead bodies— He’s no spornos- 
exual, dude! He’s a warrior! In that I think that they’re 
way behind much of Essex and the North East.” 

Simpson’s not wrong. In fact, one of the great get- 
out clause words driving the male fitness push seems 
to be “functionality”. It’s the prevailing ethos behind 
CrossFit, the fiber-popular, organised workout system, 
a variation of which Daniel Craig used to carve his 
007 physique. It is also the raison d’etre of Gym Jones 
(yes, named after the cult leader) the austere, private, 
near- mythical training facility in Salt Lake City run by 
world-class alpine climber Mark Twight. Twight’s 
severe methods recently transformed Henry Cavill’s 
frame, and Gym Jones first achieved notoriety for 
training the cast of 2006’s 300 (a seminal cinematic 
moment on the sporno timeline). 

The genius of the word “functionality” is that it al- 
lows closet-spornos— those who are secretly exercis- 
ing to attain a pumped, aesthetically-pleasing physique 
but are too grown-up to admit it— to pursue their goal 
with impunity. Take Simon Waterson, Daniel Craig’s 
personal trainer for the Bond films. “Aesthetics were 
never on the table”, he sniffed in an interview with 
Bodybuilding.com. “It wasn’t about creating a certain 
look; it was about creating a certain performance, be- 
ing functional, and being able to look like you can do 
s**t. The aesthetics was just a byproduct.” And as for 
those light-hearted souls over at Gym Jones? “Our ob- 
jective is functional fitness, and not merely the appear- 
ance of fitness: actual capacity strengthens confidence, 
a facade is merely physical.” But of course. 

THE END IS IN SIGHT. For better or worse, in two 
days I will have “Evolved”. Something that strikes me 
about the process is that no-one in the gym— not Walk- 
er, nor any of the other trainers— has made any pass- 
ing reference to steroid usage. Not in passing, not as a 
joke, not at all. I ask Walker about them. “Steroids get 


Above, left to right 

The six-pack pack 
of social media 
spornos: Australian 
Aziz Shavershian, 
AKA Zyzz, an early 
pioneer; Lazar 
Angelov, who has 
1.2mln Instagram 
followers; and Cory 
Gregory, co-founder 
of MusclePharm. 
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used more by people who’re looking to get massive ” he 
says. “There just aren’t as many of them about at the 
moment. But what the young lads— the 19, 20, 25-year- 
olds— are jumping on at the moment are the aggressive 
fat strippers. Things like ephedrine, clenbuterol, EGA.” 
As a shortcut to staying trim, presumably? “Yeah, lads 
feel they have to be massively lean, and that they have 
to go out on the piss. It’s not possible to do both, but 
they do. It’s Geordie Shore’s fault.” 

Yes, so-called “scripted reality” shows Geordie Shore 
(and its New Jersey predecessor in the US) and The Only 
Way Is Essex are obvious bastions of the sporno ideal. 
“It’s fitting,” says Simpson, “that in a post-industrial 
landscape, the lads in these programmes work on their 
own bodies in the gym instead of someone else’s prop- 
erty/product down the gym or the shipyard. The ‘struc- 
tured’ reality is their own hyper-real bodies.” 

Simpson goes further, providing a socio-historic 
explanation for the Geordie attraction to sporno. 
“The North East was carpet-bombed by Thatcher- 
ism in the ’80s,” says Simpson. “Coal and shipbuilding 
disappeared and were replaced by shopping, service 
industries, gyms and tanning salons. Metrosexuality 
and then spornosexuality both took root in the North 
East because a new generation of young men had to 
adapt to the wreckage around them, while their fa- 
thers’ traditional ideas about masculinity were as re- 
dundant now as they were themselves. The post-in- 
dustrial North East ended up being on the ‘coalface’ of 
metrosexuality and then spornosexuality.” 


AFTER 12 WEEKS, 48 training sessions, 64 protein 
shakes, four “cheat meals” that spiralled wildly out of 
control, 3 I 6 V 2 chin-ups and at least four mental break- 
downs later, it’s over. I am delirious with exhaustion 
and have developed a pathological aversion to chicken 
breast, but Tim Walker really does know what he’s do- 
ing. The “after” photos are taken. I feel relief, more 
than anything else. I have achieved what I set out to— I 
have transformed myself as best I could— but I realise 
the thing that makes me happiest of all is that very soon 
I’ll be allowed to eat some bread. It’s a good feeling. 

And what comes next? What happens after spor- 
nosexuality? I ask the man who, if past form is any- 
thing to go by, is likely to be leading the pop -culture 
vanguard when the next zeitgeist-capturing phrase is 
coined. “The eager male self- objectification that spor- 
nosexuality symbolises is only likely to continue,” says 
Mark Simpson, “in a world in which the sexual divi- 
sion of labour and loving has broken down. Not only 
have men discovered that they like— no, love— being 
looked at, traditionally a ‘feminine’ pleasure, they have 
also learned that in a visual world if you aren’t noticed 
you just don’t exist.” 

Or, as Walker succinctly puts it: “People love it. 
There’s no top or pair of shoes you could wear that gets 
as much reaction as a six pack.” 

Training by Tim Walker at Evolution of Man Fitness, eo- 
mfitness.com. Training gear by Nike, nike.com. Protein 
by Monkey Nutrition, monkeynutrition.com. Grooming, 
hair and tanning by The Refinery, the-refinery.com 


WHAT HE DID 

• Exercises marked with the same letter (A1, A2) are performed in 
series and repeated for the recommended number of sets. 

• Perform a thorough warm-up using the standard dynamic routine 
and some foam rolling on any areas that feel tight. 

• Complete a thorough full body warm-up lasting at least 10 minutes 
followed by at least two warm-up sets of each exercise before you 
start the first heavy set. 

• 5 X 5, it is best to make the first set 20 percent lower than your five 
rep max to "feel" your way into such a strenuous style of training. 
This is not classed as a "working set". 


DAY 1 

Exercise 

Sets 

Reps 

A1 

Squat 

5 

5 

B1 

Military press 

5 

5 

D1 

Barbell curl 

4 

8 

D2 

Dumbbell hammer curl 

4 

15 

El 

Standing lat raise 

4 

12 

E2 

Farmer's walk 

4 

2 X 20m 


DAY 2 




A1 

Deadlift 

5 

5 

B1 

Bench press 

5 

5 

Cl 

Lat pulldown 

5 

5 

D1 

Dips 

4 

8 

D2 

Tricep pressdown 

4 

10 

El 

Hanging knee raise 

2 

10 

E2 

Leg lowering 

2 

10 

E3 

V-ups 

2 

10 

E4 

Ball rope crunches 

2 

10 

E5 

Lying leg twist 

2 

20 

DAY 3 




Rest 





DAY 4 

A1 Incline dumbbell chest press 

B1 Pull-ups 

Cl Seated dumbbell shoulder press 

D1 Cable upright rows 

D2 Trap bar shrugs 

El Standing lat raise 

E2 Farmer's walk 

4 

5 

5 

4 

4 

4 

4 

12 

5 

5 

12 

12 

12 

2 X 20m 

DAY 5 



A1 

Heavy tyre flip 

3 

10 

A2 

Sled rope pull 

3 

2 X 20m 

B1 

Sled drag 

3 

2 X 20m 

B2 

Sledgehammer drill 

3 

15 

B3 

Battling rope drill 

3 

40 

El 

Hanging knee raise 

3 

10 

E2 

V-ups 

3 

10 

E3 

Russian twist 

3 

20 

E4 

Ball rope crunches 

3 

10 
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WordSlby Shermi^n Lim 
Photographs by Kim.l^lun 


If the spornosexual aesthetic has 
changed tVie perception of what it 
rrieans to be a good-looking man, . 
the athletic gnd fitness*^ movement*' 
has turned the ideal of female 
'beauty upside down. Known as r" 
"fitspo" online^ it's aiook that 
idolises washboard abs, not thigh 
gaps, and celebrates squatting , 

- , r**| 

IQOkg, not fitting into a size Zero 
dress. But i& this a iook that works 
in our Asian culture^ohe that has 
always prized a petite frame? Do> ^ 
Malayfeian^ women— and mep— even 
want to look'like— andat— this? 





jfouTube video entitled “Lillian Tan, 2004 INBA 
Oven 11 Champ”, the woman in a purple hikini strides 
confiiiently on stage, as an unseen audience whoops 
and ipplauds. She folds over and crouches down in 
a ruruier’s starting position, hack turned to the audi- 
ence, the palms of her hands spread out on the floor 
to steady herself. Music plays overhead as she rises 
slowji^, one hand on her hip as she sashays to turn and 
face t]ie crowd. 

Tie video is grainy and low quality, hut one can 
see that her bodybuilder physique is bronzed and glis- 
tenin|^; it’s a sculpted and muscular work of art to be 
admil ed as she performs her posing routine— frontal 
double bicep curls, side lunges, lateral spreads, tri- 
cep a iris— like an Ironman brought to life. She eases 
into c ne pose after another with precision and con- 
trol, imiling effortlessly and clearly enjoying herself, 
winni ng over spectators as a result. Her poised per- 
formance in this guarantees her win in the medium- 
height class division of that competition. 

Lillian Tan, the woman in the video, is Penang-born 
but was in California, competing in a regional body- 
building competition under the International Natural 
Bodybuilding Association (INBA). That same day in 
2004, she was also declared regional champion, and 
went on to represent the USA in INBA’s Natural Olym- 
pia championship. She won a silver medal. “I actually 
wanted to see if I could represent Malaysia,” explained 
Tan in a 2011 interview with Bernama. “But they, uh, 
never quite recognised women’s bodybuilding. So 
I decided to represent team USA.” (Due to a sudden 
emergency. Tan, who still actively competes, was made 
unavailable for a scheduled photoshoot with Esquire.) 

She meant the Malaysian government when she 
said “they”, of course. In 1988, women’s bodybuilding 
was offlcially banned in the country, right around the 
time when societies overseas began moving away from 
Twiggy- thin and towards Fonda-fit as the yardstick for 
women’s beauty. In the US, women’s bodybuilding was 
gaining mainstream traction as a televised sport, and 
bodybuilding personalities who had made their name 
in the championship circuits were finding themselves 
in high demand for the likes of beer commercials, fit- 
ness product endorsements, and even lads rags. 


MAKING IT LOOK EASY 


The vision of the ideal female form rises and falls, it 
seems, with the changing of decades. For many, Lillian 
Tan’s impressive bodybuilder physique is on the ex- 
treme end of the spectrum, one most would deem unat- 
tainable, and perhaps even intimidating. But her story 
is one that informs Malaysian women of a different way 
of looking at their body shape, even as skinny made a 
return in the mid-’90s, prevailed and is still largely 
seen as the default in beauty standards. But she is far 
from being the last to go down that path. The mush- 
rooming of boutique and chain gyms across town indi- 
cates a growth of health awareness among the public, 
and gyms have seen an uptick in female membership 
in recent years. For its membership breakdown, chain 
gym Fitness First reports that as of February 2015, 46 


percent of its members are women. Within that subset, 
they’ve seen a 10 percent increase in the past year, com- 
pared to four years ago, according to senior marketing 
executive James Chan. “Our members want to look and 
feel better. They gain confidence when they achieve 
the goals of their fitness journey,” Chan explains via 
email. At Celebrity Fitness, the other major chain gym, 
women membership exceeds men, according to Nes- 
rine Abotaira, vice president of marketing. To cater to 
their primary clientele, the chain recently introduced 
women-specific personal training programmes includ- 
ing one known as “Strong is the new beautiful”. 

For women who feel self-conscious about working 
out in public, they can opt for women-only gyms like 
Curves, which has grown to 3,000 members across 14 
locations since opening in 2012. Besides the privacy 
and comfort of a single-gender environment, mem- 
bers form a supportive community with each other. 
“Fitness is not just about looking like a superstar”, 
says Linda Tee, Curves’ head of business development 
and marketing. “It’s the agility and capability to move 
and do daily things with our own physical body with- 
out feeling lethargic, breathless and have pains and 
aches, which disrupts our sleep at the end of the day. 

It’s about enjoying a long and healthy life, feeling hap- 
py with the way you are, enjoying what your body can 
do to make you feel good in terms of self-esteem and 
confidence.” Still, Tee notes that some 

of the top reasons for members want- ^ - ITIIIIIIT 

ing to join Curves is to lose weight and wl I I IIIMI I 

increase muscles, both decidedly aes- ^ ^ 

thetic considerations. In fitness disci- 
plines that also emphasise mental and 
spiritual wellness, it is the same. 

“No one ever came to my class 
seeking enlightenment,” says Ninie 
Ahmad, who’s been a yoga instructor 
for 14 years and specialises in ash- 
tanga. Ahmad, a former sprinter and 
university hockey player, started yoga 
because she “wanted to look like Cam- 
eron Diaz”, while the realisation that 
there is more to yoga came much later. 

“When you’re listening to your own I fl fl 1^ ^ 
breath and you’re told not to move, 
that’s when you can’t help but do a lit- —ninie AHMAD 
tie inner reflection,” she adds. 

In Ahmad’s intermediate class at 
Upward Yoga on a Monday morning, the five or six 
women she’s teaching do not look anything like Lilian 
Tan. Her studio is a corner shoplot in Ara Damansara, 
where wide-panelled windows allow the soft, early 
morning sunlight in, illuminating lean silhouettes 
of her students on their mats— twisting, contorting, 
bending in all manner of unimaginable ways as Ah- 
mad ambles amid them, correcting a posture or two 
and offering words of support. “I lost my focus,” one 
student mumbles when she flubs catching her ankles 
during a full-wheel backbend. Ahmad simply shakes 
her head in encouragement, instructing her student 
to try again. The student completes her backbend this 
time, a success celebrated by fellow classmates. 


EVEN LIFTING 
WEIGHTS. 
YOU'RE ABLE 
TO GET THE 
RED-CARPET 
HOLLYWOOD 
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Still photos, Ahmad says, make yoga look easy to 
men, but after they are introduced to more complex 
poses such as headstands or arm balances, the reali- 
sation that yoga not only requires flexibility, but also 
strength, dawns. “They’ll say, ‘We thought we are fit 
and strong,’ or, ‘We thought we can lift over 100 kilos 
in weight,’ but we can’t lift our own body weight,”’ Ah- 
mad says with a laugh. Keen to further dispel the notion 
that yoga is a lightweight sport, she elaborates on chatu- 
ranga, a type of semi-pushup, semi-plank move in yoga 
that relies heavily on the triceps. One chaturanga, ac- 
cording to Ahmad, is equivalent to three chest pushups. 
During the hour-long class, her students had performed 
84 chaturanga moves in their routine— 252 regular chest 
pushups. “Without even lifting weights, you’re able to 
get— not bulky looking muscle— but the red- carpet Hol- 
lywood look,” she says. “And you look taller than you are 
because of yoga’s muscle lengthening properties.” 

Ahmad is a poster girl for being yoga strong. At 
three months pregnant in mid-March, she can perform 
headstands, planks and knee-to-chest jumps like any- 
one else. Save for the baby bump, Ahmad’s forearms 
and thighs are taut, her olive complexion serene and 
radiant. “It’s amazing how strong women’s bodies can 
still be even when you’re carrying a life,” she says. The 
only limitation is an occasional shortness of breath, 
something she hasn’t experienced since overcoming 
asthma years ago. “If I’m not breathing well, I know 
my baby isn’t getting enough oxygen. That’s the only 
drawback to doing yoga when pregnant”. 

Lately, though, she’s had quite a bit of interest from 
mothers and mothers-to-be in her classes. It would 
make sense for her, as one of Malaysia’s more promi- 
nent faces of yoga and fitness, to be fielding endorse- 
ment requests as well, but Ahmad says 
she is over all that. She’s turned down 
diapers, milk supplements and baby 
formula deals. “Many things have to 
be crossed [out] now because yoga is 
such an organic workout,” she says. 
“I’m not wanting more mass pro- 
duced and processed stuff in my life”. 
The last time she made a commercial 
appearance was as an ambassador for 
UNIQLO’s AIRism line. “It’s simple 
and shows that you don’t need fancy 
things to do yoga”, Ahmad says. The 
“endorsements” that she does now 
are self-initiated via Instagram, of 
products that she actually believes in 
and uses. “I used to represent a big 
sports brand. I used to blog and get 
paid writing advertorials, but over the 
years, I realise I have a responsibility 
towards my community.” 

But as the fitness industry is grow- 
ing, others who have a less strict ap- 
proach to endorsements are able to 
All the need for fitness personalities. 
Some even view being a brand ambassador as a way of 
finding their own community of like-minded people. 
As a radio announcer who focuses on weight training 
and is “crazy into fitness”, MIX FM’s Linora Low con- 


"IF I'M A 
STRONG 
WOMAN. THEN 
I SHOOLDN'T 
HAVE A 
PROBLEM 
ATTRACTING 
AN EVEN 
STRONGER 
MAN.' 

-KIMBERLEY CHAI 


siders herself as a bit of an underdog, the reason for 
which she agreed to be an ambassador for American 
sports apparel brand Under Armour, which launched 
its first store in Malaysia earlier this year. She is also 
the ambassador for Canadian-based bodybuilding 
supplement brand Pharmafreak and Vipr, a fitness 
tool that facilitates purposeful, weight-loaded work- 
out moves. Low says she enjoys the “sense of commu- 
nity” with each brand— a community where “we en- 
courage one another, which is how it should be”. 

With vibrant red hair, a vivacious personality and 
tone of voice that sounds like she’s smiling constantly, 
it’s hard to imagine that Low ever had issues with her 
body shape. “I was always a chubby kid. Whatever I 
ate, I just put on the pounds,” she says. Before going 
into fitness. Low tried slimming programmes, but re- 
frained from surgeries like liposuction. “I’ve actually 
seen videos of doctors who can even give you ‘abs’ by 
leaving fat in areas that will make you look like you 
have abs. You can even implant biceps! But it’s obvious 
and it’s not natural,” Low says. “I’d rather work hard 
for that body”. She likes that weight training burns 
more calories than running on the treadmill. “Seeing 
your body change in front of you because of your own 
hard work and dedication is amazing”, she says. “And 
I’m still changing my body as it is. I’m nowhere near 
what I want to achieve.” She cites Andreia Brazier, 
a lean and muscular fitness model with well-defined 
washboard abs, as one of her inspirations. 

DO YOU EVEN LIFT, SIS? 

Women’s pursuit of a strong physique that suits them 
does beg the question: do men And this attractive? 
Plenty of studies have been done to gauge the differ- 
ences between men’s perceptions of the ideal weight 
for women, but the extent that muscles on a woman 
are attractive to the average male remains unspeci- 
fied, with only casual man-on-the-street opinion sur- 
veys as reference. Although some agreed that an ath- 
letic build could be attractive, most said they prefer 
a woman with fewer muscles. “Eugenie Bouchard is 
a sportswoman I And attractive,” says Brandon Tan, 
director of a foodservice consulting Arm. His friend, 
Benjamin Foo, a technology consultant agrees: “Some- 
one with guns like Sam Stosur would be intimidating. 
But I would ask her for training tips!” Tan adds: “Too 
muscular would be a turn-off. Imagine you’re just a 
regular guy and your girlfriend is Ms Musclewoman.” 

Whether it’s simply a preference or societal stand- 
ards that colour the perceptions of guys like Tan and 
Foo, athlete and personal trainer Kimberley Chai 
is quick to point out the assumption that women 
with muscles are somehow diminished in their girly 
charms is misguided. Sportswear, sports shoes and a 
gym bag are part of the uniforms for women like her 
who work at a gym. “It’s not a correct perception that 
we’re not feminine”, says Chai, who keeps her jet- 
black hair at waist length, likes wine-red lipstick and 
wears cheongsams for special occasions. Besides per- 
sonal training, Chai is also a freediver, a powerlifter, 
a dancer and an aerialist. One of the main reasons she 
took up the aerial hoop was to [continued on page 265] 
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LORD, 
GIVE ME 



C'mon, we've all been in 
those situations where 
we've chosen the path of 
least resistance. But if you 
really want to get what 
you desire out of life, you 
need to grow a backbone. 
In the interest of manning 
you up, Esquire presents 
some practice scenarios. 
It ain't easy, but here's to a 
stronger-willed you. 


Words by Sam Coleman 
Illustrations by Amin Daud 


STRENGTH 
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THE 

TEMPTATION 
OF THE HOT 
SISTER-IN-LAW 

It was cute when she 
simply had a crush 
on you when you first 
dated the woman who 
would be your future 
wife. But now, she's 
all grown up, and a 
lingerie model, no less, 
who— whoa— wants to 
hang out, maybe with a 
girlfriend in tow, while 
wifey is on a business 
trip. The alarm bells are 
ringing. Or maybe, it's 
just harmless. You... 

WEAK 

Start drinking with the 
plausible denial that 
you really don't know 
what happened. 

MEDIUM 

Get a wingman 
involved, possibly your 
wife's best friend's 
husband, to share the 
guilt and/or ensure 
emergency extrication. 

STRONG 

Find your inner strength 
and decline the offer 
by declaring you'll be 
Skype-ing with wifey 
later. Thank the powers 
that be for inventing 
porn; disaster averted. 




0 ^ 


and comes to you, crying for 
help. You go to the information 
counter and ask them to make 
an announcement informing the 
child's parents that she is at the 
counter. Two men show up, saying 
they're the parents. You... 


SEXTIN6 

A mysterious stranger 
appears on your 
Facebook Messenger, 
saying that she thinks 
you're cute and likes 
your profile. You... 


lU 



WEAK 

Ask where the mother is. 

MEDIUM 

Ask which one is the mother. 

STRONG 

Treat them like any other parental 
configuration: berate them for 
losing their child. 


WEAK 

Message back, telling 
her how cute she is. 
Invariably, the photos 
come and an "invite" 
to a website to chat 
follows. You hate 
yourself for it, but you 
find yourself clicking 
the link. 

MEDIUM 

Check her profile to 
see if you have mutual 
friends. However, 
those photos look 
interesting... 

STRONG 

Ignore her completely 
and— if, for some 
chance, it seems at all 
"legitimate"— you say 
nice to cyber-meet but 
the WAG has access to 
your account. 
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AST MEAL 


You actually hate your WAG's cooking, 
but dare not say a thing. But tonight, 
she asks you what you think of the meal, 
opening up the perfect opportunity for 
you to say something. You... 

WEAK 

Tell her you love her cooking. 



You check your bank account and find a 
clerical error for RM99,999. It says it's from 
the tax authority. You... 


MEDIUM 

Tell her it needs more salt. 



STRONG 

Tell her she needs to up her game, and 
then gift her a Jamie Oliver app, saying 
you'll even help make dinner to get her 
up to speed. 


WHO'S THE 
BOSS HOW? 

Your boss and you 
don't get on much. 

One day, you come into 
information that he's 
submitting false claims 
through your friend 
in accounts who isn't 
sure how to handle it. 
You feign concern and 
advise them to... 


WEAK 

Submit copies of the 
claims anonymously 
to the highest 
management in the 
interest of transparency 
and Edward Snowden 
virtuousness. "It's the 
right and just thing to 
do," you tell your friend. 


MEDIUM 

Tell them this is a very 
serious charge, but the 
best thing to do is make 
copies and say you'll 
hold onto them for 
"safekeeping". Should 
your dismissal come, 
they would make a 
good parting gift. 


STRONG 

Seek counsel from 
someone else. As the 
manager in question 
is someone you report 
to, it wouldn't be wise 
to comment on the 
situation. 


WEAK 

Pull the money out of the ATM and close the 
account the following day. You also consider 
changing your address, and maybe even 
taking a holiday. 

MEDIUM 

Let the money sit for a week or so to see 
if anyone comes sniffing around. 

STRONG 

Quickly call the bank and declare that 
there's been an error, and that you'd like to 
make sure the money is taken out as soon 
as possible. 




112 ESQUIRE APRIL 2015 


POTTED 


HANDY CAPPED 

On public transport, 
you're in a disabled seat 
when someone with a 
handicap approaches. 



You... 




WEAK 

Put your headphones 
on and ignore them. 


MEDIUM 

Act like you have 
Tourette syndrome. 


While backing into a parking 
lot, you hit a car and cause 
some damage. You... 


STRONG 

Give up your seat: 
you're no schmuck. 


WEAK 

Get out and act like you're 
leaving a note, but write 
gibberish on the paper 
instead. Wave and smile to 
anyone watching as you put 
the note on the windshield. 

Get in your car and drive away. 

MEDIUM 

Do the same as above, but put 
a little-used email address. 

STRONG 

Wait until the person returns 
and give all relevant insurance 
information and personal 
contact details. 


You have a strong bond with 
your family and— as you start 
planning your impending 
marriage— the expectation is 
that you'll ask your brother to 
be your best man, especially 
because he introduced you to 
your soon-to-be wife. However, 
your best friend is your 
preferred choice. You... 

WEAK 

Choose the brother; just keep 
everyone happy. 

MEDIUM 

Decide you'll have two 
best men. 


STRONG 

Go with the best friend. FI 
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A„d counterintuitive! 


By David Wondrich 

Knowing where a whisky was distilled and bottled— Ireland? Scotland? 
Japan? The US? India?— doesn’t tell you everything about what it will 
taste like. Technique is the most important part. And here’s everything 
else you need to know about the strong stuff. 

Typography by Jon Contino 
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We might be approaching Peak Whisky. As with anything so 
fashionable, though, there’s suddenly a great deal of bulls**t to 
wade through. The puffery has to do with things you can tell 
about a whisky only from its label. It’ll tell you about a distillery 
founded in 1803, but not the Bahamian corporation that has 
owned it since 1997; about the master distiller, but not the fact 
that he doesn’t have a still; about 150-year-old traditions, but 
not the 20-year-old technology they’re actually using; about 
the 47 whiskies in the blend, but not the cheap one that makes 
up 80 percent of it; about the rolling, stone-walled fields of 
barley (which they buy pre-malted from the same company 
everyone else uses) and artesian well water (deionised and 
demineralised) and famous namesakes (dead 80 years before 
the distillery was founded). 

Once you put aside label matters, even including where a 
whisky is made— the fundamentals of distilling and aging don’t 
change just because you cross a border— and what it costs, you’ll 
see that all whiskies are put together from three basic building 
blocks: the grain, the still, and the barrel. Each requires choices 
to be made. It’s these choices (some of them mandated by law) 
that define the actual whisky that’s in the bottle. There are 
at least eight different ways you can combine them to make 
whisky, but only four of the ways are widely used, producing 
malt whisky, grain whisky, straight whisky, and blended whisky. 
No country has a monopoly on any of the four, and most whisky- 
distilling countries make at least three of them. 



MALT WHISKY 


Tasting note: 

Honey, apricot- 
dark chocolate and 
smoke. 

Texture: Rich and 
creamy. 

Prime age: Ten to 

20 years. 


The oldest of the styles is made from 100 
percent barley malt; distilled in pot stills, 
generally to around 70 percent alcohol; and 
aged almost exclusively in used cooperage. 
This is where you’ll find your single-malt 
Scotches (single here meaning that all the 
whisky in the bottle is from the same dis- 
tillery) and so-called blended-malt Scotch- 
es (from different distilleries, but all malt 
whisky), but you’ll also find whiskys from 
Ireland, Japan, France, India, and the US. 
When the malt hasn’t been heavily peated 
and there aren’t too many sherry casks in- 
volved, a fully- aged malt whisky, such as the 


Glenlivet or the Yamazaki 12-year-old from 
Japan, is like pure alcoholised honey on the 
palate: sweet-tasting (but not sweet), soft, 
and creamy— indeed, malts are the richest- 
textured whiskies. Bump up the sherry- cask 
component, as the bottled-at-cask-strength 
Scottish Aberlour A'bunadh Batch 47 does, 
and you add notes of unsmoked cigar. If you 
turn up the peat, you’ve just lit that cigar: 
a whisky like the Laphroaig 18-year-old, 
also from Scotland, can be overwhelming— 
a full-court press of smoke and iodine— but 
there’s still that barley sweetness riding un- 
derneath to balance out the fug. That rich 
texture also means that in a cold climate 
like Scotland’s, a malt whisky can reach an 
extraordinary age. The Glenrothes 1992, 
for example, is only now, after 22 years 
in oak, hitting its prime— indeed, there’s 
still a layer of clean barley under all the 
barrel- derived dark chocolate and leather. 
A lighter whisky, such as the Irish Knap- 
pogue Castle 12-year-old, which is distilled 
(at Bushmills) three times rather than two 
(the global norm for malts), peaks consider- 
ably sooner, after which the woody barrel 


Whisky 

Glossary 

BEER 

Whisky is made from beer. 
Boring, sometimes weird beer, 
but beer nonetheless. 

CASK STRENGTH 

Whisky bottled at the (high) 
proof at which it came out of 
the barrel. More expensive, 
ounce for ounce, but if you're 
willing to add your own water, 
you're getting more whisky 
for the price. 

CHILL FILTRATION 

When whisky gets cold, 
some of its fatty acids congeal, 
causing it to look cloudy. 
Most makers filter them, 
even at the cost of slightly 
diminishing the flavour. 



COLUMN STILL 

Uses steam injection to 
strip the beer of alcohol and 
produces a cleaner spirit than 
a pot still does. Column-still 
whiskies don't need as much 
age, but they don't get that 
depth of grain flavour either. 

CONGENERS 

Chemical compounds 
other than ethanol or water 
that come through the 
still, including fatty acids, 
higher alcohols, esters, and 
aldehydes. Some taste good, 
others not so much. 




COOPERAGE 

The term of art for the oak barrel 
or barrels a whisky is aged in. 
According to distiller orthodoxy, 
70 to 80 percent of what you 
taste in whisky comes from the 
cooperage, which produces 
flavour through extraction and 
oxidation. American bourbons, 
ryes, and Tennessee whiskys 
use new barrels. For just about 
everything else, it's used barrels, 
either secondhand American 
ones or Spanish sherry casks. 
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DRAM 

A shot of the kind of whisky 
you're not supposed to shoot. 

ETHANOL 

C2H5OH: beverage alcohol. 

EXPRESSION 

A different version of the same 
old whisky. Distillers: "If we 
monkey with the proof/age/ 
cooperage/whatever, we can 
give it a new name and get extra 
shelf space in the liquor store." 

EXTRACTION 

Whisky is a solvent and it 
extracts various flavour 
compounds— principally sweet- 
smelling, nutty lignins and 
astringent, spicy tannins— from 
the barrel it ages in. 


HANDCRAFTED 

Virtually meaningless. 



HEATHER 

In a Scotch tasting, you'll hear 
"experts" claiming to detect this 
on the nose. Heather grows wild 
in the Highlands, but nobody 
eats it and few have bothered to 
even sniff it, so it's a safe punt. 

MADE BY 

"Made by" or "bottled by" 
is not the same as "distilled by". 
Just so you know. 

MALT 

Grain that's sprouted (thereby 
converting the [unfermentable] 
starch in the grain into 
[fermentable] sugar) and then 
toasted to prevent it from 
growing into a plant. Malt 
makes a nice sweet whisky, 
but it's expensive. 

MASH BILL 

The ratio of grains used to make 
a distiller's beer. 


notes choke out the grainy sweetness. At 12 
years old, however, it’s a sweet delight. Fi- 
nally, Kavalan's Concertmaster is distilled 
and aged in Taiwan. In such hot conditions, 
extraction and oxidation are sped up, so at 
only four years old, Concertmaster is very 
close to being fully mature. 



GRAIN WHISKY 


Tasting note: 

Fumey, lightly spicy, 
smooth. 

Texture: Light, 
clean. 

Prime age: Four to 
10 years. 


At the other end of the whisky spectrum lie 
grain whiskies. Distilled mostly from raw 
grain (and never pure malt) in column stills 
to as high as 94 percent alcohol and almost 
always aged in used cooperage, these light 
whiskies are nearly always made for blend- 
ing, in which capacity they serve as the big, 
quiet partner of the louder malts or straight 
whiskies. Despite their reputation for be- 
ing mere filler, though, they’re occasionally 
bottled on their own and can be surprisingly 
pleasant to drink. Take Greenore's 8-year- 
old, a single (i.e. one distillery) grain from 
Ireland. Although a bit spirity on the nose, 
as grain whiskies tend to be, it’s sweet and 


clean, and goes down very smoothly. Com- 
pass Box's Hedonism, a blend of Scottish 
grains, is a little more assertive, with intrigu- 
ing herbal notes, but it shares the Greenore’s 
pleasant balance and creamy texture. Then 
there’s the Koval single-barrel millet whis- 
ky from Illinois. Although not destined for 
blending, it’s distilled to as high a proof as 
the grain whiskies that are. Nonetheless, it 
has considerably more grain character than 
the others, if grain, in fact, is the source of 
its light, gamy funk— not many other millet 
whiskies to compare it with. 


BLENDED 

WHISKY 

Tasting note: 

Variable but 
balanced; as you 
go up in price, 
smoothness 
increases. 
Texture: Medium. 
Prime age: Six to 
18 years. 


We're not going to spend a lot of time on 
these. In every whisky-making country but 
the US, blended whisky is what you get when 
you mix one or more rich flavouring whiskies 
with a certain amount of aged grain whisky— 
and the more you pay, the less that amount 
tends to be. (In the US, you’re allowed to cut 
the straight whisky essentially with vodka; 
we don’t recommend American blends.) Once 
you get out of the bargain brands, however. 



The so-called whisky shortage: 
an update 

Whisky is hot these days, but 20 years ago it wasn't and nobody thought it would 
be. Ten years ago, a few people thought it might be. Five years ago, things looked 
to be picking up, but not this much. Unfortunately, whisky needs its Rip Van Winkle 
time, slumbering in wood. That means today, with increased demand, older 
whiskies are going to be harder to find and more expensive. That gets collector 
types excited, driving up the prices even more. But it's not like the stuff is rationed, 
and as long as you're not chasing down that rare bottle, there's still plenty of good 
whisky out there to drink. Eventually, supply will catch up with demand and then, 
inevitably, outstrip it. Buy your old whiskies then. 


The Esquire 
rainbow 
of whisky 

Anew vocabulary 
of whisky colour. 
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why age does not mean quality 

With too much time in oak, whisky can get woody and even mouth-puckering- 
ly astringent. In a hot climate like Kentucky's, that can take as little as 10 years. In 
Scotland and Ireland, it's more like 20 (used cooperage helps). It's not like every 
whisky older than that is bad: the 25-year-old Talisker, a Scottish malt, and 21-year- 
old Redbreast, an Irish blend, are two of the best we've ever had. But they are the 
exceptions. Two of the others are Jim Beam Black, which is eight years old, and the 
ten-year-old Bushmills Irish malt. 


things get good quickly. Canada, where the 
flavouring comes from straight whiskies, is a 
haven for blends, and sipping Crown Royal 
XO, you can understand why: every edge has 
been sanded smooth, yet there’s still enough 
spice to make it interesting. In Scotland, Ire- 
land, and Japan, the flavouring comes from 
malt whiskies. Bushmills Black Bush, for 
example, is a fine sipper, smooth and fruity 
and very pleasant. Rather more complex (and 
expensive) is Japan’s 17-year-old Hibiki, 
though the grain whisky helps it to avoid the 
ponderous richness pure malt whiskies take 
on at this age. Johnnie Walker Blue Label 
avoids this as well, as it does almost anything 
that would make you dislike it in any way. At 
its best, blending is an essay in balance, and 
Johnnie Walker Blue is blending at its best. 


STRAIGHT 
WHISKY 

Tasting note: 

Woody, spicy; sweet, 
toasted coconut 
when old. 

Texture: Bitey when 
young; thicker, 
oilier with age. 

Prime age: Four to 
12 years. 

In the late 1700s, when the British gov- 
ernment began taxing distillers according 
to how much malt they used, Irish distillers 
learned they could still make whisky from 
a mash that was no more than 15 percent 
malt and make up the rest with raw barley, 
rye, oats and wheat. To tame the extra-wet- 
dog pungency the raw grains brought, they 
added a third distillation and made their pot 


stills as large as possible, thereby increasing 
their efflciency They ended up with a spirit 
that came off the still at around 85 percent 
alcohol: lighter than the Scottish malts but 
still with plenty of flavour. They ditched the 
rye, oats and wheat in the ’50s but kept the 
rest of the process, including aging in used 
barrels. The Green Spot single pot-still 
whisky is a fine testament to this tradition: 
On the nose, it offers a slight and pleas- 
ant muskiness that you won’t And in a malt 
whisky; on the palate, it has a forthright bite, 
with lots of cinnamon, a pleasant graininess, 
and a texture that puts it in a sweet spot 
between the viscous malts and the feather- 
weight grain whiskies. 

This texture is shared by most North 
American straight (i.e. unblended) whiskies, 
which are also made from mixed grains. A 
standard-grade bourbon such as the 8 6 -proof 
Old Forester is a fine advertisement for the 
process: it’s got the bright woodiness of a 
fresh-split log on the nose. Leave the bour- 
bon in the barrel for another six years or so, 
as is done with the 10-year-old Bulleit, and 
everything turns to pecan pie. Bourbons old- 
er than this can get far too woody to be pleas- 
ant, but there are exceptions, such as Elijah 
Craig's 23-year-old single barrel, heavily 
redolent of coconut and dill. 

Whereas bourbon uses mostly corn, rye 
uses mostly rye, and rye is spicier, dryer, 
and darker in flavour. Too young and rye 
is gamy; at four years old, it makes bright, 
incisive cocktails; at six years old, like Wild 
Turkey Russell's Reserve rye, it starts to 
get good for sipping: grassy, but spicy. At 13 
years old, like the bottled-in-the-US Cana- 
dian pot-still rye Lock Stock & Barrel, it’s 
redolent of dark chocolate and has an end- 
less finish. Ff 






At/ 

The Glenrothes 
1992 



Wild Turkey Russell’s 
Reserve Rye 



Elijah Craig 
23-year-old 



^ 2 ^. 

Bulleit 

10-year-old 


OXIDATION 

Barrels are slightly porous, and 
the congeners in whisky slowly 
react with the air that gets in. 
The spiky higher alcohols burn 
off; the compounds responsible 
for those raw grainy notes 
slowly break down into ones 
that suggest pecan pie, baked 
pears, and whatnot. 



PEATY 

When sprouted grain (almost 
always barley) is toasted over 
a peat fire to make malt, it 
absorbs the smoke. The Scots 
started doing this not to make 
a better whisky— they had 
nothing else to burn. 



POT STILL 

The one everyone knows from 
pictures of moonshine. Pot-still 
whiskies are usually pungent 
and spiky until they've sat in a 
barrel for a few years, but then 
they develop deep, rich flavours 
and texture. 

SINGLE ESTATE 

All of the grain used in the beer 
was grown in one place. This 
has almost no effect on the 
flavor of the whisky. 

SMALL BATCH 

This term has no legal 
significance. 

"WHISK(E)Y" 

According to convention, in 
America and Ireland, it's whisky; 

and in Scotland, Canada, and 
Japan, it's whisky. This is modern 
fussiness: Old Forester, the 
first bourbon sold in sealed 
bottles, has always called itself 
whisky, while a century ago, the 
commission convened by the 
British government to define 
the spirit called itself the "Royal 
Commission on Whisky and 
Other Potable Spirits." In other 
words, don't worry about it. 



f 0 'I 

Aberlour A’bunadh 
Batch 47 
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IT'S A SERENE MORNING IN AN ISOLATED SLIVER OF JUNGLE, 
AND WE'VE JUST MADE OUR WAY FROM A QUAINT KAMPUNG 
TO A CLEARING, FAR REMOVED FROM CIVILISATION. IN 
THE THICK OF IT, A PECULIAR SIGHT BEGINS TO UNFOLD. 
LAWRENCE WONG IS ROLLING AROUND ON A MOUND OF 
MUD; THE AIM IS TO MUCK UP HIS WARDROBE, FOR EFFECT. 
IF YOU WERE A FAN OF THE ACCOMPLISHED MODEL-ACTOR- 
SINGER, THIS SIGHT WOULD BE A BIZARRE ONE INDEED. 

KNOWN MORE FOR GRACING MAGAZINE COVERS AND 
APPEARING ON TELEVISION DRAMAS, THE IMPECCABLY 
GROOMED WONG ROUGHING IT OUT SEEMS FAR REMOVED 
FROM SEEING HIM AS THE HEARTTHROB THAT HE'S BECOME. 
BUT IT ONLY SHOWS THAT HE HAS NO QUALMS ABOUT 
TAKING THINGS A STEP FURTHER TO GET THE JOB DONE. 

NO FUSS, NO MUSS. HE ROLLS AROUND IN THE MUD WITH 


Taking a chance on showbiz wasn’t something 
that he had thought about. Unlike his contempo- 
raries, the entertainment bug had never bitten 
Wong. He’d done his fair share of modelling gigs, 
but only decided to dive deep into the waters once 
a degree in Mass Communications was tucked un- 
der his belt as a safety net. His musings on the be- 
ginning of his career sound like the first chapter of 
any success story: he had to bus it. 

Armed with nothing more than a basic portfo- 
lio, stashed in a shopping bag, his mother would 
accompany him to casting calls. Bus 170 would 
shuttle Wong from Johor Bahru to Singapore, 
where he’d navigate the island’s public transport 
system to nondescript production houses. More 
than once, three-hour journeys would lead to brisk 
five-minute deliberations on whether he’d got a 
job or not. More than once, he’d be turned down. 
He didn’t have it easy in the early days. But he 
rolled with the punches, and got better. Slowly, but 
surely, it came to a point where a brief dalliance 
with the scene became a full-blown love affair. 


RECKLESS ABANDON. GLEE, EVEN. 

ON CUE, A TROPICAL BIRD SOUNDS OUT ITS APPROVAL 
WITH A METALLIC CHIRP OVERHEAD. 


WHATCANDRIVEa fellow to be so obliging? 
The trappings of fame haven’t made Wong any less 
than the nicest guy in the room. He commands a 
legion of followers from both Malaysia and Sin- 
gapore, with Thailand being the latest tick off the 
box. He has a strange appeal that most men would 
kill for, striking at the hearts of both rabid school- 
girls and housewives alike. 

There’s no doubt that strangers would be quick 
to pin the “pretty boy” label on Wong— it’s also 
not a label that the man himself would be wont to 
shake off. After all, in his line of work, drumming 
to a beat doused in superficiality would be deemed 
the norm. But Wong’s heart is that of a survivor: 
the man could have fallen prey to an industry 
that’s notoriously fickle, and sometimes unkind, to 
the roster of stars that adorn it. Peel away the lay- 
ers, however, and there’s a ruthless engine within. 
Through sheer grit, determination and a bit of 
luck, Wong has steadily worked his way to the top. 

His survival instincts most likely kicked in dur- 
ing childhood. As a Johor Bahru native, Wong had 
the unenviable task of waking up at an ungodly 
hour on weekdays to begin his commute to attend 
school in Singapore. With such an intensive regi- 
men came the predictable prodding of well-mean- 
ing parents, who wished a professional career for 
their son. Wong had different ideas. 

“Those careers didn’t interest me,” Wong says. 
“Yes, it’s great to be a doctor. You’d earn good mon- 
ey, and you’re in a position to save lives. But if it 
doesn’t interest you, it doesn’t interest you. You 
can’t dive into it wholeheartedly.” 


WE'VE NOW SUBMERGED Wong in a river. 
Things have taken a slightly comical turn, as vari- 
ous attempts to add dramatic splashes of water have 
failed. Ever the cool, consummate professional, 
Wong takes the action going on around him in his 
stride. This patient, quiet acceptance of how things 
are has helped make him the man that he is today. 

Although most personalities plot world- domina- 
tion-like career pathways with the aid of overambi- 
tious management, Wong takes a laidback approach 
to things. What some see as aloofness is really just a 
commitment to working hard, doing as much as he 
can, and reaping the benefits sown. But despite his 
easy-going nature, he’s not one to rest on his laurels. 
He simply has a steely resolve to push himself to his 
limits. It’s this constant pushing that’s made him a 
mainstay in the public consciousness— though it’s 
endearing to see his parents don’t feel the same way. 

“I’m stubborn. I still have many things left to 
tell through my craft. You just don’t want to stop. 
Acting isn’t glamorous at all. It’s a lot of hardship,” 
Wong says. “Sometimes, my parents will ask me 
why I don’t want to get a normal job. Or find a nice 
girl to marry. We agree that the ultimate goal in life 
is to find happiness and peace. But I’d rather do it 
on my own terms.” 

Just like most of his peers, Wong also believes in 
the power of fate. Breaking into the entertainment 
industry is all about timing and plenty of luck. He 
believes luck is more important than looks. It’s this 
present shortcoming that means the stars have yet 
to align to bear fruit for one of his ultimate dreams: 
being part of a movie that leaves a long-lasting im- 
pression on the world. An 3 l;hing’s possible, though, 
if only because Wong is a true believer that hard 
work will entice fate to smile his way eventually. 

Years of tenacity have seen him move on from 
being a cover boy to a real thespian, and now, 
he even has an album to his name. Cynics might 
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purse their lips in scepticism, but Wong acknowl- 
edges that acting remains very much his first love. 
Still, music does give him some breathing space 
between the endless slog of shooting dramas. 

“They’re all very different creative outlets. 
When you’re shooting drama after drama, there 
comes a point when you feel like you have no cre- 
ative input anymore— and then you get a chance 
to record a song. It’s so fresh, because it’s a dif- 
ferent form of creativity at play. There’s another 
perspective used to handle a story. After that, I go 
back to acting, refreshed,” he says. 

All these different experiences that he has 
notched up have made him a wizened statesman 
about the current state of affairs involving starlets 
clambering to make their mark. He doesn’t mince 
his words when it comes to newcomers. His advice 
for them is sound: be good at what you do and focus 
on the right things. What about fame? Glitz? Glam- 
our? Wong warns that the allure of fame merely ob- 
scures how thankless the acting profession can be. 

At certain times, Wong seems like a surly sol- 
dier who’s moved up the ranks. Have years of 
toiling and luck taken their toll on him? He’d be 
the first to admit that being in the industry has 
its downsides. He’s had to come to terms with the 
fact that he doesn’t see his friends very often. He’s 
been away from his family, for months at a time. 
But the name of the game is that good things can’t 
happen if you don’t prepare the groundwork first. 

“You have to be willing to make sacrifices,” 


he asserts. “You have to psych yourself up that 
you’ve got what it takes, and really be prepared 
to work hard. There’s no other way through it.” 

And the sacrifices continue to be made. Al- 
though it’s early days yet, Wong’s year sounds like 
it has already worn out its welcome. Adding further 
weight to his to-do list: an album, a new pictorial 
and movie roles. He’s also knee- deep in filming a 
relentless 270-episode serial. And to add to the in- 
sanity, Wong also jets off to Thailand thrice a month 
to shoot a TV drama— completely in Thai. The 
clincher is he doesn’t speak the language and has to 
memorise ever5Thing phonetically. Why the hassle? 

“It’s a great opportunity to challenge myself by 
going abroad and working with people from dif- 
ferent cultures. It kick starts a momentum in you. 
There’s that risk of you becoming complacent after 
a while,” he says. “But if you keep pushing yourself 
into new environments, you’re forced to handle 
new things. These things force you to grow. They 
force you to be a different kind of actor.” 

A casual observer might wonder if he’s spread- 
ing himself too thin. But Wong is determined to 
do what he wants done. His life beckons haste. He 
has a flight to catch that same night, just another 
blip on the high road to greater things. 

AS WE SAY OUR FAREWELLS, we realise 
that we’ve just seen a grim, grizzled version of 
Wong that not many can claim to have witnessed. 
The man, with a single-tracked obsession, pushes 
boundaries and challenges himself constantly, 
because he knows things don’t always happen by 
chance. Sometimes, fortuitousness gives way to in- 
stinct when it comes to surviving. 

And Lawrence Wong knows what it takes to be 
a survivor, 


PHOTOGRAPH PRODUCED BY YIPIEYAYA STUDIO. HAIR BY GARY BOBS. GROOMING BY KF BONG. 
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THE LESSONS OF AN 
INTERROPTED REVOLOTION 


Thanks to the student protests that took over the 
streets of Hong Kong last year, the world can now 
dream of change in the Special Administrative 
Region. But the fatigue and the lack of a common 
strategy among the protesters eventually led to the 
government successfully bringing an end to the 
protests and discouraging further rallies from taking 
place. So what's next for the Umbrella Revolution? 

WORDS BY ALBA TOBELLA 


A DRONE HOVERED ABOVE the heads of thousands of pro- 
testers between the glass-and-steel skyscrapers and concrete 
bridges in the gloom. The images of that moment would make 
history; everyone wanted to be able to remember it and to share 
them on their social networks out of euphoria. Most couldn’t be- 
lieve that they were sleeping in what is usually one of the busi- 
est thoroughfares in Hong Kong. It was September 30, 2014. The 
demonstration was spontaneous: some youth had witnessed the 
police violently dispersing a few students who were protesting 
peacefully, prompting the rest to join the cause. Umbrellas were 
the only weapons that they had at hand to shield themselves 
from the tear gas that rained on them— and soon, the innocu- 
ous, everyday item became a sign of their pacifism. The name 
followed— the Umbrella Revolution— and the crowd joined their 
voices to send Beijing a single cry for democracy. 

After 11 weeks of camping in the open and having the world’s 
eyes on them, the students didn’t know what to do with a protest 
that had exceeded all expectations, and the police managed to 
evict everyone from the camps, bringing an end to the protest last 
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December. With a population of 7.2 million people, Hong Kong 
has been a semi- autonomous region of China since 1997, when it 
ceased to be a British colony. Beijing then signed a Bill of Rights 
that guaranteed fundamental freedoms in the territory, including 
universal suffrage from 2017 In August last year, the Communist 
Party said in a statement that there could only be three candi- 
dates for the role of chief executive in the Special Administra- 
tive Region (SAR) and that all nominees must be endorsed by the 
party based on their “love of country and their country”. 

With the passage of time, the movement became a parallel 
city surviving on donations and recycling its own waste: there 
were thousands of tents, medical facilities, open-air libraries, 
free Internet, cellular recharge areas, bathrooms and kitchens. 
At first, most of the protestors ate only bananas and biscuits, but 
after a while, the city’s residents and workers in the financial 
district started to leave boxes of hot prepared food, and bought 
blankets for them. “I am very excited about what I see. The sup- 
port and witnessing everyone fighting for democracy for all, and 
yet, it’s still very peaceful... You can just sit and do your home- 
work on the street!” says a 38-year-old woman with immaculate 
hair in a blue metallic blazer, as she walks past admiring the pro- 
test camp. “My generation, the government used to give them 
everything, so they do not rise up to fight for their rights. Young 
people are much braver,” says Jessica Chu, a 32-year-old teacher. 

The fear of chaos and loss of stability was what discour- 
aged older Hong Kong citizens from protesting for 30 years. 
The Umbrella Revolution began with widespread support from 
Hong Kong citizens, but just days before the last police evic- 
tion on December 19, public opinion moved against the occupa- 
tion by more than 80 percent, according to a study conducted 
by the University of Hong Kong. “Public support against the 
protests grew, among other things, because most of the popula- 
tion was more concerned with getting on with their lives,” ex- 
plains Andrew Nathan, professor of Political Science at Colum- 
bia University in New York and an expert on social movements 
in China. He added that the key reason why the protest didn’t 
maintain its momentum was due to pessimist views about what 
it would achieve eventually: “Hong Kong has no influence on 
Beijing. Its population is very small, and news on the protests 
was hidden from the mainlanders. The balance of power be- 
tween the Beijing authorities and the protesters in Hong Kong 
was unfavourable to the latter from the beginning.” 

The city had not seen a gathering of this size since the ’60s, 
nor had the police used tear gas on protestors since 2005. But 
young adults had grown increasingly disenchanted with a po- 
litical class that is supposed to be at the service of its citizens. 
Surveys showed that only 15 percent of youth supported Hong 
Kong Chief Executive, CY Leung, who was chosen by Beijing. 

Yet, it would seem that all signs indicated they would be a 
more conformist generation: constantly glued to their cell phones, 
better educated, healthier and travelling abroad more often than 
their peers in mainland China— all things that they should not 
be willing to give up. The per capita GDP of Hong Kong is five 
times higher than that of China. “Good citizens see no reason why 
they don’t deserve democracy,” says Ma Ngong, professor of Gov- 
ernance and Public Administration at the Chinese University of 
Hong Kong. She says the move “has had an enormous impact on 
the democratic yearnings of the citizens of Hong Kong”. 

“Politics in Hong Kong is very immature; no one knows how 
to negotiate,” says Siu Fung, a 20-year-old sociology student. 
The talks between student leaders and the government were 
seen as merely lip service that didn’t amount to anything. The 
protestors were divided as to whether they should stay calm 


or resort to more radical action, in the face of the tear gas and 
police batons that were used every week to regain control of 
the streets. “Do peaceful demonstrations exist in the world 
anymore?” asks a retired fisherman who is 78 years old. “Our 
leaders should be more courageous and listen to our youth.” ft 


HONG KONG STUDENTS TALK ABOUT THEIR 
REASONS FOR JOINING THE PROTEST. 


WHY DID YOU JOIN THE PROTEST? 



ADRIAN MAK, 17, high school student 
"We have to stand up and tell the 
governnnent what we want. Yet, they 
do nothing. In China, they know nothing 
about freedom." 



SELINA LO, 17, college student 
"We are very disappointed with the police. 
They are being very violent and attacking 
us with tear gas. They are anonymous 
people who hurt and insult us." 



REDFORD TAI, 21, telemarketer 
"I work nine hours a day and I still can't buy 
a house. Many people, especially young 
people, can't do that. I want my generation 
to have more. Our government doesn't 
respect its citizens. They need to know that 
Hong Kong does not want to be China." 



WONG KA FAI, 21, political science 
student 

"It all began on September 23, when 
students staged a massive class boycott. 
We tried to sneak into the square in front 
of the Legislative Council Building and the 
police attacked us. It was horrible; I will never forget it. From 
then on, people began to support us. I believe that we can 
bring about change through our determination." 


NOW WHAT? 



ALICE LIANG, 26 years, editor 
"I feel that the movement has disappeared. 
The unrest continues in our society. Many 
people were indifferent to politics until the 
protest revealed the injustice that we were 
subjected to by the government. Awareness 
is key to allowing a move towards more important actions. 
We have noticed that our city has a heart." 



HILLARY LEE, 21, student 
"The revolution was the awakening of Hong 
Kong, especially for young people. We 
realised that the future belongs to us. It's 
just the beginning. We are becoming more 
interested and thinking of getting involved 
in politics, and creating a government comprising truly 
democratic parties." 


JOHN MAK, 25, marketing executive 
"The revolution has not disappeared. People keep looking for 
more ways to implement democracy, and this protest could 
have planted a seed for a future revolution." 


ESQUIRE APRIL 2015 125 



IT WAS, BY FAR, ONE OF THE 



BEHOLD, WONDERMENT! 











BEST LONG-FORM JOURNALISM 



The paradox of plenty (July 2014) 


Life of an OG (March 2015) 



Beck (May 2014). Grammy winner 
for album of the year. 


Eddie Redmayne (January 2015). 
Oscar winner for Best Actor. 


NAILED IT!" COVERS 


True Bril 

iiin F ■liUiriiRr. 


BEST OF MANUAL 


t 

‘‘If you want a rain 
shower, either hire 
a contractor or 
change your mind. 
This showerhead 
needs to be 
mounted from the 
ceiling; otherwise, 
the gentle flow has 
no pressure.” 

Vaguely interested 
man's guide to 
showerheads, 
September 2014 
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COVER STAR HOOK-UPS WE'D LIKE TO SEE 


BEST OF MANUAL 


t 

‘‘If you don’t have 
the talent, you 
need to get better. 
Even if you have 
the talent, you also 
need to get better. 
Work ethic is so 
important. Never 
be complacent 
because there’s 
always someone 
behind you gunning 
for your spot.” 

How to become 
a better bailer, 
November 2014 



David Gandy (September 2014) and Thanuja and Anuja Ananthan (April 2014) 


BEST OF MANUAL 


t 

“The trick is to use vinegar, which is lightly acidic and apply 
it to a jellyfish sting. Seawater is good as well. But what if 
I don’t have vinegar and the sea suddenly dried up? Yes, go 
ahead. You may pee on yourself” 

Guide to tackling dangerous animals, April 2014 



OLDEST CONTRIBUTOR OF THE YEAR 
(AND BEST LAST-MINUTE CHANGE) 


Michael Wong Swee Lin, 88 (Photo Essay, December 2014) 


MOST DIFFICULT WATCH TO TELL TIME WITH 



Louis Vuitton Escale Worldtime (Big Watch Book 2014, 
page 62). Beautiful, but takes some mental work. 


FUNNIEST JOKE OF THE YEAR 

Amelia Henderson (December 2014) 

Q: Why was six afraid of seven? 

A: Because seven was a well-known 
six offender. 
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BEST FICTION 
ILLUSTRATIONS 


TW Chang (August 2014) 


Jun Hun Yap (June 2014) 


Urn Mei Yee (September 2014) 


Tan ZhiHui (July 2014) 


Big Mouth (January 2015) 


BEST OF MANUAL 


''Be polite, be nice and be a 
perfect sweetheart” 

How to master Tinder like a 
gentleman, February 2015 


BEST USE OF MILK 



Deanna Yusof (September 2014) 


BEST ROAD TRIP 



Around the Tuscan region, in a 
Ferrari California T (August 2014) 


PROJECTS OF 
THE YEAR 


t 

Opus box 
& redesign 
(April 2014) 

Soundcloud 
(May 2014) 

Best Dressed 
Real Man 
Malaysia 
(November 
2014) 
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ANIMALS OF 


Canines (Style: It's all about the details, August 2014) 


Ninja the cat (What I've Learned— Jon Mayor, March 2015) 


Ball python (Gadget Guide feature, January 2015) 


All the animals, reptiles and insects from Esquire 10 (March 2015) 


THE YEAR 
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SPECIAL SHOUT-OUT TO 
OUR MAHB COLUMNISTS 

Year after year, their 
voices are a big part of the 
magazine's awesomeness. 



Gavin Yap 



Joanne Kam 



John Lim 



Kuah Jenhan 



Emily Ding 



Andrew Whitelaw Sophia Goh 


Fay Khoo 


Wong Yu Jin 


Zach Yusoff 


K 

Niki Cheong 


BATTLE OF THE WOMEN WE LOVE 



Nur Fazura (January 2015) vs Diana Danielle (March 2015) 



Jojo Goh (November 2014) vs Jojo Struys (October 2014) 


BEST OF MANUAL 


t 

''Make yourself as big as 
possible when the person 
is tying you up. You’ll 
want to expand and tense 
your muscles so that 
the ropes will be slightly 
looser when you relax.” 

How to escape from sticky 
situations, November 2015 


"On chivalry: yes, some 
might balk at it while 
yelling, IF WOMEN 
WANNA BE EQUAL! 
But the truth is, it helps 
her develop romantic 
feelings if you behave like 
you care for her.” 

ABCs of flirting and 
charming, February 2015 


REVENGE PORN 

There are, ahem, certain 
people who failed to 
deliver promised work. 
We'd like to name 
and shame with the 
understanding that it'll 
make them better people. 

Moot (August 2014) 

Kean Wong 
(November 2014) 

Farah Hanna Alkaf 
(October 2014 
& March 2015) 
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THE IDENTITY CRISIS ISSUE COVER (IN WHICH WE TRIED TO BE FHM„ 
AND CAMERON DIAZ TRIED TO BE MEGAN FOX) 


BEST OF WHAT I'VE LEARNED 


''The good keeps you going 
The bad motivates you too.” 

Dr Dre, May 2014 


"Religion shouldn’t be imposed 
on people. It should be a choice. 
Live harmoniously.” 

Henry Golding, February 2015 


"There are days when I end 
up thinking if the price of my 
dream for a liberated Malaya 
extends to this continuing exile, 
then so be it.” 

Chin Peng, October 2014 


August 2014 


"I managed to overcome 
jealousy by never wanting to be 
number one. Whatever I do, I 
let other people be higher than 
me. If I complete a job, I give 
the credit to my bosses; then, 
they’re happy. That’s the secret 
to success. I survive because 
they protect me.” 

Michael Chong, August 2014 


BEST NON-PHOTOGRAPHY 


"There’s nothing simple or easy 
about stardom.” 

Amy Search, May 2014 


"If you want to get on in life, 
get ojfyour arse because it ain’t 
going to come to you.” 

Ray Winstone, February 2015 


"Occasionally, I get mistaken 
for Liam Neeson.” 

Ralph Fiennes, June 2014 


"You have to be confident 
with your style.” 

Wak Doyok, November 2014 


Actually, photograms (Esquire 10, July 2014) 
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CRIME OF THE YEAR 



Esquire 10 (September 
2014). You can even see 
what's left of the graffiti 
along the Klang River. 


Three hours. Now that's one 
fast lens (December 2014) 


FASTEST PHOTOSHOOT 


BEST OF MANUAL 


t 

''It's convenient and keeps 
your shoes from piling up 
on the ground. Plus, 
if it's angled, a proper 
shoe rack makes it much 
easier to scan your shoes 
in the morning" 

Building the ideal closet, 
January 2015 


BEST OF MANUAL 


t 

"Never wear too much 
cologne. And I hate 
knitted sweaters. It just 
seems very feminine for 
a man to wear a knitted 
sweater with a shirt." 

Eva Longoria, What looks 
good on a man (and 
what a man should never 
wear), August 2014 


BEST PARTY WE WANTED TO SEE IN REAL LIFE 



Sheila Majid's '80s party (December 2014). Get out that hairspray! 
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FICTION 


UNKNOWN NUMBERS 

Words by Nadira liana 
Edited by Amir Muhammad 


GETTING HOPELESSLY lost was a recurring affair when 
I first moved to Kuala Lumpur. Truth be told, getting any- 
where in the big city seemed to take forever. My search for 
an apartment went on for five months. Real estate websites 
had me in a deadlock because they would tabulate potential 
tenants this way: “Prefer Malay”, “Prefer Chinese”, “Prefer 
Indian” or “Prefer Chinese or Indian”. There was no “Sino- 
Dusun” option, not even a “Dan Lain-Lain” column. A land- 
lady even hung up on me when I asked, “Got Chinese blood 
can, ah?” 

Finally, I got a meeting with a real estate agent, but the 
last turn down the wrong side of Ampang amounted to a 
vile text from him. My mother wrote a stern complaint on 
my behalf and just like that, his work number was published 
in the national news. To get back at me, he scribbled my 
number on the bathroom stall of a petrol station, sparking a 
war I didn’t ask for. 

Days later, a few lengthy, diplomatic texts were ex- 
changed— that is, after a few lengthy “curse your family” 
ones. He was apologetic in the end— it turned out he was 
from Tawau. All he knew about me was my name, and that I 
was 15 minutes’ late when he SMS-ed and called me a “Bu- 
miputera with s**t for brains”. Things could have been dif- 
ferent if I’d called back and explained myself in Mandarin. 
He never did erase my number off that bathroom stall. He 
said he had forgotten which station it was, and I had to be- 
lieve him because I was done arguing. I didn’t think he was 
racist so much as that someone had been racist towards him 
in the past. 

I’ve since lost contact with that real estate agent, but 
every now and again, I still get phone calls from men. I tell 
them it’s a prank and ask them to scratch my name off. None 
of them ever do. Their voices always quiver when they re- 
alise there’s another person on the line, and not some neon- 
lit babe skilled in the art of the Volcano Massage. My name 
sounds kind of erotic I know, but really, it’s all the alternat- 
ing vowels. Especially if you say it real slow. 

Contrary to popular advice, I don’t want to change my 
number. I’m attached to it. If I did, it would feel like a de- 
feat. Half the time, when an unknown number appears on 
my phone, it’s either I’m being solicited or someone else 
thinks I’m soliciting. Sometimes, I ask them where the pet- 
rol station is and if they can scratch my name off for me. 
Other times, I politely tell them to f **k off. 


I must have received this same call at least 40 times over 
the years. No repeats. Nowadays, they have WhatsApp. 

The first-ever caller sounded like a teenager. His voice 
tremored when I explained my situation. He vaguely told 
me where the petrol station was, but I couldn’t make it out. 
It sounded far, wherever it was. I imagined he made tequila 
in Kepong for a living because I once bought a bottle of it 
at a KK Super Mart and wondered what the factory looked 
like. He wanted to hang up, but I kept him on the line. He 
sought me out looking for a “good time”, but then became 
afraid that I might actually come find him. He wouldn’t rub 
my name out. He didn’t want to interfere, thinking there 
was possibly something more sinister behind a little bath- 
room graffiti. So there my name has stayed for other men to 
view and think about sex as they drop a deuce. 

My caller today sounded like a Malay man in his late 
thirties. I was taking a nap when he rang twice. He had a 
nice voice and spoke in proper Bahasa. He sounded edu- 
cated, urban, like a family man with a job playing truant. 
He asked where I lived. I told him to go home to his wife. It 
could have been Aaron Aziz. My loss. 

The last caller was about three months ago. He sounded 
African, maybe in his thirties. His name started with two 
unlikely consonants. Again, he asked where I lived. I hap- 
pened to be driving past a Petronas near my house when I 
answered and couldn’t help but look to see if that was the 
one he was calling from. 

I’m still waiting for the one guy who will scrub my name 
off the door. It’s been a few years now, and I still get the 
same call but no confession. I know there’s not going to be 
some knight in shining armour if he’s calling strangers for 
sex, but it’s become my own cosmic joke, trying to find hope 
in the seedy world of bathroom stall hook-ups. Like Tinder 
before there was Tinder, when, really, if anyone were going 
to save me, it’d probably be the janitor. 

I still wonder about the numbers on other doors at pet- 
rol stations across the country— if women really do sneak 
into men’s bathrooms to solicit phone sex. I wonder how 
old they are and how many vowels they have in their names. 
Maybe, they have the same real estate agent. I wonder if 
in the midst of all the depravity, there are people who find 
what they are looking for on bathroom stalls at unknown 
petrol stations. 

If they do, then good for them. 
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The life 
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Since 1942, when th^ legendary El Santo first wore a mask and stepped 
into a wrestling ring^n Mexico City, lucha libre wrestling has captivated 
audiences, transformed sports and inspired culture. Meaning "free 
fighting", lucha libre and its luchadores guarantee a spectacle of colours, 
athleticism and showmanship the likes of which their colleagues north of 
the border can only dream of. 
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and times 
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Family Moreno 

And if there were another person just as integral to the discipline as the 
silver-masked El Santo, it wouldn't be another wrestler, but a female 
photographer— Lourdes Grobet, who has spent three decades (and 
counting) with the men and women of lucha fibre. Such is the trust and y 

the respect she commands that they've even welcomed her into their 
lives away from the ring. "The truth is that there is no body of work about 
Mexican wrestling as exhaustive or influential as hers," writes Ruben Ortiz 
Torres, a fellow Mexican photographer. "In her own way, Grobet manages 
to use photography to relate to herself, to relate to us and to take action in 
the problematic reality that is Mexico." 
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of lucha libre 
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For more information, check out the book 
Lucha Libre: The Family Portraits 
or visit lourdesgrobet.com 
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MANUAL 


FOR A STYLISH LIFE 

The skills, tips and knowledge every man requires to look and be his best. 



So you're stuck in an elevator 

How to manage a crisis of inconvenience. 


> Try the open-door button if you're on a floor. 
People often forget. 

> Failing that, call security, hit the emergency 
button, call 999, or bang on the wall with 
your shoe. 

> You might be stuck for a few hours. Know 
there's no inherent danger in being stuck in an 
elevator. The real risk: boredom and discomfort. 

> If needed: deep breaths. In through your 
nose for a count of three; out through your 
mouth for six. 


> Understand that a panic attack is just your 
hypothalamus nagging your adrenal gland to 
the point that it spits out chemicals that raise 
your heart and breathing rates. (Knowing the 
physiology can make it easier to manage.) 

> Make conversation, crack jokes. Distract 
yourself and the people around you. 

> Make eye contact when you give comfort. 
Offer water if you have it. 

> Easiest exit: floor level. A fireman or an 
elevator mechanic will shut off the power, and 
then use a key to open the door. 


> If the elevator is partly on a floor and the 
doors open, do not climb out. The elevator 
could begin moving again and crush you. 

> Next-easiest exit: between floors. Either a 
mechanic will use the control panel to float the 
elevator to the nearest floor, or a fireman will 
block off shaft openings and assist you out. 

> Least easy but most adventurous exit: you 
are stuck in a blind shaft— where an express 
elevator skips floors— so there aren't any door 
openings for several stories. Firemen will 
descend into the shaft on ropes and use a 
harness to haul you out. 


Consultants: Michael Fox, chief of special operations for the Chicago Fire Department; Ben Johnson, director of the Rhode Island Centre for Cognitive Behavioural 
Therapy; Kay Allen sw/orth, clinical director of the Central Texas Critical Incident Stress Management Team; Robin Haight, president-elect of the Virginia Academy of 
Clinical Psychologists. 


ILLUSTRATION BY GHEE YANG ONG. 
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The taxman cometh 

How does GST work? How am I affected? Will prices increase? Don't we already have a sales tax? What is tax exempt? 
How the price of goods will be affected by GST remains to be seen, but we attempt to sort out some of the confusion. 
Thanks to Chin Jek Bin, former senior assistant director of the Customs Department. 



What you need to know about GST 


Goods and Services Tax (GST) is also known as Value Added Tax (VAT) 
in other countries. It is a tax on the domestic consumption of goods 
and services. 

However, not all goods and services are subject to GST at six percent 
because the government has categorised certain basic food items and 
essential services as GST-free, i.e. zero-rated or exempted from GST. 

Imported goods will also be subject to six percent GST, except those that 
are categorised as zero-rated. 

A business with an annual sales turnover exceeding RM500,000 is 
required to register for GST, and thereafter charges GST when it sells 
goods or services. Customers have to pay GST on the goods and services 
that they buy. 


5%. a. 107. I RM50/25 

Sales Tax & Service Tax (SST) 


u 



Goods & Service Tax (GST) 


Input tax is the GST that a GST-registered business has incurred on the 
purchase of goods and services in carrying out its business. 

Output tax is the GST that a GST-registered business charges on its goods 
and services. 

Standard-rated supplies means goods and services that are subject to GST 
at a rate of six percent. 

Zero-rated supplies are goods and services that are subject to GST at a 
rate of zero percent. Although no GST will be imposed on these supplies, 
a GST-registered supplier is eligible to claim input tax credit on its business 
purchases. 

Exempt supplies are goods and services that are not subject to GST. The 
supplier is not eligible to claim the GST incurred on its business purchases. 


Malaysia's GST model 

Currently, consumers are paying sales tax on most goods at 10 percent, 
while others are taxed at five and six percent. Goods such as fruit juice, 
some prepared food items, imported fruit, building materials, etc, are 
subject to five percent sales tax. Six percent service tax is levied on some 
prescribed services (restaurants, fast-food outlets, hotels, parking. Astro, 
telephone line, Internet, professional services, etc). Service tax is also 
imposed on credit/charge cards at RM50 and RM25 annually (principal 
and supplementary cards, respectively). However, with effect from April 1, 
2015, these two consumption taxes will be abolished and replaced with 
GST at a standard rate of six percent. 
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The mechanics of GST 


At each stage of the supply chain, a GST-registered supplier (manufacturer, wholesaler, retailer or service provider) is allowed to claim input 

tax incurred by offsetting it against its output tax. 


GST AT SIX PERCENT 


Manufacturer 



Wholesaler 



Retailer 



Consumer 



Manufacturer claims back input GST Wholesaler claims back input GST 


Retailer claims back input GST 


CONSUMER PAYS 6% GST 


Example: 

A manufacturer supplies T-shirts at RM10 per 
garment to a wholesaler and charges RM0.60 
GST. The total amount payable by the wholesaler 
is RM10.60, and the wholesaler is allowed to claim 
RM0.60 from the government as input tax credit. 


When the wholesaler sells the T-shirts to a retailer 
for RM30 each, he or she has to charge GST at 
RM1.80. The total amount payable by the retailer 
is RM31.80. Again, the retailer is allowed to claim 
RM1.80 from the government as input tax credit. 


Finally, when the retailer sells the T-shirt to a 
consumer for RM50 each and charges RM3.00 
GST, the total amount payable by the consumer 
is RM53. The end consumer has to bear the GST 
liability of RMS. 


How some common items are affected 

The following are some goods and services that are (A) subject to six percent GST; (B) subject to zero-rated GST; or (C) exempted from GST: 


Goods and services that are subject 
to six percent GST: 


Goods and services that are 
subject to zero-rated GST: 


Goods and services that are 
exempted from GST: 


Goods that are given relief from 
GST (GST is not chargeable): 


• Magazines 

• Clothes, shoes, bags 

• Eating out (restaurants, fast food 
outlets, cafes) 

• Commercial properties (shop lots, 
offices, factories, warehouses) 

• Alcohol 

• Cigarettes 

• New and used cars 

• Automotive insurance premium 

• Car maintenance including parts 
replaced 

• Medicine (except medicine for 
hypertension, diabetes and cancer) 

• Bills (Astro, phone, Internet) 

• Gym membership 

• Parking fees 

• Electrical goods 

• Furniture 

• Handphones 

• Computers and laptops 

• Jewellery 




• Books (exercise books, 
dictionaries and 
encyclopaedias, student 
textbooks, reference books, 
religious texts and children's 
picture, drawing or colouring 
books only) 

• Newspapers 

• Electricity (first 300 units for 
domestic users only) 

• Water (for domestic users only) 

• White bread and wholemeal 
bread (not containing fruit, nuts 
and seeds only) 

• Local and imported fruit 



H 


f 


• Residential properties 
(houses, flats, apartments, 
condominiums) 

• Maintenance fees for 
residential stratified properties 
(apartments and condos) 

• Medical services by private 
hospitals and clinics 

• Education services by 
private universities, 
colleges and schools 

• Public transport 

• Toll charges for highways 
and bridges 



• RON95 petrol, diesel and 
liquefied petroleum gas (LPG) 



Useful to know 

i 

customs.gov. my 

For sundries, there is a 
list of more than 900 
items that the Customs 
Department has published 
to help shopkeepers and 
consumers learn what 
is exempted and what is 
subject to GST. The full 
list is available at the web 
address above. 


aduan.customs.gov.my 

The Price Control and 
Anti-Profiteering Act 
was established in 2011 
to prevent abuse by 
businesses. Consumers 
can file complaints if they 
believe that merchants 
are illegally charging GST. 
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Financial planning and investing 101 

Although there's no one-size-fits-all solution when it comes to personal money matters, we tried to predict how "Vikram" and 
"Joseph" would handle their moolah. Freshly promoted at work, both archetypal "Esquire men" in their early thirties, with a 
nett salary of RM10,000 per month (after accounting for EPF and income tax deductions), Vikram and Joseph aspire to move 
into the next phase of their lives: tying the knot, buying a new car and becoming a homeowner. Their differences? Apart from 
personal goals, Joseph has family obligations to fulfil, while Vikram only needs to plan for himself, as his wealthy parents are 
self-sufficient. Our "Esquire men" get personalised advice, thanks to financial advisor Joshua Wong of MC Associates. 



RM3,000. For monthly payments on a two-and-a- 
half bedroom condo in the Petaling Jaya area worth 
RM600,000. 

That price tag doesn't include an extra RM150,000 
for stamp duty, legal fees, condo fees, sinking fund, 
furniture and renovations. 

To keep his monthly payments at RM3,000, Vikram 
negotiated to stretch his bank loan to 35 years, the 
maximum time allowed. (Note that his parents helped 
to cover the 10 percent down payment.) 


► RM4,000. Groceries, 
food, entertainment, 
petrol, personal 
grooming, gym, clothes 
and personal insurance. 
The sum also takes 
into account Vikram's 
partner's basic expenses, 
plus the occasional 
splurges on vacations, 
gifts or new shoes. 


30 % 

ON HOME 
PAYMENTS 


10 % 


Monthly 

budget 

breakdown 

VIKRAM 


40 % 

ON LIVING 
EXPENSES 


FOR RETIREMENT 
FUND 


10 % 

FOR THE 
WEDDING 


RM1,000. For 

Vikram to place in 
high-yield retirement 
investments. 


10 % 

ON A NEW 
CAR 



' RMl^OOO. Vikram reckons he needs at least 
RM30,000— a sum he can save in two to three 
years— for decent parties, photography services, 
etc. His parents have also promised that if he 
falls short, they'll help put up the rest. 


• RM1,000. Monthly payments 
for a car in the RM100,000 
range, i.e. Honda Jazz, 
Volkswagen Polo, Mazda 3, 
or Ford Fiesta Ecoboost. 


A super-quick introduction to investing 


High-yield, high-risk 
investments are: 

• Stocks 

• Foreign exchange 

• Commodities 

• Unit trusts 


The fundamental analysis 

Also known as chartist, 
this type of analysis tracks 
trends, graphs, historical 
prices, a company's 
overall financial health 
and the latest news to 
predict future prices of an 
investment. 


The technical analysis 

Attempts to track overall 
market sentiment 
rather than individual 
components of an 
investment. This analysis 
believes the market moves 
based on trends and 
history often repeats itself. 


The Edge Lipper 

An investment report that 
provides information on 
the latest top-performing 
funds in Malaysia, 
including their current and 
past performances. 


Know your end goal 

With the help of a financial 
planner, determine what 
your retirement savings 
goals are. You'll want 
to be able to live just as 
comfortably then as you 
do now. 
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— • RM4,000 Joseph has the same monthly expenses as Vikram, 
plus additional burdens. 

RM1,000 to support his older, retired parents. 

RM500 to support a college-going sister. 

RM500 for his grandfather's diabetes supplies and medication. 


60 % 

ON LIVING 
EXPENSES 


Monthly 

budget 

breakdown 

JOSEPH 


40 % 

TO ACHIEVE 
THE REMAINING 
GOALS 


With RM4,000 left, Joseph doesn't have enough resources for a home, a car, a wedding • — 
and investment— he'll simply have to give up one dream. Which one goes? 



Technically, Joseph 
could continue using 
his trusty steed, an 
eight-year-old MyVi. 
But it's been leaking 
oil lately, and he 
knows it won't be long 
before he replaces it 
with a Civic. 



Hmm. Probably not 
a good idea to put 
off getting married. 
He also would like to 
start a family soon. 
Besides, relatives are 
bound to chip in for 
the reception dinner 
with ang pau. 



At 31, he has another 
34 years to go before 
he hits retirement 
age. Joseph really 
shouldn't put off 
saving for retirement 
if he wants to live as 
comfortably then as 
he does now. 



Regretfully, he 
decides that the 
dream home has 
to wait. He'd be 
stretching it thin if he 
were to cut his living 
expenses to pay for a 
home. It's not worth 
the stress. There's no 
harm in renting a nice 
place in the suburbs 
for about RM1,000. 


Silver lining 


Ahead of the curve 

How many people do you know 
who can save even RM500 a 
month? At 31, Vikram and Joseph 
are in shape with RM1,000 left to 
save every month— they should 
put those funds into high-yield 
investments now. 


Power of two 

The guys don't need to bear all 
expenditure on their own, as 
much as the ego would like them 
to. Don't rule out the spouse's 
earning power. Even if her 
earnings are halved, her expenses 
are less and she'd be able to save 
between RM1,000 and RM2,000; 
some of which can go towards the 
monthly budget, i.e. wedding. 


EPF 

Assuming that Joseph and Vikram 
work till 65, they'll have at least 
RM1.26 million (based on current 
wages) from EPF on top of the pile 
of savings they've stashed away 
since 31. This figure should be 
higher, because the guys would 
earn more as they continue to 
climb the career ladder. 


Not the end of the line 

The definition of retirement used 
to mean that you were done 
with working. Now, with many 
dreaming of early retirement, it's 
possible to view it as, "I no longer 
have to actively work to finance 
the lifestyle I want"; hence, 
keeping your door for lucrative 
projects open. 


DISCLAIMER: ALL NUMBERS AND ADVICE GIVEN ARE APPROXIMATIONS. 
YOU SHOULD CONSULT A PROFFESSIONAL FOR FINANCIAL PLANNING. 
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How not to get yourself a knuckle sandwich 

Now, we're not saying that with these tips, you'll be able to enter the next UFC match. But what we are saying is, you might want 
to pick up these effective self-defence pointers from Professor Guilherme Mendes, a four-time Brazilian Jiu Jitsu champion, mind. 


IN YO' FACE: Assailant strikes you 
from the front 

You might be minding your own business, 
maybe discussing the finer points of French 
cuffs, when a drunken boor disagrees and 
attempts to strike you. What do you do? 


NO HEADBUTTS: Assailant has you 
in a headlock 

Remember the noogies schoolyard bullies 
used to give? That's definitely not on the 
assailant's mind. So to avoid possible brain 
damage, follow these steps. 



Stepi: Block your assailant's strike by opening 
up your hands with your palms facing forward. 
Use them to defend the area that your assailant 
is about to strike. 



Step 2: Kneel with one knee positioned between 
his legs, while extending the other leg. Grab the 
back of his knees with both hands. 




Stepi: Hug your assailant's back. 




Step 2: Use your other arm to grab his knee 
from the inside of his leg, while positioning 
yourself behind him. 


Step 3: Extend the leg closest to him and, with 
considerable force, swing it towards the back 
of his foot to bring him to the floor. 


Step 3: Once you are firmly in position, drive 
yourself forward to take him down. 


CAUGHT OFF-GUARD: Assailant 
grabs you from behind, obstructing 
your arms 



Step 1: Spread your legs apart, while 
simultaneously opening up your elbows. 



Step 2: Step to one side to provide you with 
enough room so that you can swing your leg 
behind your assailant's. 



Step 3: Once you have reached the position 
shown in Step 2, kick the back of his leg to 
bring him down. 
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Four martial arts styles you now know exist 


GROUND AND POUND: Assailant has 
pinned you to the ground 

There will come a time when you will find yourself 
pinned down by the sweaty weight of another 
full-grown man. This is how to end that quickly. 



Step 1; Lock your legs around his waist and firmly 
grip both his wrists. 



Step 2: Lean forward towards his elbow (doesn't 
matter which one) and grab his arm with both 
hands to keep control of it. 



Step 3: Unlock your legs and place both feet firmly 
on the ground. 







V r? 



Step 4: From this position, lift your hips forward 
and turn him over onto the floor. Once you are on 
top of him, hold his hands down. 


Jailhouse Rock Fighting 

Also called "52 Blocks", this is an underground 
fighting style that found its way to US soil 
during the slave trade as an African survival art. 
Since then, it has been refined and practised 
in the US penal system. The technique fuses 
different styles and conditions that range from 
wrestling to striking pressure points through 
trapping methods known as "Gangsta locks". 
Debate still rages as to whether this style 
actually exists. 


Systema 

This is the combat technique of the Russian 
special forces. The objective is simple: do as 
much damage to your opponent as quickly and 
as efficiently as possible. Practitioners train to 
heighten their physical strength and abilities by 
controlling their mental state and overcoming 
any psychological hindrances. This ensures 
that the body is limber and free from tension to 
enable fluid yet explosive strikes. 




Rough and Tumble 

This style entails much more brutality than 
its euphemistic title suggests. Its inception 
takes us to backcountry USA between the 
18th and 19th centuries. It encourages 
maximum disfigurement by attacking the 
opponent's appendages, including the eyes, 
the nose, the lips and even the groin. Eye 
gouges, however, would earn fighters the 
most prestigious defeat. 


Eskrima 

You're basically expected to beat the s**t out 
of your opponent with puny little sticks made 
out of rattan. Okay, we're just talking face 
value here; in reality, a lot of skill is required. 
The technique involves lightning-fast strikes, 
grappling and disarming movements. Once 
mastered, this sport is lethal. Also quite likely 
the cause of Magellan's death. 



A few MMA gyms to check out in town 

Klinch MMA 

A state-of-the-art facility with roots in judo, Klinch provides premium MMA facilities and 
training centres under one roof. Both local and international trainers are available and show 
no favouritism, whether you're a seasoned professional or a beginner just grabbing at the 
ropes. Take your pick from classes in kick-boxing, Muay Thai or Olympic style wrestling. 
Publika Dutamas, Solaris Dutamas, Kuala Lumpur • klinchmma.com 

Monarchy MMA 

"You don't need to be a fighter to be one of us"— a hand-on-heart declaration since the day 
it was birthed. Monarchy reinforces the idea of nurturing and grooming one's skills from 
scratch and without any pre-requirements. Don't expect a smooth learning experience but 
all doubts, fear and low self-confidence will be vanquished once within. 

Wisma MPL, Kuala Lumpur • monarchymma.com 

Crazy Monkey Defence Malaysia 

Trainings and activities at Crazy Monkey are both physically and mentally draining. Their 
"no-meathead" policy ensures an impartation of valuable knowledge during workouts, 
rather than just mindless huffing and puffing. 

Jalan Riong, Bangsar, Kuala Lumpur • crazymonkey.my 

MuayFit 

Constantly striving for the best in life? You'll be right at home with the MuayFit family. 
Among them are respected and certified experts Eric "The Natural" Kelly, Peter Davis and 
Allamurad "Pretty Boy" Karayev, all of whom continue to dominate their opponents till 
today. Recently voted as one of Asia's Top 10 MMA gyms, rest assured that your fitness 
goals and needs will always be the priority, as their focus is only on you. 

3 Two Square, Petaling Jaya, Selangor | 101 Boulevard, Jalan Kenari 5, Bandar Puchong 
Jaya, Selangor • muayfit.com 


WORDS BY LESTARI HAIRUL. ILLUSTRATIONS BY GHEE YANG ONG. 
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The Esquire guide to venom 

Stung by a bee? Please. Even babies can survive that. We picked the brain of Martin Yong, Director of Exo Reptiles 
and a man with almost a decade of exotic animal expertise, to find out the five most venomous creatures you 
should be afraid of. Because Mother Nature really is out to get you. 


Creature 

Where's it from? 

What does it 
look like? 

What will it 
do to me? 

What should 1 do 
if I'm stung? 

Indian Red Scorpion 
(Hottentotta famulus) 

Northern India, Nepal 
and Sri Lanka. Usually 
in sandy and rocky 
areas. Nocturnal. 

A black body and tail 
end, yellow legs and 
a slightly red mouth. 

5cm to 9cm size. 

Heart problems; 
skin discolouration; 
shortness of breath; 
nausea. Stings with 
its tail. 

Rush to the hospital, 
as it could kill within 

45 minutes and there 
is no anti-venom. 

Sea Snake 
{Hydrophis > 

belcheri) 

Northern Australia, 

Indian Ocean, Gulf 
of Thailand, and 
the Visayas in the 
Philippines. Nocturnal. 

Pretty much like a 
snake, but with a fin 
for a tail; black and 
blue in colour. 1m size. 

Rapid rise in blood 
pressure; loss of breath; 
nausea. Stings with 
its bite. 

Plan your funeral. A few 
milligrams of its venom 
can kill thousands, so 
your chances of survival 
are very low. 

Monster 

(Heloderma 

suspectum) 

Mexico and southwest 
America. Desert 
regions. Diurnal. 

Black and orange in 
colour; has a fat tail. 

2ft or about 0.5m size. 

Immense pain, like your 
body is on fire; difficulty 
breathing; convulsion 
(sometimes); paralysis; 
nausea. Stings with 
its bite. 

Rush to the hospital, 
especially if you're 
allergic or if your kids or 
grandparents are stung. 
Anti-venom exists, so it's 
usually non-fatal. 

Poison Dart Frog 
(Dendrobatidae) ^ 

M 

Central and 

South American 
jungles. Diurnal. 

Very colourful 
and often striking. 
Different regions will 
produce differently 
coloured frogs. 1.5cm 
to 6cm size. 

Irregular heartbeat, 
leading to heart failure; 
paralysis; respiratory 
failure. Stings if you 
touch it and it 
becomes stressed. 

Abandon all hope. 

Img of its venom can 
kill 10 to 20 people. 

So if you're stung in the 
middle of a forest, say 
your prayers. But they're 
non-venomous if bred 
in captivity. 

Brazilian Wandering Spider 
(Phoneutria) 

Brazilian jungles, 
usually near banana 
trees. Nocturnal. 

Brown in colour; 
smooth body. 12cm to 
15cm size. 

Severe burning pain; 
dramatic change 
in blood pressure 
(including painfully 
prolonged erections); 
nausea; excessive 
sweating. Stings with 
its fangs. 

Although it's the world's 
most venomous spider 
(even more than the 
notorious Black Widow), 
anti-venom is available, 
so you could survive. 

But you should stop 
scavenging for bananas 
in the Amazon anyway. 

An extra-long boner's 
not worth the hassle. 


First response 

What you should do immediately if your 
hiking buddy is stung. 

1. Take a photo of the creature or try to 
identify it. It will expedite the anti-venom 
selection. 

2. Calm him down. Stress will raise his 
heart rate, cause excessive sweating and, 
well, make him flip out. 

3. Tie a tourniquet tightly between his 
heart and the wound. 

4. Carry him to your car, so that he can 
calm down and rest as much as possible. 
Piggyback, fireman's carry, like your new 
bride— whatever works. 

5. Rush like hell to the nearest hospital. 



Yong's top five exotic (and non-lethal) pets 


Milk Snake 


Corn Snake 


Bearded Dragon 


Pacman Frog 


Leopard Gecko 


And a final bit of advice; 


"All of these extremely venomous creatures that Tve talked about are docile. They 
do not chase or attack humans; so don't disturb them. For example, the cobra, 
commonly found in Malaysia, will warn you by 'standing' straight. If you see that, 
back away in the opposite direction, and it too will run away."— Martin Yong 
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Terracotta striped jumper 
and matching scarf, both by 
Loewe; black cotton pants 

by Dolce & Gabbana. 
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en po nte | 

Swinging trousers, roonry tops and relaxed 
outerwear: it's all easy, breezy, gents. 



Photographs by Delvin Xian 

Styling by Ian Loh 

Art Direction by Rebecca Chew 
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Cotton raincoat by 

Alfred Dunhill; silk 
knitwear and viscose 
rayon, elastene and 
elastomero joggers, 
both by Versace; shoes 
by Emporio Armani. 







Sand soft nylon blouson and 
sand cotton pants, both by 

Bottega Veneta; silk tank top 
by Salvatore Ferragamo. 





Striped flap-collar 
silk shirt by Loewe; 
acetate, polyamide 
and silk shorts by 

Emporio Armani. 
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Cotton linen blend 
printed tee and black 
cotton pants, both by 

Dolce & Gabbana. 





Lana and wool, mohair, 
sera and silk jacket 
and pants, both by 

Salvatore Ferragamo; 

banane organic cotton 
tank top and mist calf 
lace-up shoes, both by 

Bottega Veneta. 
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PHOTOGRAPHS PRODUCED BY IMAGEROM STUDIO. GROOMING BY JOEY YAP; 
STYLIST ASSISTED BY JOSEPH OON; MODEL: JACKSON LORRIGAN. 
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It's all in 
the details 


Sometimes life throws you a 
punch. Make sure your frames 
can stand up to it. 

Photographs by Nicky Loh 
Styling by Aaron Kok 


Left: 

Cotton jacket by 
Hermes; cotton shirt by 
Prada; metal bracelets 

by Saint Laurent. 

Right: 

Wool jacket and silk 
pocket square, both by 

Ermenegildo Zegna; 

cotton shirt by BOSS; 
silk tie by Alfred Dunhill; 
horn and metal frames 

by Giorgio Armani. 
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Wool jacket and silk pocket 
square, both by Gucci; 
cotton shirt and silk tie, both 

by Alfred Dunhill; titanium 
frames by Prada Linea Rossa; 

canvas bag with leather 
straps by Louis Vuitton. 
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Left: 

Cotton trousers by Prada; 

leather shoes by BOSS; 
cotton socks by Etiquette. 

Right: 

Wool jacket and wool jumper, 
both by Prada; cotton shirt 

by Alfred Dunhill; silk tie by 
Hermes; cotton pants by 
BOSS; thermoplastic frames 

by Ray-Ban. 
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PHOTOGRAPHER ASSISTED BY YANN CLOITRE. 
STYLIST ASSISTED BY EUGENE LIM AND NATHALIE LIM. 


Left: 

Wool jacket, wool vest and 
cotton shirt, all by Dolce & 
Gabbana; silk bow tie and 
silk pocket square, both by 
Gucci; acetate and metal 
frames by Prada. 

Right: 

Metal bracelet by Saint Laurent. 



GROOMING BY SHA SHAMSI USING YSL BEAUTY AND 
SEBASTIAN PROFESSIONAL. MODEL: DAN M/AVE MANAGEMENT. 
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m TAGHeuer 


w 


SWISS AVANT-GARDE SINCE I860 



AQUARACER CALIBRE 5 

Cristiano Ronaldo is born to break all the records. His motivation is to win at every 
occasion to challenge the human statistics. Like TAG Heuer, Ronaldo surpasses the 
limits of his field and never cracks under pressure. 




STYLEFILE 



Handbook p. 172 

What I've learned p. 178 

Perpetual style p. 180 

Living the brand p. 188 

Coiumn p. 190 

Notice board p. 191 

Automotive p. 192 

Inspiritus p. 196 

Grooming p. 200 

Sneaker speciai p. 203 


* Denotes translated prices 


ILLUSTRATION BY CERES LAU. 
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STYLEFILE - HANDBOOK 


What you need right now 

Men are not programmed for shopping. Don’t get 
us wrong; we love our threads, and we have every 
intention of looking our best, but navigating the 
fashion hordes is not the best way to spend the 
weekend. So we decided to curate this list of jackets 
that are great for impressing the colleagues as well 
as navigating the urban jungle. 
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STYLEFILE - HANDBOOK 





^i>rYJU£^.. 


It's big and roomy but there's 
no reason for your holdall to 
be indecorous or unwieldy. 
This season's best styles ^ , s 
are cut from rich grain leather. 


1. Black leather holdall, 
RM223*, by Topman 

2. Blue leather holdall, 
RM3,310*, by Hackett 

3. Grey leather holdall, 
RM3,227*, by Boss 


n 


Bags of choice 

You only need four bags... so here 
are 12 to choose from. 


You can tell a lot about a man by the bags he 
carries. Expose-stitched, vegetable-tanned 
leather satchel? Works in a vegan cafe. 
Leather backpack? Definitely does something 
in fashion. Bumbag? Probably a serial killer. 
Ultimately, you only require four: a holdall; 
a trolleybag; a briefcase; and a portfolio. Now, 
find the luggage you need in your life. 




THE HOLDALt 
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STYLEFILE - HANDBOOK 


THE TROLLEYBAG 

The backbone of every 
frequent flyer's luggage 
arsenal, a dependable trolley 
bag is essential for a busy, 
modern life. Pastel shades 
and saffiano leather combine 
in the best creations, all of 
which are solid options for 
the departure lounge. 


1. Pale blue leather Pegase 
55Epi troUeybag, Rl\/I14,520*, 

by Louis Vuitton 

2 . Green Saffiano leather 
trolley bag, RMU,5'i7*, 

by Prada 

3 . Navy Weekender 
trolleybag, RM503*, 

by Marks & Spencer 
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STYLEFILE - HANDBOOK 



THE PORTFOLIO 

Spring's best portfolios are bold, 
tactile and made from top-quality 
leather. The businessman's 
equivalent of a clutch, they look 
best alongside a well-cut suit. 


1. Red leather portfolio, RM6,648*, 

by Berluti 

2. Navy and black leather 
portfolio, RM6,398*, by 

Dior Homme 

3. Dark brown leather portfolio, 
RM7,288*, by Valextra 
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STYLEFILE - HANDBOOK 



Branching out from the sharp- 
edged, square designs of old, 
the new generation of briefcase 
is rounded and generally 
slouchier. Choose a style in 
sumptuous leather with subtle, 
considered detailing. 


I. Navy leather soft briefcase, 
RM2,392*, by Boss 

2 Pale blue Hudson soft 
briefcase, RM2,364*, by Coach 

3 Bright blue soft leather 
briefcase, RM3,199*, by Daks 


THE SOFT BR EFCASE 
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STYLEFILE - WHAT I'VE LEARNED 


John Varvatos 

Fashion Designer, 49, Detroit 

Interviewed by Fernando Fernandez 


THERE'S A SONG by the Rolling Stones [“You 
Can’t Always Get What You Want”] with which I 
can identify that goes: “You can’t always get what 
you want/But if you try sometime you find/You 
get what you need”. Sometimes, life isn’t what we 
want, but what we need. When you understand 
that, everything becomes easier. 

EVER SiNCE I WAS A BOY, I’ve liked to decide 
for myself what I want to wear. 

AT EIGHT, I discovered my passion for music and 
the influence it would have on my life. It transport- 
ed me to another place and gave me my own space. 
ROCK 'N' ROLL was one of the first genres that 
caught my attention. 

MY FIRST JOB was as a clerk in a men’s clothing 
store when I was in high school. 

I PLAYED BASEBALL for a long time, all the way 
from high school to university. 

ONE OF MY GREATEST achievements is decid- 
ing to become a fashion designer when I was 29. 
MY SISTER greatly influenced this decision. 
AFTER GRADUATING from college, I decided to 
create my own brand. 

I SET UP my own company because I wanted to 
tell a story that couldn’t be told in the large com- 
panies that I had worked for such as Calvin Klein 
and Ralph Lauren. 

W O R K I N G at Ralph Lauren taught me how to cre- 
ate a lifestyle and to have higher goals always. 

AT CALVIN KLEIN, I learnt marketing, one of the 
strengths of the brand. 

I LIKE LISTENING to Jimi Hendrix, Miles Da- 
vis, Marvin Gaye and The Black Keys when I’m 
designing. 

MY INSPIRATION comes from architecture, 
movies, people on the street, art galleries and vin- 
tage clothing stores, among many other things. 

MY VISION of menswear is that everyone has his 
own style without having to copy what is seen on 
the runway. 

AT THE MOMENT, men enj oy looking good, even 
those who previously had a very relaxed sense of 
style. 

I THINK elegance is back, not in the way that our 
parents or grandparents were accustomed to, but 
something more relaxed, modern and purposeful. 
THE CUT and the silhouette of your clothes 
should depend entirely on the shape of your body. 
FEW PEOPLE dare to wear loose clothing because 
they don’t want to give the impression that they 
are sloppy. 


THE ITEMS that every man should have in his 
wardrobe are a dark tailored suit, a leather jacket, 
and a good pair of boots and jeans. 

JEANS AND BOOTS are an indispensable part of 
my look. 

THE IMPORTANT thing isn’t having many 
clothes, but that the ones you have fit you well. 

I DON'T THINK there are any rules in fashion. 
Everything depends on the style and the image you 
want to project. 

MEN must invest in shoes. 

MANYWOMEN have told me that there’s nothing 
they dislike more than ugly shoes on a man. 

A JOHN VARVATOS man is one who is confi- 
dent and creative, mindful of the small details and 
doesn’t need to shout to tell his story. 

TOKYO is one of the world’s most stylish cities. 
The Japanese care very much about how they look. 
IN COLD WEATHER, you should dress in layers. 
You should always be able to take off or put on any 
garment effortlessly. 

MY DAY is always crazy: I wake up just before 
6am, try to exercise for 30 to 45 minutes, and then 
spend about 12 hours working. 

INTHEWINTER, I like to ski, while in the sum- 
mer, I play tennis and golf. 

DO I WEAR any other brands? I’ve designed prac- 
tically everything that I like. 

I LOVE TENNIS, but it’s not part of my style 
today. 

I D E F I N I T E LY prefer to wear a tie that knots. 
BLACK AND GREY are the colours that I like the 
most. 

RALPH LAUREN is one of the designers that 
I admire. 

MY FAMILY, my work and my music are my 
passions today. 

IT'S BEST to share laughter with friends and 
family. 

WHAT WORRIES me most is something happen- 
ing to my children. 

THE FOUNTAINHEAD by Ayn Rand is one of my 
favourite books. 

I LIKE TO TRAVEL to unique and quiet places, 
such as the island of Mustique in the Caribbean. 
THERE'S nothing better than good tequila. 

I CALL the bag that I carry every day “my life”. 
It’s where I store my passport, my wallet, a note- 
book for sketches, pens, pencils, markers, an iPad, 
an iPhone and my keys. That’s why I’ve given it 
that name. 
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STYLEFILE - PERPETUAL STYLE 


The time traveller's life 

Kim Jones, Style Director of Menswear at Louis Vuitton, shows us there are more ways than one 
to reach your destination. 

Words by Janie Cai 
Photographs by Skye Tan 


FEBRUARY 10, 2015, 

RAMBAGH PALACE, JAIPUR 

“There is just so much to see; it’s sort of like... a 
crazy everything,” says Kim Jones, as he breaks 
out into a staccato of raspy coughs. “Hay fever,” 
he says, almost apologetically. He clears his throat. 
“It’s all that grass in front.” And there’s a lot of it 
on the 75 acres of land on which the Rambagh 
Palace sits. A grand building, once owned by the 
maharajahs of Jaipur and originally built in 1835 
for the queen’s favourite handmaiden, the grounds 
include a vast garden, where Jones, in a Christo- 
pher Nemeth-inspired T-shirt from his Louis Vuit- 
ton AW15 collection is seated. Surrounding us are a 
few idle peacocks and the odd, intrepid chipmunk. 
In this Indian Eden, time flows languidly and only 
the occasional muted blast of trafflc honking from 
beyond the palace walls reminds us that we’re in 
the middle of a city of 2.3 million people. 

Eight months ago, in Paris, we were crammed 
into a glasshouse in the Parc Andre Citroen, fan- 
ning ourselves furiously under the summer glare. 
It goes without saying that a glasshouse isn’t pleas- 
ant in the June heat, especially when one’s wear- 
ing a suit; but Jones was inspired by India, and the 
press were eager to see how his collection would 
play out. As the opening refrains of Kate Bush’s 
“Hounds of Love” began, eager rows of journalists 
craned their necks to catch the first look. When it 
comes to a reference point that is as exotic as In- 
dia, it’s easy to fall into a cliche, something that 
the sharp pen of the media is ever ready to pounce 
on. But then, the first look emerged— a cream polo 
neck under a calf-length leather trench so fine and 
light that most mistook it for fabric, and worn by a 
model resembling a young and dapper Peter Beard 
off to explore the wilds. It was clear that Jones’ 
world traveller didn’t miss a beat. In an instant, the 
claustrophobic heat was forgotten and there was a 
bobbing wave of mobile devices, as we proceeded 
to Instagram the hell out of the collection. 

FEBRUARY 9, 2015, 

INDIRA GANDHI INTERNATIONAL AIRPORT, 
NEW DELHI 

It’s my first sojourn to India and I am transiting 
to Jaipur from New Delhi, where a Customs of- 
ficial is trying to get my bloodless little Anger to 
register on the scanner. “Do some hand exercises. 
Like this,” he says, as he wriggles his Angers for 
me to see from behind the counter. “Clap your 
hands!” quips another helpfully, from the next 
counter. The fingerprint scanner is a sleek won- 


der of technology, as modern as most of the steel 
and glass airport. Yet, their old-school methods, 
when faced with the inadequacies of 21st century 
technology, strike me as characteristic of the old/ 
new tensions skimming beneath the surface of 
this complex country. It’s also an impression that 
I had gleaned from my readings and my conversa- 
tions with friends on India before embarking on 
this trip. “Do more yoga,” the officers quip, after 
I’m Anally through the gantry. 


FEBRUARY 10, 2015, 

JAIPUR 

For the Arst time in its 161-year history, Louis Vuit- 
ton has decided to share with us the same places 
that inspired Jones and his team for their SS15 
men’s collection. So far, it’s all been very impres- 
sive. It’s one thing to see the collection on models 
under a glasshouse in the heart of Paris, but to 
stand on the same ground where the collection be- 
gan, and to take in the same sights and sounds that 
inspired all 41 looks? The experience levels up. 

During the runway show in Paris, the models 
emerged from a dark doorway, which brought to 
mind the monolith in Stanley Kubrick’s 2001: A 
Space Odyssey. As it turns out, space travel wasn’t 
far from consideration either. Jones looked to the 
stars for this collection too, speciAcally the as- 
trological legacy left behind by Sawai Jai Singh, 
a maharajah of Jaipur. It was his observatory of 
architectural astronomical instruments, named 
Jantar Mantar, that inspired the futuristic-looking 
set design for the men’s fashion show. Incredible 
too, that, because of Jones and Louis Vuitton, this 


Below 

Kim Jones, style director of 
menswear at Louis Vuitton. 
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UNESCO World Heritage site finds itself on the 
international fashion radar almost 280 years later. 
From the stars to the earth and back again... Arthur 
C Clarke would have been proud. 

When Jones first pitched his idea— of focusing 
each collection on a destination— to the top brass 
at Louis Vuitton in 2011, it was a stroke of genius. 
For a luxury brand whose heritage and success 
was rooted in travel, the concept fits as snugly as a 
well-packed trunk. No coddled armchair designer, 
Jones is an avid traveller and explorer, and has been 
on the move since the age of three months. He has 
lived as far afield as Ecuador, Ethiopia, Botswana, 
Kenya and the Caribbean, due mainly to the itiner- 
ant nature of his father’s role as a hydro -geologist. 
He also professes to be an avid fan of Sir David At- 
tenborough. In fact, he rattles off the names of the 
various birds that flit across the lawn in front of us 
as effortlessly as the British naturalist himself. At 
one point, a medium-sized bird with a white-grey 
body and a black cap of feathers swoops in. “It’s a 
plover!” he says with gusto. 

It is this knack for gathering information, and 
then being able to pull the right bit out at the per- 
fect moment, which makes him such an astute de- 
signer. Jones and his design team at Louis Vuitton 
operate like a unit of explorers. “We go to a city 
and spread out because we have a limited amount 
of time and there’s so much to see,” he shares. “We 
know what we are searching for, as we do research 
beforehand and discuss it. But then, the aim is to 
really discover the place through fieldwork.” For all 
the technology that has helped to make the world 
a smaller place, Jones is firm in his belief that you 
need to travel to truly discover new things. 

The SS15 collection taps into Louis Vuitton’s 
storied history and heritage, which is an unpar- 
alleled source of inspiration for Jones’ questing 
imagination. “Even 100 years ago, the maharajahs 
had lots of luggage made by Vuitton to carry ob- 
scure, crazy stuff. They already had aviation and 
were into new technology. There were new and 
exciting things all the time,” Jones observes. “We 
travelled to Rajasthan and looked at Jaipur, Agra, 
Udaipur and Ranthambore. We went to the muse- 
ums where all the fine clothes are held, and looked 
into the materials. We also examined photos of 
guys on the street who had good style, and then we 
looked at the idea of modern India.” 

He pauses to clear his aggravated throat before 
adding, “The materials all came from looking at 
maharajahs’ clothing. We looked at the richness 
of things, but I didn’t want it to look old or cos- 
tumey. I wanted it to feel modern and cool, as well 
as have a little bit of a ’70s silhouette because that 
was what we were seeing on the streets. When 
you go around the world, you see guys who are 
dressed very well, and this really different cul- 
ture. So we took those ideas and made them rel- 
evant to the collection.” 

Jones incorporated elements of Rajasthan’s ar- 



tisanal techniques, from mothra tie -dying— where 
a piece of cloth is tied such that a pattern of inter- 
secting diagonal lines and a series of dots are cre- 
ated— to chikan embroidery, where hand-carved 
wooden blocks are used as a basis for the patterns 
to be embroidered. I ask him if Vuitton’s artisans 
and suppliers had to learn new skills in order to 
adapt the techniques of Jaipur’s artisanal crafts- 
manship, and Jones’ reply is candid. “We have a 
limited set of suppliers who we can work with, 
because of our really stringent standards of qual- 
ity. But we observed carefully and took some of the 
techniques, and then combined them with what 
we do best,” he admits. “For example, I love look- 
ing at fabrics from the 1900s to the ’40s, as there 
was a lot more hand-involved craftsmanship then, 
and giving those to modern manufacturers and 
setting them a challenge to give us better quality 
fabric. We like to work with our suppliers to get 
the best possible things, and I think that, in giving 
them something they don’t expect, you often end 
up creating something new.” 

As with most of Jones’ work, there is a subtle 


"It comes from a really 
expensive maharajah scarf 
from 1819 that I bought 
for myself. I took that as 
research, along with the 
idea of this very fine way of 
treating fabric." 

—Kim Jones 
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dialogue in the craftsmanship that’s only uncov- 
ered up close. The tight placement of the dots on 
the tie-dyed, short-sleeved shirts is symbolic— in 
the traditional mothra tie-dye technique, the clos- 
er the dots are on the cloth, the higher up on the 
social ladder the wearer is. The mirrored jumpsuit, 
representative of the interest that the maharajahs 
had in early aviation, replicates the traditional shi- 
sha embroidery, where small pieces of mirrored 
glass are sewn onto a piece of cloth as decoration. 
Except in this case, the LV monogram has been 
painstakingly etched onto the glass beforehand. 


The references hold up to scrutiny without be- 
ing trite, and are a result of thorough research and 
Jones’ skill at deciding what works for the brand- 
like the Karakorum pattern that surfaces through- 
out the collection. ‘Tt comes from a really expen- 
sive maharajah scarf from 1819 that I bought for 
myself. I took that as research, along with the idea 
of this very fine way of treating fabric,” Jones says. 
“There was this amazing store in town. Initially, 
I didn’t think they would be for sale, but they were, 
and so I bought some of the maharajahs’ clothes 
for research. The pieces were especially fine and 
had a quality to them, but the truth is that you get 
a lot of mileage out of things that are made well.” 

He continues, “We also looked at army twills 
because military references are key in India.” 
I think about the guards’ belts at the Jaipur air- 
port, taut around their waists and secured with a 
clasp buckle. A similar one adorned some of the 
looks in the collection, with the addition of a sym- 
bolic sundial pattern, another discreet nod to Jan- 
tar Mantar. Jones looks thoughtful for a moment. 
“I think that’s very important [to look at the con- 
text] because it has to be about what is relevant 
to people now,” he states. “[The clothes] aren’t 
some sort of historic document. It is about some- 
thing that feels modern. I collect a lot of vintage 
clothes, not always for reference, but because it 
gives you a bar to aim for.” 

I ask him how he intends to keep the authentic- 
ity of a brand that has grown so commercially suc- 
cessful over the years, and his response is matter- 
of-fact. “With Vuitton, you owe it to the customer 
to have a real, authentic product, and so you need 
to find the authentic source of where that comes 



JANTAR MANTAR 

Not satisfied with his first 
sundial that was accurate 
to 20 seconds only, Sawai 
Jai Singh, the maharajah 
who had Jantar Mantar 
built, constructed what still 
holds the record today for 
being the largest sundial 
in the world. Resembling 
a giant playground slide, 
it tells the local time 
to an accuracy of two 
seconds (we did an iPhone 
timecheck comparison). 
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from ” he notes. “For me, it is essential that we have 
everything that is really accurate and the finest 
that we can get, because we are expensive. In theo- 
ry, it’s thinking about what you can make that will 
improve a customer’s life. The thing about Louis 
Vuitton is that he was very much about technology 
and thought about it in a very forward-thinking 
manner. He invented the idea of the canvas and 
the fiat-topped trunks back in 1858. He was all for 
innovation; so in a way, that just leads the compa- 
ny forward constantly.” His phone starts to beep, 
but he continues nonplussed, “That was Marc 
[Jacob] ’s lesson to me when I started at Vuitton, so 
I just carried that through.” 

Jones isn’t bothered by the naysayers or the 
fickle nature of the fashion industry either. “I fit 
with the brand quite well, and I think the cus- 
tomer understands me and the brand quite well,” 
he says. “I meet customers a lot. It’s interesting 
because they come from all walks of life and be- 
came successful through determination or intelli- 
gence and having an idea, and that is what Vuitton 
is about— pioneers and people who want to make 
their mark on the world. And go out with confi- 
dence. Not false confidence but real confidence.” 
A confidence borne out of experience perhaps? 
Jones tells me how he has survived some pretty 
close shaves— including being charged at twice by 
a bull elephant while on safari. But nothing has 
been dangerous enough to put him off exploring 
so far. “Touch wood!” he says, laughing suddenly 
and tapping the rattan table next to him. Vuitton’s 
style director, it seems, has inadvertently picked 
up the superstitious reflexes of those constantly 
on the move. 

Two weeks ago, at the Parc Andre Citroen, Paris 
is midway through the AWI5 shows for men’s fash- 
ion week. In the same glasshouse, but mercifully 
cooler this time, the invited guests wonder which 
country Jones will transport them to next. So it is 
a surprise when the AWI5 collection opens with 
an impeccably cut camel coat featuring a weave 
pattern by Christopher Nemeth. The collection is 
inspired by the British artist and fashion designer 
who came to prominence in the ’80s. It isn’t a state 
or a city that Jones has brought us to this time, but 
to the past, to celebrate a man whose work has 
been a huge influence on him personally. Still, this 
is no nostalgic jaunt down memory lane; instead 
Jones, ever the maverick, has— with exacting skill, 
fresh silhouettes and modern styling— ensured 
that Louis Vuitton’s menswear for AWI5 is rooted 
firmly in the present. 

VOLEZ, VOGUEZ, VOYAGEZ.,. 

BACK TO THE PRESENT 

I joke with Jones that he is embarking on time 
travel now, going back into the past and bringing 
that which he finds relevant to the present for his 
collections, just like Jantar Mantar. He grins excit- 
edly, “That was the idea of the SSI5 set. It was so 
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"The idea of luxury is 
getting more and more 
important. Luxury is time 
as well, so everything 
that we make is easy for 
our customers to wear. 

It makes their life better 
because it saves them 
time getting ready. Those 
things are really beneficial 
to them. That's the kind 
of thing that I think about 
when I am designing." 


perfect and so graphic. I was looking at it and just 
felt that it was the right thing to do. You’re look- 
ing at something that was built centuries ago, but 
it looks like it could have been built yesterday. It’s 
like a really amazing film set. And for me, films are 
also something that I reference.” 

With the recent glut of space-themed movies 
in mind, I ask if he’s watched Interstellar, but he 
shakes his head. For someone who flies so much, 
Jones still has both feet firmly on the ground. 
“I like to set a bar for how far ‘real’ can be,” he says. 
“The reality is that we’re still making a collection 
that will be sold in six months’ time. As much as I 
like technology and love the idea of things [space 
travel] like that, it’s key that there is a sense of re- 
ality at Vuitton too. It’s such a massive brand and 
customers need to be able to understand what we 
are talking about.” 

He pauses to point out a green parakeet that is 
perched on a branch. As I try to differentiate the 
green bird from the even greener foliage, I hear 
him continue, “The idea of luxury is getting more 
and more important. Luxury is time as well, so ev- 
erything that we make is easy for our customers 
to wear. It makes their life better because it saves 
them time getting ready. Those things are really 
beneficial to them. That’s the kind of thing that I 
think about when I am designing.” 

“And who is your Vuitton man?” I venture, still 
scouring the tree. 

“I don’t have an absolute representative of who 
the Vuitton man is,” Jones replies. “Men who are 
successful, confident and the best at what they 
do sum him up best. Men tend to travel more and 
are more practical in terms of wardrobing and the 
items that they need for travelling. With women. 


it’s more of dressing for an occasion; whereas with 
men, it’s more of a uniform.” 

He continues, “It’s funny as people always go, 
oh you travel a lot. Yes, I do, but I work a lot more 
and everything I do is work. Even on holiday, I’m 
still absorbing information for work because ev- 
erything informs your work. You think about your 
work in every sort of way. And yes, sometimes, it 
does feel like it can consume your life, but it is a 
nice job to have, so it’s not a problem. It’s just a lot 
of work, and that is what fashion is now, isn’t it? 
It’s interesting to question how many collections 
you really need in the store— and how quickly and 
for how long. Are people really going to be buying 
that many things? And that’s really the main ques- 
tion for fashion. One thing that I’m very interested 
in is being not too wasteful and being responsible 
for the planet as well, which Vuitton is really, really 
good at.” It turns out that Jones is currently work- 
ing with a programme to support the endangered 
snow leopard, an inspiration for his AW13 collec- 
tion. Wildlife and conservation are twin subjects 
that are also never far from his mind. 

As the evening birdsong breaks out and the 
interview draws to a close, a still Jones suddenly 
springs into action. “Quick! Let’s go and see those 
parakeets before they fly away,” he exclaims. He is 
impatient to be out on the grass despite his aller- 
gies, excited to espy the birds. “Can you climb?” 
I ask, pointing to the big tree where the para- 
keets are. “Yes,” he replies over his shoulder. “It’s 
just that I am a bit tired today. I wouldn’t mind 
though.” I believe Jones when he says that, a man 
to whom scaling new heights is never an issue. And 
with that, he’s off, speeding down the green, his life 
in motion once again. Ff 
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United nations of ieather 

What happens when a Maiaysian iabei with Itaiian inspirations appoints 
a Spanish native as its creative director? Esquire speaks to Bonia's new 
creative director Pepe Torres to find out. 

Words by Ian Loh 



ESQUIRE: Teii us more about yourseif. 

PEPE TORRES: I’m from Barcelona, Spain. I started 
working in the early ’90s after completing my 
Masters in Fine Arts in San Francisco. I returned 
home and worked with a designer called Antonio 
Miro, who was very famous back then. In 1992, 
I even had a chance to design for the Olympics! I 
was there for about three years, and then I was 
headhunted by Mango to be its head designer for 
menswear and womenswear. Three years later, 
I was offered a job at Burberry, as head designer for 
their younger line. I was there for 10 years, and I had 
the opportunity to work with Roberto Menichetti 
and Christopher Bailey. Christopher is a fantastic 
person and I have a very close relationship with him. 
After that, Loewe offered me another challenge to 
be a head designer of its leather collection. 

ESQ: That's a long and impressive CV! 

PT: [laughs] Yeah, and that’s not it. After Loewe, 
I went over to Pronovias, and then later on to CH 
Carolina Herrera. Three years with them— and 
now, here I am. 

ESQ: What have you iearnt from working with 
these big brands? 

PT: I think people such as Christopher Bailey and 
Stuart Vevers [former creative director of Loewe], 


we all respect things. We’re there to do new things, 
but we always remember to respect the values of 
the brand. 

ESQ: What was your impression of Bonia prior to 
joining them? 

PT: I first got to know the brand in Singapore. I’ve 
seen some Bonia products in magazines before. 
When I saw it in real life, I was surprised that the 
quality is very good. To me, Bonia is like Loewe. 
Of course, I won’t compare the prices, but I will 
compare it to Loewe because they both have 
fantastic quality and they’re both very elegant 
and contemporary. These are important values in 
the company. 

ESQ: You're a Spaniard working for a Maiaysian 
iabei with an Itaiian inspiration. That's quite a 
cross-cuiturai partnership. 

PT: Let me put it this way: I’m a Spaniard from 
Spain, but I’ve had the opportunity to work in so 
many different places. People tell me they think 
I’m British, Scottish or Irish. But whatever it is, 
we’re only human and we take the best that the 
world offers to us. For example, Bonia uses Italian 
leather because of the techniques and its quality. 
We think it’s the best in the world, and everyone 
agrees. We always scour for the best material in the 
best quality. It’s part of our DNA. But I’m almost a 
globalised person, and so is the brand. 

ESQ: As the creative director, what do you hope 
to bring into this brand? 

PT: I will bring my personality. I want to bring 
European fresh air into the collection. I would 
reflect it by showing them in terms of colours 
and shapes. What I want to do to the brand is to 
freshen it up a little bit. It’s also about mixing the 
portion of Bonia with my personal taste to make a 
good product. We need to build the concept first, 
and then let the customers understand it. 

ESQ: What do you think about the menswear 
market? 

PT: I think we will see a revelation in the men’s 
market. And I think it’s interesting to design for 
men now. It used to be a little boring, but to me, the 
men of 2015 have more ideas about fashion. They 
appreciate the little details as well as colours. FI 
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Here comes the sun 

What's hot, what's not and what doesn't 
deserve a second thought. 

Words by Jeremy Langmead 

IT'S REALLY CHILLY and yet Fm about to tell you 
about the new trends for spring/summer. It seems 
wrong, somehow; the thought of thinking about, let 
alone wearing, a short-sleeved floral shirt this week 
is utterly unappetising. It’s like ordering a pina co- 
lada while wearing a Woolrich parka. But this is the 
fashion world and logic has no place here. And, as 
I’ve advised before, being forewarned is forearmed 
(or bare-armed): in a month or two, you will be 
grateful that you know what’s around the sarto- 
rial corner. You might even snap up some of these 
trends early and be ahead of the curve in your social 
group. It might sound a trifle petty, but you have to 
admit there is a certain amount of smug joy to be had 
when your friends point out that you were wearing 
something long before the rest of them. Or am I the 
only saddo who enjoys that feeling? Whatevs. 

There are no great surprises this spring. The 
designers fortunately didn’t suddenly decide we 
should all be wearing mini-crinis, suits of armour 
or fascinators; and neither did they turn to the 
dystopia of Hunger Games: Mockingjay for inspi- 
ration. In fact, you will probably be relieved to 
know that the usual, but welcome, suspects are 
back on a rail near you: 

Fifty shades of blue, rather than grey, are there 
for your delectation this spring. And this can only 
be good news for myriad reasons: blue is fresh, 
slimming, easy to wear and goes with everything. 
Hoorah. 

There's lots and lots of denim around. And it’s 
looking very workwear: more chain-gang than 
chi-chi this spring. For the loftier among you, 
there is also a plethora of loose cut, longer fit, soft 
denim jackets— the look is more artist’s studio 
than recording studio. Give them a try. 

Another easy win is the penny loafer. The loafer 
is a spring classic, worn with or without socks, and 
goes with almost anything: formal trousers, beach 
shorts, the lot. The only thing it tends to clash with 
is a rotund ankle. Sorry, but it’s best to be honest. 
Florals. Again. I know, can’t they think of some- 
thing new on the pattern front? But, to be fair, 
florals only made a comeback about two summers 
ago and they’ve been an enormous retail success: 
after all, they are relatively cheery to behold, and 
not as “poofy” to wear as you might imagine. You 
can either go for fluttering florals on your linen 
shirts, or a hardcore floral (wooh! scary!) on your 
Givenchy sportswear. 

Back, too, is the printed T-shirt. Another popu- 
lar summer number... though I’m not convinced 
to be honest. That might just be because I’m not 
young and skinny enough to get away with one; or 
it might be because a plain white or navy T-shirt 



from J Crew is hard to beat. I just can’t imagine 
James Dean or Marlon Brando looking quite so 
good if they’d swapped their white T-shirts for 
a geometric print one by Raf Simons. 

There are some newer trends joining this list, 
too. Although the more eagle-eyed of you will have 
noted them once or twice before. 

Baggy trousers, as previously reported, contin- 
ue to flap back into fashion. Pleats abound at the 
waist, fabric fuller on the hips, but the cut still 
tending to slim down when it nears the ankle. 
Performance wear. I’m not sure when or why per- 
formance wear kidnapped sportswear. I suppose 
sportswear, particularly in Europe, means expen- 
sive casualwear rather than shell suits; and per- 
formance fabrics aren’t necessarily used for sports 
games only. But sports-inspired casualwear is still 
in fashion. And with good reason: it looks and feels 
good, and serves a purpose. Which is kind of what 
clothes are supposed to do, really. 

The "sports sandal" is a less welcome addition 
to the performance/sportswear family. Basically, 
a strappy sandal with a sneaker-style sole. Because 
sandals are for vacations and weekends, I’m not 
sure why you’d need a pair you can run in. But de- 
signers think otherwise... perhaps they want to help 
you to get to the front of the queue for an ice cream. 
Finally, and I think I'm coming round to this one, 
there's the safari jacket. These have been linger- 
ing on the fringes of fashion for a while now and 
quite clearly refuse to give up. Obviously, the first 
thing that springs to mind is either I’m a Celebrity 
Get Me Out of Here (or, perhaps. Out of This), or 
Roger Moore’s debonair but dated Mr Bond. But, 
to be fair, I think it has found its way in 2015. The 
modern-day safari jacket no longer has flapping 
collars and a clunky waist, nor does it come in unat- 
tractive shades of sand. The new versions are slim- 
cut, in more technical-look fabrics and colours, and 
look good with dark jeans over a T-shirt rather than 
with matching trousers and a cravat. I might try 
one this spring. But for now, it’s a cup of cocoa and 
a onesie for me. Brrrr! FI 


Above 

Yves Saint Laurent 
demonstrates the power of 
jungle-inspired safari jackets 
in London, 1969. 

Below 

Top to bottom: Dior's colourful 
take on the denim jacket; 

Paul Smith goes floral; Prada's 
sports sandal. 
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That will be all, Alfred 

Put any Duke to shame with a handcrafted leather holdall. 

Inspired by a traditional kit bag from its archives, Alfred Dunhill’s new 
leather holdall, aptly named Duke, is one of the most handsome things we’ve 
seen this season. Handcrafted by leather artisans, the holdall is fashioned in 
a French calf hide with a depth and richness of colour achieved by vegetable 
and chrome tanning, all of which increases the bag’s suppleness, thus making 
it look even better in due time. Other stand-out features of the Duke includes 
the soft silver finish on the brass fastenings, an engine-turn detail on its 
zip pulls, and a facet-shaped padlock inspired by Rolls-Royce headlamps 
and designed by Alfred Dunhill. Whether or not you’re a duke, you should 
definitely be holding one of these, dunhill.com 



Age ain't nuthin' but a number 

Thirty years of helping men look younger than 30. 

Ever wonder how Takeshi Kaneshiro still looks exactly the same after 30 
years? Perhaps Biotherm Homme contributes to his reverse ageing process; 
after all, the two have partnered together since 2005. Biotherm harnesses 
the power of “Life Plankton”, which opens up a sea of possibilities for men’s 
skincare, creating a veritable arsenal of various reverse-ageing-in-a-bottles. 
Thirty years later, men around the world have benefitted from it. Who needs 
a time machine, eh? hiothermhomme.com 



Fresh to death 

Sneaker freakers today are so spoilt, what 
with all these specialty stores opening up. 

The unique blend of raw steel, wood and 
bricks in Crossover’s latest store Cover emits 
an interesting post-war motif— but its wares 
are anything but ruined. The multi-label store 
houses premium brands such as Red Wing, 
Cash CA, Mark McNairy and Thom Browne. 
From vintage leather shoes to classic eyewear, 
their goods are as hardy as the still-standing 
“ruins” of the bunker. 
crossoverconceptstore.com 



See you! 

Get your sight right this season. 

The latest eyewear collection from New 
Balance is packed with a punch and jives 
with a groove. These trendy models come in 
dark-violet and orange-gold, and are crafted 
in mind for thrill seekers and adrenaline 
junkies. Don’t worry about the dangers of 
destruction, because, though they’re fiexible 
and lightweight, they’re tough enough to 
withstand the strongest impact from any 
of your physically demanding routines. 
newhalance.com 
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Ice, ice, baby 

From the apocalypse to a plague of iPods, the new Land Rover Discovery Sport 


is ready for anything. 

Iceland during mid-winter is not a welcoming 
environment. Snow streams horizontally into 
the windscreen on the back of a savage wind 
that sweeps straight off the icy glaciers. It’s 
also relentlessly dark, with the sun only peek- 
ing (barely) above the skyline for a few hours 
around lunchtime. 

If it can feel like the end of the world, then 
Land Rover’s new Discovery Sport feels like a 
car that’s well built for the apocalypse. This new 
Freelander replacement has clearly been influ- 
enced by its flashier cousin the Range Rover— 
meaner looks, bigger muscles, more attitude- 
hut at a size that doesn’t feel like you’re driving 


a stolen tank around (even though it can accom- 
modate seven seated). Inside, there’s a plusher 
feel with a new 8in (20cm) touchscreen and 
more USB ports than an IT help desk. 

It’s well-suited to the tranquil roads of urban 
Malaysia then, but this being a Land Rover, it’s 
still a car that needs to deliver out there. In the 
wild. Because it can. From loose tracks and slip- 
py dual carriageways to snow- covered single- 
lanes and ice-packed hills, the Discovery Sport 
barely gave a murmur; a car that’s mouth as well 
as trousers. 

landrover.co.uk 
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The expedition 

400km in Iceland 


COLD VALLEY 

A 40km drive passing 
glaciers, volcanoes and 
the country's largest 
natural lake through the 
region called Kaldidalur. 


HVALFJORDUR 

Sweeping roads follow 
the coastline along the 
dramatic "whale fjord", 
a deep, 30km waterway. 


REYKJAVIK 


KEFLAVIK 

AIRPORT 


PIPELINE ROAD 

This stunningly bleak 
route runs beside the 
pipe system carrying 
geothermal energy 
to Reykjavik. 



LAND ROVER 1 

DISCOVERY SPORT j 


Engine 

2.2l 

SD4 Turbodiesel 


Power 

190bhp 


Top speed 

188kmh 


O-IOOkmh ^ 

8.4 seconds 


Economy 

19.7km per litre " £ 

’ 1 

— ^ 
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The dream car is back 

Functional, affordable, stylish, fun, well built 
(finally), and really fast. There's no other car 
quite like the Ford Mustang GT. 


ONE HUNDRED AND EIGHTEEN YEARS 
AFTER Henry Ford first clattered around his 
neighbourhood, there are few household names in 
American cars. You’ve got your Model Ts and your 
wartime Jeeps and your Chevy Corvettes, none of 
which need an introduction. And somehow, more 
widely loved than any of them— its relaunch this 
year made more headlines than the appearance of 
the last new ’Vette— the Ford Mustang. 

Legend paints the Mustang as the brainchild of 
Ford’s Lee lacocca, a sales genius who somehow 
managed to talk himself onto the covers of Time 
and Newsweek in the same week in 1964, the year 
the car was launched. lacocca invented modern car 
marketing here, convincing a nation that his pretty 
boulevardier was a lust object— a million examples 
were sold by March of 1966— which is astonishing, 
because under the skin, it was a rebody of the 
crappy Falcon, with a solid trucklike rear axle. 

Fifty years of evolution turned the car into 
something real. The solid axle stayed, but 
everything gradually got better. You could always 
get a tyre-smoking V-8, which helped. Countless 
imitators sprang up, but somehow— and we’re not 
even sure Ford knows why— the car always offered 
a happy blend of low-buck optimism and an all- 
things-to-all-people vibe. It was a blank canvas for 
hot-rodders, a rebellion for quiet office assistants, 
a small-town Independence Day parade float, a 
midlife crisis for any wallet. The sole drawback lay 
in its low-cost roots and finish, which the car never 
quite shook. You were either a Mustang person, 
overlooking that stuff, or you weren’t. 

And now we have this— the first blank-sheet 
Mustang since lacocca. It is everything the old car 
was and more. The solid axle— the jumpy, jittery. 
Bowie-knife core of the Mustang’s personality— 
is finally gone, replaced by independent rear 
suspension. You can still get a V-8 and a six- 
speed manual, but finally there are no excuses. 
The base 435bhp GT costs RM119480*, or 
RM128,535* if you order the optional Performance 



Pack, which provides stiffer suspension, quicker 
acceleration, and Brembo brakes. These get you 
one of the most approachable performance cars 
on the planet, a thundering hare-knuckle boxer 
with an astonishingly polished interior and a 
desperate need to slice up the highway. It eggs 
you on; it makes you feel like you’ve accomplished 
something simply by liking it; it makes you wonder 
if ever5l;hing negative about American cars was 
just a smoke screen created by idiots and naysayers. 
And there isn’t a single thing about it that feels 
cheap; on the contrary, it could cost twice as much 
and you’d still feel like you stole it. And like the 
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car itself was egging you on as you tore down the 
street, burglar alarms ringing in your wake. 

It’s that feel that matters most. Because our 
Dream Car must be many things: affordable, 
stylish, a riot to drive. But above all, it has to make 
you want it badly and make not owning it seem 
like a crime. One of last year’s stars, the recently 
revitalised Corvette, reminded us of the power of 
the home team: the Chevy was a joy to be in and 
a wonderful car, but it was also astonishing value, 
well built, and vice-free— everything that we knew 
Detroit was capable of. The 2015 Mustang is the 
same idea for more people. 
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Rock and roll up 


No, not the famed asset manager that prob- 
ably owns the rest of the world. This one 
refers to the craggy outcrop emerging out of 
the beds of Loch Indaal, a magnificent view 
that a look put of the windows of Bowmore 
Distillery will grant you. Less peaty than one 
would expect out of Islay, to the^ofi^ue, it is 
sweetish fruit with notes of spiced currants 
and toffee, roundijig off to a^stighVsaltiness. 

At 40 percent ABV, it is also lighted than .md^jjta 
and might just be the one to brkfg a heathen ' 
into the smoky malts’ fold. Skip thlf^ccompa-"^, 
niments for this one and appffeciat^its sub- 
tlety alone, maybe while flyi^g^lj^ed^ye to 
see the lights of Loch Indaal ^ _ 


Bowmore Black Rock is a travel retafPe: 
available for RM247*. bowmore.com ■ 


tSLA\ 

SEKGLE MAIT 
SCOTCH WHISItY 


FINEST OAKCASKS 

n i'U' 
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Fit for a king 


DURING HIS RULE, Louis XIII of France boosted his explo- 
ration efforts, expanding into the Americas, Asia and Moroc- 
co. Years later, the Just King would make his presence known 
all over the world in an unexpected form: cognac. As homage, 
the Louis XIII de Remy Martin is a legend of its own inven- 
tion-created in 1874, the cognac is a blend of 1,200 eaux-de- 
vie from the Grande Champagne region and aged up to 100 
years in tiergons casks through four generations of Cellar 
Masters. Housed within a Baccarat crystal decanter, the aro- 
matic cognac gives off myrrh, plum, honey and jasmine with 


a warm, harmonious and spicy palate that ends in a satisfying 
long finish. 

To celebrate its 140th anniversary, Remy Martin recently 
organised “The Quest for a Legend”— the search for a perfect 
unopened bottle of Louis XIII de Remy Martin. For several 
months, private collectors who believed they possessed a rare 
Louis XIII sent photos and details of said decanter to Remy 
Martin, in the hope of winning the grand prize: visiting the 
Remy Martin Estate in Cognac, France. Check out the results 
at louisxiii-cognac.com 
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SACRED 

London's smallest, most unique 
microdistillery is in Ian Hart's 
home in Highgate. The former 
Wall Street trader has found 
huge success with Sacred Gin. 
"We are a small producer and 
wish to remain so," Hart says. 
"We have no ambitions to 
expand and sell to a larger 
company." Sacred's range 
includes flavoured gins, 
a Campari equivalent called 
Rosehip Cup, and a dry vodka. 


Tasting notes: "It's crystal 
clear and superbly balanced, 
with a delicately spicy nose and 
faint aromas of fennel, nuts, 
dill and aniseed." 
sacredspiritscompany.com 


CITY OF LONDON 
DISTILLERY 

Opening near Fleet Street in 2012, 
CoLD is the first gin distillery in 
central London for nearly 200 
years. "The City of London Distillery 
has brought gin back to its historic 
roots," says founder and master- 
distiller Jonathan Clark. CoLD's 
medal-winning Sloe Gin is 
well worth seeking out. 

Tasting notes: "Sloe berry flavours 
are mixed with blackberry and 
black pepper, complementing the 
pine-y juniper and citrus from the 
dry gin. Sugar is used sparingly to 
sweeten the bitter sloe berries 
without overpowering the base gin. 
It has a pleasant texture and 
doesn't cloy on the palette." 
cityoflondondistillery.com 


The vat men 

Britain's artisan distillers are raising the bar 
on your next drink of choice. 

Small batch spirits producers are behind 
some of the best liquors available in the UK. 
These bespoke brews are being created with 
love and care by regional distilleries, whose 
founders are passionate about the drinks 
they’re producing. Here are six of the finest, 
with tasting notes from the owners. 


SIPSMITH 

"Until we opened in 2009, no one was handcrafting gin in 
London the traditional way, or had been for nearly 200 
years," says Sipsmith co-founder Fairfax Hall. "Our aim is to 
bring uncompromising quality and character back to gin." 


Tasting notes: "Imagining the botanicals as parts of an 
orchestra, we take the lead instrument and amplify it, and 
raise the decibels by increasing the proof alcohol. VJOP is 
a strong gin for juniper fanatics." 
sipsmith.com 
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BUTLER'S GIN 



CHASE 

William Chase founded his distillery in 2008, 
and its acclaimed spirits include Marmalade 
Vodka. "We're the UK's first and only single- 
estate distillery," says son James Chase. In 
2010, it won best-tasting vodka at the San 
Francisco World Spirits Competition. 

"Our distribution deal with Russia means the 
English sell vodka to the Russians now!" 

Tasting notes: "The spirit is marinated with 
Seville orange fine marmalade and is then 
further distilled in the world's tallest 
rectification column, with the vapours passing 
through Valencian and Sevillian orange peel. 
The spirit has a golden hue and orange zest, 
naturally rich and bittersweet." 
williamschase.co.uk 


Northern Irish-born Hackney resident Ross 
William Butler's spirit won tasting 
competition Ginstock 2014, trouncing 
seven other gins. Butler uses infusion bags 
containing botanicals like lemongrass and 
cardamom. The gin is placed in a 20l glass 
jar and infused for 18 hours, before being 
hand-bottled. "I make the gin myself," he 
says. "And if anyone wants to know the 
secrets of why it's so good, they should 
come and make it with me!" 



DURHAM GIN 

Jon Chadwick was formerly a senior 
figure in the NHS (writing its alcohol 
strategy) but after redundancy, he 
founded Durham Distillery producing 
gin. "We do everything properly," 
Chadwick says. "We use a custom-built, 
400l still and do everything by hand, 
including crushing the juniper in a pestle 
and mortar to extract the full flavour." 

Tasting notes: "Contemporary with a 
unique mix of botanicals such as juniper, 
elderflower and celery seed, with spicier 
notes from coriander and pink pepper. 
The nose has a mix of floral and aromatic 
notes. Very smooth, with a long, dry 
finish inspired by a fine single malt." 
durhamdistillery.co.uk 


Tasting notes: "Fennel, coriander, juniper 
and cinnamon. The gin holds up 
wonderfully well in a G&T, a filthy martini, or 
served with apple juice, lemon and mint." 
butlersgin.co.uk 


WORDS BY MAX OLESKER. PHOTOGRAPH BY MARTHA PAVLIDOU. 
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MAGEROM. STYLING AND WORDS BY IAN LOH. 


Amazing grace 

Let’s get one thing straight: no cream will 
stop the natural process of ageing, ever. But 
that doesn’t mean all anti- ageing products are 
useless. Take Kiehl’s Facial Fuel Age Combat, 
for example. The energising, non- oily mois- 
turiser helps to improve skin firmness, while 
diminishing the appearance of fine lines and 
evening out skin tone. Most importantly, it 
helps to strengthen skin elasticity and allows 
you to age gracefully. 
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Brioni by Brioni, 

RM1,182* for 75ml, 
brioni.com 


A scent that suits 


Brioni's new sartorial-inspired fragrance measures up. 


When Brendan Mullane took the creative reins at Italian 
tailoring house Brioni in 2012, expectations were high. 
With a resume including stints at Louis Vuitton and Her- 
mes, the 38-year-old Londoner went on to create some of 
the most exciting collections the house has ever produced. 

His latest project is this new perfume (“the word fra- 
grance, to me, means odour,” Mullane says). Named simply 
Brioni, the scent comes housed in a weighty sculptural 
bottle designed by British duo Fredrikson Stallard. 

With top notes of Sicilian lemon, the aroma gradually 
dries down to a rich, woody base. Smoked woods blend 
with saffron, oud and black liquorice resulting in a grown- 
up, complex smell. “When a man wears a custom Brioni 
suit, he exudes a sexiness because he feels confident and 
protected,” Mullane says. “We wanted to bottle that feeling 
with a sensual and elegant scent.” 


PHOTOGRAPH BY LUKE KIRWAN. 
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Weird skincare 

. . . that actually works. 

Words by Rodney Cutler 


WHY, YES, there are plenty of perfectly normal, 
non-serial-killer men who care about the latest in 
dermatological innovations. Men’s skincare is one 
of the largest growth areas in the grooming mar- 
ket. But in a bull market, there’s always a lot of bull. 
The Esquire maintenance team consulted three 
dermatologists and performed our own tests to de- 
termine which are worth trying. 



1. PORE REFINEMENT 

Pores are actually a bigger concern for men 
than for women— or they should be. We have 
larger oil glands and a higher concentration of 
them. Over time, our pores get bigger, dulling 
our complexion. You can minimize them with 
Clinique Pore Refining Solutions correcting 
serum (RM166*; cHnique.com). 

2 . RETINOL 

Retin-A is one of the only FDA-approved anti- 
wrinkle creams. But Retin-A is intense, so you'll 
probably want to stick to the over-the-counter 
version, retinol, like SkinCeuticals Retinol 1.0 

(RM233*; skinceuticals.com). Start by using it twice 
a week until your skin adjusts, or else you'll wake 
up feeling like you slept on a jellyfish. 

3. CLEANSING BRUSH 

Pollution builds up on your skin, generating free 


radicals, which age your skin faster. Washing with 
your hands might not be enough, and scrubbing 
with an abrasive washcloth can create micro- 
tears. But an electric brush like the Clinique Sonic 
System purifying cleansing brush (RM333*; 
ciinique.com) is thorough yet gentle. And it feels 
incredibly satisfying after a long day of polluting 
your face. 

4. EYE CREAM 

The eyes are often the first area of our body that 
makes us look old and tired. That's why more 
men are using eye creams, like Acqua di Parma 
Collezione Barbiere revitalising eye treatment 
(RM214*; acquadiparma.com). It immediately 
hydrates and plumps up the area around the eye. 

It also has antioxidants, which can stabilise blood 
vessels, reduce darkening, and improve the look of 
your eyes over time. Daily use prevents you from 
looking like you're perpetually hungover. 


5. CLAY MASK 

You might think masks are emasculating. But 
if it feels good and makes your skin look good, 
who the hell cares? Clay masks, like Baxter of 
California's (RM67*; baxterofcaiifornia.com), can 
be especially helpful for men with oily skin, since 
they have a mattifying effect. 

6. ANTI-AGEING CREAM 

Guys are lazy— at least this guy is. I won't add 
30 minutes to my morning regimen, and Lab 
Series gets that. Its Age Rescue+Water-Charged 
gel cream (RM185*; iabseries.com) has all the 
skin pepping that you'll find in some women's 
creams— stimulating cell turnover and providing 
far more moisturisation than typical lotions— but 
it's way easier to use. You just slap it on and it 
dries like water. 
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You can tell a lot about a man from his shoes. His tastes, his intellect, 
his psyche. But what would sneakers say about him? A lot, as you’ll see 
over the next few pages. What was once worn by the scruffy and the 
quirky are now curated and collected, as high fashion as they are works 
of art. Of course, the sportswear brands will still be masters of the heat 
for your feet, but there’s no reason why you can’t shoot some hoops 
while rocking a pair of Saint Laurents. It’s time for a paradigm shift, 
because it’s no longer the sneaker game, but the sneaker life. 


* Denotes translated prices 


PHOTOGRAPH BY LI. ILLUSTRATION BY REBECCA CHEW. 
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Malaysia's sneakerheads are some 
of the most hardcore in Asia. Meet 
the original posse that heralded the 
modern era of sneaker culture. 


Photographs by Vincent Paul Yong 
and Chuck Reyes 

Words by Sam Coleman 


GET 

YOUR 

KICKS 

ON 

ROUTE 

66 
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DJ CZA 

Musician, 170 pairs 


Is there a pair that you wished you hadn't 
sold or traded? 

I haven't sold or traded any shoes so far, 
but I've had pairs that I lost or went missing 
during my travels. I've given away many pairs 
to friends and family. I threw my Olympic 
6s to the crowd during a show once— kinda 
regretted that. All good though. 


How do you feel about the rise of luxury 
kicks offered by brands such as Dior and 
Lanvin? 

It's great to see the culture evolve into this 
fusion of urban culture and high-end fashion. 
It's where creativity and design intertwine 
with comfort and luxury. More and more of 
today's generation are very hyped over this 
movement. These high-end sneakers are often 
costly, but nevertheless, it's okay to own a few 
pairs. Sometimes, you need to take your kicks 
game to the next level by rocking one up to 
fashion week or the red carpet. 


Buscemi 100mm 
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Michael Lau X Nike 
SB Dunk Low 


DARREN CHIU 

Co-Founder and Marketing Director of Heavyweight and HundredPercentKL, 300 pairs 


When did you start collecting? 

In 1995, when I was still in high school. I had 
to work part-time in McDonald's to afford my 
obsession with shoes. During those days, a pair 
of shoes that cost RM300 was a very, very, very 
expensive thing for a student to buy. 


How did you first start leveraging your 
talent at collecting into a business? 

I had just graduated from college, in early 
2003, and at that point in time, Nike SB 
[skateboarding] shoes were the in thing. 

I was really into collecting them, and after 
a few months, my friend, who was also 
into these kinda things, asked me, "Why 


don't you turn your hobby into a business?" 
And so, we opened a store together called 
SHOWROOM that sold Nike SB shoes. Twelve 
years later, my partner and I have eight stores 
under our belt with different names such as 
Heavyweight, HundredPercentKL, STUSSY KL 
and SHOWROOM— but it still feels a bit like a 
hobby to me. That's the fun part about doing 
something like this. 


Did your family ever think you were crazy? 

So far, my family has been very supportive 
of this crazy hobby of mine, except my 
girlfriend, who makes a lot of noise every time 
she comes to my place. 
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AZUWAN ZULKIFLI 

Line Producer, Se7enSunday Films, 150-170 pairs 


Did a pair of kicks ever break your heart? 

A lot of shoes can't last in our humid weather: 
in time, the soles rot. I had a pair of Nike Air 
Max 1 X Kidrobot. There were only 250 in the 
world, and they were only sold in Barneys 
New York. The soles gave way and crumbled 
into cosmic dust. And I bought 'em for 
USD1,000. Ouch. 


What's a major kicks no-no, a street mistake, 
that drives you crazy when you see it? 

Being a sneaker nerd. Collecting kicks used 
to be a cool thing, but these days, it's like 
collecting comics or something like that. Most 
of the kids buy sneakers to build a collection 
now, and go onto sneaker sites to flame each 
other while sitting behind their keyboards like 
some gangster. Back in the day, we bought 
'em to be worn. Not like the kids today... some 
of them can't even pull off looks with their 
"limited edition" sneakers. 


Adidas ZX Flux 


ESQUIRE APRIL 2015 207 




CHOOEE 

Owner and operator of Streething, lost count after 200 pairs 


What's your advice to new collectors? 

Wear your sneakers! They are made to be 
worn, not for getting likes on your Instagram. 


growing up. 

What is your most cherished pair? 

I have to say the Air Jordan Is and the 
original pair of Air Tech Challenge that have 
disintegrated into pieces already, [laughs] 


When did you start collecting? 

I started buying a lot of sneakers in the early 
2000s, when the brands started to bring 
back lots of retro models. Those retros were 
the sneakers that I wished I had when I was 
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DJ BUNGA 

Musician, 200-250 pairs 


What were the first sneakers that you 
collected? 

My gateway drug was the Nike Cortez, one of 
the simplest and most affordable Nike shoes 
at that time. I remember looking for a black/ 
white pair for ages. You have to remember 
there were no specialty retailers, no eBay 
or online stores. From there, it was Nike Air 
Force Is, Dunks, Cortezs, Adidas Superstars, 
Countrys, XTR Trailrunners, etc; I didn't really 
have a favourite brand and just collected 
whatever appealed to me. 


1994 Air Jordan 1 
"Chicago Bulls" 


What's the strangest thing a relative has 
ever said to you about collecting kicks? 

By now, I think my family has accepted it as 
just another hobby. It's not that different from 
someone who collects Coke bottles, vinyl 
records, etc, really. 


Do you think the price speculation has 
made it more or less interesting to collect 
sneakers? 

It's definitely made things more difficult, 
especially when it comes to sought-after 
releases. The irony is that the more globalised 
we become, the harder it is to find that pair of 
sneakers that still excites you. 


PHOTOGRAPHS PRODUCED BY STUDIO VERVE. 
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Dior Homme 


Valentino 


Having undergone a fashion revolution, sneakers, once 
ungentlemanly, are all the rage today. Your humble gym 
shoes have outgrown their teen culture/hip-hop/streetwear 
origins to become a fashion staple on runways, red carpets 
and even workplace. Classic athletic footwear labels like 
Adidas are collaborating with designers such as Raf Simons 
and Rick Owens, while luxury houses Valentino, Lanvin and 
Saint Laurent, to name but a few, are gushing over sneaker 
offerings. As sneaker-dom continues to rise, so too should 
you be luxury- and performance-ready. Here are our picks 
of the best of the best. 

Photographs by Li 
Styling by Ian Loh 
Art Direction by Rebecca Chew 







LIFESTYLE 


Reebok 

Instapump 


New Balance 

Adrenaline Weekend 
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We run this city 

Puma believes they've found The Next Best Thing in running shoe technology, a brand new type 
of foam previously used in the automotive industry. To unveil it to runners all over the world, they 
invited Esquire, sneakers enthusiasts and The World's Fastest Man to the worldwide headquarters 
of walking your talk, where running your mouth the wrong way gets you run down: New York City. 

Words by Eugene Phua 



TWO LAYERS, GLOVES, A BEANIE andasnood. 
The sun’s barely risen, it’s six degrees below zero 
(12 if you include the wind chill), and that’s all 
we’re wearing as we run from New York City’s leg- 
endary Times Square towards its equally as iconic 
Central Park. Office-bound locals scurry past in 
four or five thick, puffy layers. They’re shivering. 
No thanks to the neon orange running top we’re 
wearing. Manhattan-flavoured judgemental stink- 
eyes abound. Even The City That Never Sleeps 
wishes it could snooze for just a few more min- 
utes under the covers on this brutally cold winter’s 
day. But here we are, adjusting our snood to shield 
our nose, trying to prevent hypothermia, by run- 
ning. Why couldn’t we have just tested the Puma 
IGNITE running shoe in Jamaica instead? 

BORN TO RUN 

You need neither be an event organiser nor a sales 
manager to know that running has experienced a 
global boom. People are sacrificing the creature 
comforts of sleep and sofa to clock in kilometres, 
whether at dawn or dusk. Organisations put on 
more runs and more kinds of runs than the calendar 
or roads have any room for. And brands feed into all 
this by marketing and promoting apparel, gadgets 
and, of course, footwear, season after season. 

But we’d like to draw your attention to the ma- 
terial between the soles of your running shoes and 
your socks: the midsole. Almost all sports brands 
and footwear makers use the ubiquitous ethylene- 


vinyl acetate foam, or EVA, a soft, lightweight and 
hardy material. For years, manufacturers utilised 
EVA foam because it was easier (and cheaper) to 
work with in the factory, and provided good, even 
great, cushioning for your joints. 

But Puma had had enough. 

Nine years ago, the powers that be in Herzoge- 
naurach, Germany, sat down with its crack team of 
designers, sports scientists and runners, and asked 
each other: what’s next? “EVA foam has been in the 
industry for the past 20 years,” says Kohei Hagio, 
Puma’s Senior Head of Global Running. “Before 
EVA, I don’t even know what we used! Rubber? So 
we knew we had to start working on the next tech- 
nology.” But technology without purpose is useless, 
and thus three targets were set: “Step-in comfort 
was the first key thing, which means feeling great 
from just wearing the shoe; long-lasting resiliency; 
and being the most resilient shoe we’ve ever made,” 
says Jacob Garcia, Footwear Designer at Puma. In 
the course of their research and development, they 
found EVA’s distant cousin under their cars. Sort of. 

Polyurethane foam, or PU, is, like EVA, a plastic 
foam polymer that you can manipulate to suit your 
specific needs. But unlike EVA, PU is a helluva lot 
more tough and weather-proof (we’ll get to more of 
this later). So PU is very often used in the automo- 
tive industry for insulation, seats and, interestingly 
to Puma, suspension components. After further 
examination, they realised that PU foam provides 
a higher level of energy return and responsiveness 


Above 

Ain't nuthin' like a run 
on the Brooklyn Bridge 
in sub-zero weather. 

Below 

The new Puma IGNITE running 
shoe handles snow capably, 
so it oughta be able to tackle 
Subang Jaya too. 
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more than EVA ever can. The thing is, it’s one thing 
to utilise and adapt PU when you’ve got a sedan’s 
worth of space, weight and costs to work with; it’s 
another when you’re trying to make lightweight 
running shoes. “That was the biggest challenge,” 
Hagio admits. 

But after nine long years. Puma figured out the 
right mix of polymers to get it to be manufacture- 
ready, and today, 30 storeys up in Times Square, in 
a room full of the world’s media and in the presence 
of a man who can run 100m in 9.58 seconds, they 
are unveiling the grand result: the Puma IGNITE 
running shoe, loaded with IGNITE foam in its mid- 
sole and ForEverFoam in the heel, and the brand’s 
“most responsive shoe ever”. “IGNITE is our game- 
changing technology,” says Karin Baust, Puma’s 
Running Training Business Unit General Manager. 
“It helps runners maximise their energy output. As 
you run, you’re exerting energy, and what the Ignite 
foam does is help minimise the amount of energy 
you use in your run. Effectively, as you put energy 
in, the shoe gives energy back.” 

Now, if you’re clued in to the sneaker scene, you 
might have noticed similarities between the Ignite’s 
USP and that of another shoe, one we’ve even tri- 
alled before, from a brand Puma once had a broth- 
erhood with. That might be true, but we highly 
doubt that they could ask The World’s Fastest Man 
for comments. “It’s a very comfortable shoe, which 
is always key in everything you wear,” says Usain 
Bolt, himself given a pair of Ignite shoes to try be- 
fore Puma launched them worldwide. “For warm- 
up and warm- down, you have to keep your energy 
high. It’s good to have a shoe that gives energy back.” 

As swiftly as he won his Olympic gold medals, 
we’re handed one of the world’s first-ever pairs of 
IGNITE shoes. It’s lightweight, sturdy, and as strik- 
ing in looks as the comets Garcia and his designs 
colleagues were inspired by. They don’t feel like 
anything Puma has ever made. But before we can 
even slip them on, we’re told to meet downstairs in 
the lobby. Bolt, uh, bolts off, presumably for his next 
media engagement or a pow-wow with Puma, while 
we are herded out into the bone-chilling cold. Dark- 
ness has already descended, exacerbating the biting 
winds and plummeting the temperature lower. We 
can barely stand it, let alone run— yet, that is exactly 
what Puma has got New Yorkers to do. 

On rows of treadmills, willing and excited run- 
ners are stress-testing the IGNITE shoes, right in 
the heart of Times Square. They strip off their stylish 
winter warmers and slip into their running shorts, 
tights and T-shirts. Even soldiers from the nearby 
US Army recruitment office join in, short of remov- 
ing their combat fatigues. More and more they run, 
louder and louder they whoop; the faster they go, 
the colder it feels to the rest of us stationary ones. 
New Yorkers truly are one of a kind. But before we 
can slink away to some warmth, a Puma announcer 
yells his name: Bolt. So this is where he sped off to. 
“I’m excited to be back here in New York,” he tells 


the runners and the now- sizeable crowd of curious 
onlookers. ‘You’ve been running for hours on end 
in really cold weather in IGNITE, which are great 
running shoes. I spend a lot of time training in them 
and they really help to sustain my energy levels. 
I love IGNITE for that.” Cue more whooping. 

And it’s not that we’re such killjoys that even 
encouragement from The Lightning Bolt isn’t 
enough to persuade us to hit the treadmill. We just 
have stories to file, notes to transcribe and emails 
to answer. “We’ll be sure to give them a proper run 
once we’re back in KLCC park!” we excitedly tell 
the Puma assistants, whom we assume must know 


A QUICK CONVERSATION 
WITH THE FASTEST MAN IN 
THE WORLD 

Usain Bolt on togetherness, 
truancy and television. 


ESQUIRE: The last time you appeared in our magazine (March 2014), you said that 
"the possibility for running faster is getting tighter". But Puma's tagline for the 
IGNITE running shoe is "Forever faster". Do you still stand by those words? 

USAIN BOLT: A lot of athletes have proven that it's possible to get faster when you get 
older. I have doubts, but they've proven me wrong. I think that "Forever faster" is the best 
slogan that Puma has come up with. So, yes, I think you can get faster the older you get. 

ESQ: You've been a Puma athlete for more than a decade. What's special about 
Puma to you? 

UB: Puma is like my family. We've been together for so long that they're like family. The 
funniest part about being family is having inside jokes, especially when we're on shoots 
and stuff. Someone might ask a question, and we remember and we look at each other, 
and we laugh. It's just been a great experience over the years. I remember the first shoot 
we did, when I was 15, they actually made a shoe for me— that was the craziest thing! They 
thought I was a size 11, but I'm a size 12, so they had to make a shoe there and then. 

ESQ: How do you pick yourself up when you don't hit your goals? How close have 
you come to giving up? 

UB: It's never about giving up. In training, no matter how intense it is, the key is to do 
the best that you can do. Sometimes, you don't finish your programme. But you really 
pushed yourself to the limit and you're like, "I can't go anymore." Your body did as much 
as you could do, so you can feel good about yourself because you know you put the 
work in. So, for me, that's always the key: just go out there and do your best. Because, 
some days, it's hard; and sometimes, you don't want to get out of bed. But you just have 
to remember the goal you set out for yourself, and for me, that's the biggest thing. 

ESQ: Let's go back to your childhood. When's the earliest you can remember running? 

UB: When I was growing up, my dad was the type of person who didn't like us to leave 
the house. He liked us to stay home and didn't allow us to play football and so on. But I 
used to play football 150m from my house when I was younger, and my dad used to ride 
a bike. So when I heard the bike coming. I'd run home as quickly as possible to reach 
home before he did! That was the only running I did. Otherwise, I'd walk really slowly! 

ESQ: What's one of the biggest lessons you've learnt in life and on the track? 

UB: Just stay strong. I've learnt over the years that a lot of people are worried. Sometimes, 
you feel like life is hard. But you see some stories where other people's lives are harder 
than yours. So, for me, it's always to stay positive no matter what. No matter how bad the 
situation is, stay positive, pray and just try to find a way out. One thing I've learnt, and 
people have taught me, is that there's always a solution for every problem— it's just finding 
it. Sometimes, it's hard, but it takes time and you just have to find it. Just never give up. 

ESQ: Finally, what's a guilty pleasure that you just can't resist? 

UB: Watching TV when I know I should be resting— that's the hardest thing. 

Sometimes, you watch a series and it's so good that you don't want to go to bed. 

I think that's one of the hardest things, going to sleep. I think I have a problem. 
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Left 

New Yorkers testing Puma's 
new running shoes right in 
the middle of Times Square 
on a cold winter's night. 


what KLCC is. But no sooner are we back in our 
hotel are we handed the itinerary for the next day: 
a stress test of the IGNITE shoes at dawn, running 
to Central Park, over the Brooklyn Bridge, and 
back again. Oh, H-to-the-Izzo... 

RUN FOR OUR MONEY 

I haven’t had breakfast. I barely had four winks of 
sleep, let alone forty. And I’m now jogging in place, 
at the corner of Seventh Avenue and West 48th 
Street, where it’s colder than your freezer, and I’m 
wearing just as much as what some dudes wear for 
a run around Bukit Kiara. I run past M&M’s World, 
its window display touting trinkets and trivia to 
tourists tantalised enough to try. I can’t tell if my 
eyes are watering in reaction to the immense cold, 
or if I’m crying due to emotional duress. 

“Central Park is just 10 blocks away, everybody!” 
shouts Ariane Hundt, this morning’s fitness instruc- 
tor and encourager-in- chief. She’s leading a pack of 
bewildered journalists more used to a tropical cli- 
mate through one of New York’s busiest thorough- 
fares. At the border of road and sidewalk, mounds of 
slush freeze over, creating a hazard to both runner 
and driver. All this, and she’s smiling. “Then it’s just 
a couple miles to the Bethesda Fountain,” she bel- 
lows. “We can stop along the way to see the sights, 
and I’ll explain a little about them. Then we’ll go get 
breakfast.” Motivation, thy name art bread. 

When presented with an impossible scenario, 
the human mind, body and spirit can still surprise 
you with its hidden reserves of energy, willpower 
and chutzpah. Because, despite the unbelievably 
cold conditions, we are killing it on this run. The 
lush greens of the Park are blanketed with a thick 
layer of snow that would make Elsa hot and both- 
ered. Its pathways are pristine, bearing not even a 
millimetre of ice. Now higher in the sky, the sun 


envelops the horizon in a rich melange of clarity 
and vitamin D. Suddenly, we’re enjoying this run. 

What also piques our curiosity, as we gander 
downwards, are our IGNITE shoes not only coping 
well, but also conquering all. From the tarmac just a 
while ago to the cement of now, whether it’s all-nat- 
ural snow or man-made brick, the shoes grip, hold 
and push forward with aplomb. Although we’re not 
on Hundt’s left, we’re close enough to hear her in- 
structions, running with a kind of fortitude we nev- 
er thought possible. The old way of thinking went: 
season your shoes for a good few kilometres before 
attempting anything serious. But today is a seriously 
serious run, and we’re literally putting them on for 
the first time. What exactly has Puma done here? 

“The PU foam itself is not affected by the 
weather,” we recall Kohei Hagio telling us yes- 
terday, as we stop for a breather at Central Park’s 
Bethesda Fountain. “Usually with EVA, if you run 
in cold weather, EVA gets harder, or in very warm 
weather, it gets softer. But PU is not affected by 
the weather or its conditions.” Hundt is explaining 
the history of the sculpture perched eight metres 
atop the fountain, the “Angel of the Waters”, but 
we’re slightly distracted by the shoes, and a wee bit 
fatigued by the run. Analysing the Ignites further, 
we remember something else Hagio said— they’re 
“so amazing”. “I wear this shoe in Boston in win- 
ter,” he said, “but I still get the same energy return 
and cushioning.” And just in case you’re not well 
versed in Massachusetts’ meteorology, all you need 
to know is that, today, while we’re running in Cen- 
tral Park, Boston is snowed in up to the waist. 

Just a Little Leaguer’s throw away from the 
fountain, Le Pain Quotidien is a New Yorker’s 
dream: freshly baked pastries and brewed coffees, 
rustic decor, seats enough for the exclusive set. 
Hundt is rewarding us for our earlier efforts with 
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much-needed fuel and hydration. Normally, she 
trains around 10 to 20 eager beavers in her Brook- 
lyn Bridge Boot Camp, which offers one of “win- 
ter’s best outdoor workouts”, according to Vogue 
(she also runs summer classes). The warmth of the 
cafe is a far cry from the intensity that made her 
name, but she patiently waits for us to scoff our 
rolls and chug our lattes. She knows what’s coming 
next will really burn off all the bread. 

There are 2,027 bridges in New York City, but 
none of them are more picturesque or popular than 
the Brooklyn Bridge. Connecting the borough of 
Brooklyn with the Financial District, cars, pedestri- 
ans and the Subway commute millions of miles on 
it every single day. Above the hustle and bustle of 
six lanes worth of traffic, along the walking/cycling 
path, members of the press wearing deep-blue- 
Team-Italia-fluorescent-peach-coloured shoes are 
running, lunging and jumping. Well, those who 
haven’t slumped away are anyway. Hundt is now 
in her element, imploring us to taste but a teaser of 
“the boot camp with the best view”: inclined push- 
ups using benches, followed by star jumps, coming 
after assisted squats at the base of the Bridge’s gran- 
ite towers. Of course, having run all this way and not 
being spornosexuals, we fail at it all. “C’mon, let’s 
go, we’re running to Brooklyn!” Hundt hollers. 

Yet, even though we’re not able to do all the 
reps of the calf raises Hundt wants us to, we’re still 
running. Every sinew in every fibre of our being 
is stretched beyond limits predetermined by our 
desk-bound duties— yet, we’re still running. TGV 
cinema air feels warm compared to the contents of 
our lungs— yet, we’re still running. In other shoes, 
in more preferable conditions, we might not have 
clocked up half of what we have today. Yet, in these 
Puma IGNITE running shoes, on a gloriously pure 
winter’s day, we are running. If you’d told us before- 
hand that we’d be able to run 1,82 5m in -4 degree 
weather (it warmed up), we’d have sought coun- 
selling for your glue-snifhng addiction. But, as we 
continue our jogging tour of the DUMBO district 
in Brooklyn (it stands for “Down Under Manhattan 
Bridge Overpass”, and is a hipster’s dream neigh- 
bourhood), we’re astounded with how far and how 
much the Ignites have brought us. If it really is the 
magic of pol 5 mrethane foam, and if it took shoemak- 
ers this long to bring it to us, then we’re crying foul. 

“We think PU foam will be the next foam in the 
sports industry,” Hagio says, assuaging our disquiet. 
“Of course, EVA is lighter and cheaper, but we be- 
lieve PU will be the new EVA.” Sensing a dissatisfied 
journo who’s just endured a rather punishing cir- 
cuit, Jacob Garcia chimes in: “The IGNITE shoe is 
our most responsive foam, and it will rebrand all of 
our future running shoes and bring them to the next 
level. It’s going for abroad range of consumers, from 
the everyday runner to the elite runner. If it works 
for Usain Bolt, it should work for most people.” 

Head and shoulders above all the benefits Puma 
claims the IGNITE shoes offer— responsiveness. 


comfort, durability, all of which our feet can sub- 
stantiate— the best thing about them is something 
more intangible: they demand you do more. Hundt 
just told us we ran seven total kilometres in sub-ze- 
ro temperatures, on top of all her boot camp drills. 
If you’ve seen us lately, you’ll know just how insane 
that sounds. But the Ignites pound the pavement, 
propelling you to pulverise your personal best. It 
doesn’t matter whether you’re in Brooklyn or Bang- 
sar, Beijing or Buenos Aires, Beirut or Balakong— 
they’ll be right there with you, poking, prodding, 
pushing. You don’t need to be Bolt to run a record; 
you just gotta have faith in the Boleh inside you. 

Now, if you’ll excuse us, there’s a hot bath and a 
spa massage with our name on them. 

The Puma IGNITE retails for RM429 and is on sale 
now at all Puma stores and authorised retailers. 
For more info, visit puma.com or facebook.com/ 
PUMAMalaysia If. 


'^NEW YORK IS THE BIRTHPLACE 
OFALOTOFS**Tr 

Esquire speaks to Jesse Villanueva, 
Creative Director of New York culture 
purveyors ALIFE (pictured left), on 
their latest collection, dressing for 
your age, and why high fashion is 
confusing asf**k. 


ESQUIRE: ALIFE has worked with Puma for eight years, which is a long time for any 
business relationship. What are the ingredients for this successful partnership? 

JESSA VILLANUEVA: We love the brand! We love Puma. Anyone who grew up here in 
New York, or just grew up in the culture, the Suede has been there! I've been wearing 
Suedes since I was six years old. When I first saw them, I didn't know what they were 
called, so I'd call them fuzzy Pumas! Thirty-two years of wearing something, and then 
having the ability to make your own— it's like a dream. We're working with the brand we 
grew up loving. We're friends with them. A relationship is easy if you want to be in it. 

ESQ: Would it be fair to call New York the birthplace of the sneakerhead culture? 

JV: Oh yeah! New York is the birthplace of a lot of s**t. What's good about it too is that a 
lot of people who live here aren't from here, because they know you can work with and 
learn from the best. New York is one of the greatest places to live a creative lifestyle, to 
just do whatever the f**k you want to do. 

ESQ: What's your take on streetwear and street style these days? 

JV: It's cool. I'm not into certain things, but I don't wanna s**t on it. Everybody's got their 
own thing. I'm under the impression that a dude my age should have a look, and stay 
with that look. I'm not changing just because 2017 dudes are wearing so and so. But as 
far as streetwear in general goes, it's as big as it's ever been. High fashion wants to be 
streetwear, and streetwear wants to be high fashion. There are gonna be things that 
you're not into, but that's only because there are so many people doing it now. That's 
the sign that the industry's good. The industry is bigger than the culture now, and you 
can't be mad at that. It's sustainable for everybody. 

ESQ: Like how the mainstream pop charts co-opted rap, it's like high fashion is co- 
opting sneakers. 

JV: Oh yeah, you see it! It's funny— the low-end guys wanna be high-end, while the high- 
end guys wanna be low-end. Right now, there's this crazy bipolar thing going on, where 
everybody wants to be what they're not. You see high fashion, and there are elements of 
skateboard culture in there. And you're like, that doesn't make sense, but okay. And then 
you see skateboard dudes with a luxury look and, that's still confusing as f**k. It's almost 
like everyone wants to shift the paradigm where they're at. 

ESQ: So what's next for Puma and ALIFE? 

JV: [whistles] 2016. We got plans. We have a good working relationship with Puma. I'm 
really happy with everything, and they've supported us 100 percent. The only time they 
say no is when they can't. They don't put any creative restrictions on you, and that's so 
ideal. For someone to let you do what you do, and then execute it so well, why wouldn't 
you want to keep working with them? 
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The Esquire guide to buying sneakers 

Four lords of the local sneakerhead community share the dos and don'ts that every budding collector should remember. 

Words by Joseph Oon 



THE LORDS 
Jem 

Founder of 
Crossover 

Nelson Tan 

Head of 
Sole What 

Darren Chiu 

Co-founder of 
HundredPercent 
Heavyweight 
SHOWROOM 
and Stussy KL 

Teoh Toh Chye 

Founder of 
Hoops Station 


HOW TO BUY SNEAKERS 

1 . Do your research. Did you know that, though 
the Malaysian sneaker market is small, it is saturat- 
ed enough for you to take your pick of 95 percent of 
the sneaker brands available globally? Before buy- 
ing a pair, take the time to find out more about the 
brand that you’re interested in. Finding out its his- 
tory can be both motivational and useful. 

''Take Steven Smith, for example; he’s a designer 
that faced hardship, but overcame it against the 
odds. He reinvented sneakers with the Instapump 
Fury, and even after 20 years, they’re still fresh and 
sought-after. It’s a radical progress in the evolution 
of sneakers that fans should take note of and be in- 
spired by.”— Jem 

2. Put comfort first. The popularity of a shoe is an 
essential element in the sneakerhead world, but it 
shouldn’t be your first priority. If they don’t fit well, 
don’t buy them— those kicks aren’t going to expand 
much, even after they’ve been worn for a while. 

3. Understand yourself. Know your personality, 
your daily activities and lifestyle, and ask yourself 
what kind of sneaker you need. There are so many 
choices out there that people tend to get confused 
and they end up buying a pair that doesn’t suit 
their personal style. Forget about current trends 


and marketing spiel; be different and always let 
your personality shine. 

"Any sneaker that suits your everyday activities is a 
good sneaker and the right one for you. For example, 
if you’re a skateboarder, get a pair that is suitable 
for that. You should look at your wardrobe first be- 
fore buying lifestyle sneakers. What kind of colours 
do you always wear? From there, choose a pair that 
looks good on you, rather than buying a bombastic- 
looking sneaker that neither suits you nor fits well. 
Also, if you’re planning to buy sneakers online, un- 
derstand your feet and compare them to the specs of 
the model that you’re looking for.”— Tan 

4. Inspect every nook and cranny. Ye sneaker 
heads, read up on the pair you want on the Inter- 
net so that you’ll get a better idea of how to dif- 
ferentiate the real deal from the fakes. Also, pay 
close attention to colours, article codes and mar- 
ket prices. Make sure the pair that you’re about to 
invest in really exists! Importantly, buy sneakers 
from a reliable authorised dealer— that will put 
your mind at ease. 

HOW TO BUY RARE SNEAKERS 

1 . Stay In the loop. In the sneaker world, the un- 
written law has always been the same since an- 
cient times— always be on top of your game. You 
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have to know when your desired pairs will be re- 
leased in the country, and which authorised deal- 
ers have been given the privilege of selling them. 
Read a lot and always be aware of the currents by 
regularly checking websites such as masses.com. 
my and streething.com 

“For those sneakers with a limited global release, 
principles for those brands normally select exclusive 
shops whose reputation meets their requirements 
and are deemed fit to represent them. This kind of 
information can be easily obtained from the Inter- 
net; if not, the sneaker community. A few shops in 
Malaysia, such as Crossover Concept Store, Cover by 
Crossover and Sole What, have risen up the ranks 
and been given that privilege to sell limited-edition 
sneakers. Similarly privileged stores in Singapore 
are Limited Edition and Leftfoot.”—Jem 

2. Compare models and prices. The availability 
and price ranges of these exclusive babies will differ 
due to quantity produced, demand and the power- 
houses who collaborate with the sneaker brands— 
which tend to change from time to time. For in- 
stance, Pump Fury x Mita x Bathing Ape retailed 
at RM549.90, but due to supply shortages and high 
demand, prices rocketed to a staggering RM2,000. 

TECH TOH CHYE ON HOW TO TAKE CARE OF 
YOUR SNEAKERS 

1. Wear them regularly. Contrary to popular be- 
lief that storing and/or displaying your shoes is 
the ideal way to ensure their longevity, the best 
way to maintain them is to wear them all the 
time. Clean and store them in a cool, dry place. 
This should be a constantly repeated cycle be- 
cause, leave them on the shelf, and get ready to 
see them rot away in our humid weather— unless 
you can afford to keep them in a climate-con- 
trolled room 24/7. 

2. Shun water. Your sneakers might come out 
looking spotless and shiny, but you’ve just sped up 
their passage to the sneaker afterlife. Never ever 
wash or soak them in water, no matter how dirty 
or disgusting they might seem. If you can’t stand 
it, just use a dry or damp cloth to wipe off the dirt. 

3. Choose the right place. Let’s take basketball 
as an example. You have outdoor courts, where 
unlike indoor ones, they’re subjected to extreme 
heat and humidity. If you’re going to be playing 
ball outside all the time, you will see wear and tear 
on your shoes quicker. 

DARREN CHIU’S SURE-FIRE TIPS FOR 
EFFECTIVE SNEAKER MAINTENANCE 

1. Slather on that shine. Jason Markk Premium 
Shoe Cleaner can be found almost everywhere— 


something that Chiu personally uses and recom- 
mends. It’s a water-based cleaner that acts as an 
instant shoeshine as well. 

2. Remember those magic sachets. Silica gel 
packets are usually placed along with the sneakers 
in the box. Don’t underestimate their diminutive 
size, as they’re extremely useful for absorbing the 
moisture that’s in the air. (Daiso sells multipacks.) 
Your shoes are in safe hands. 

3. Wrap them up. Most shoe collectors buy anti- 
air transparent plastic packages and wrap their 
shoes in it like the ancient process of preserving 
Egyptian pharaohs. If you want your shoes to last 
for a long time, make the effort. 

NELSON TAN’S UNORTHODOX-BUT 
EFFECTIVE-CLEANING TIPS 

1. Don’t clean them. Funnily enough, unlike Dar- 
ren Chiu, Tan doesn’t recommend cleaning your 
sneakers. His reason: shoe cleaners can be pricey, 
so it isn’t worth it unless there’s a particularly 
beloved pair that you want to maintain. By all 
means, feel free to do so then. But if it’s a pair for 
daily use, don’t clean it. Sneakers, such as Con- 
verse and Vans, aren’t meant to be cleaned any- 
way. It’s a principle that a significant percentage 
of the sneaker community adhere to. 

2. Replace them. The lifespan of a sneaker is 
around two to three years; but if you wear it every 
day, you’re looking at around six to nine months. 
When your sneakers are unbearably dirty and ex- 
haustively worn out— sayonara. Why waste time 
and money cleaning them? For the average person 
who buys not-so-expensive sneakers, get a new 
pair when your previous one is a goner. 

WHAT’S THE ACCEPTABLE PRICE RANGE 
FOR GOOD SNEAKERS? 

“Acceptable price ranges differ. You can get good 
sneakers at varying prices. The lowest is around 
RMIOO. You can get a good pair of Vans for RM149. 
I believe in spending around RM200-RM400 on a 
good quality pair.’’— Tan 

WHAT WOULD YOU RECOMMEND TO 
FRIENDS AND CUSTOMERS? 

“I’d recommend Nike or New Balance for daily wear. 
For example, I run, so New Balance is definitely my 
first choice and Nike second. But if I were into skate- 
boarding or music. Converse and Vans are more ap- 
propriate and reliable.”— Tan 

“Nikes have a good second-hand value or 'second 
life’. If you were to compare Nike with Vans, Vans 
has no value to collectors.”— Chiu itt 
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Hyped-up kicks 

Would you turn down USD98,000 for these red sneakers you see here? 
Meet the guys for whom kicks are more important than money. 

Words by Grant Glickson 
Photographs by Casey Kelbaugh 


Above 

Jonathan Rodriguez shows off 
a pair of Nike Air Yeezy 2 "Red 
October" sneakers signed 
by Kanye West at the Sole 
Xchange fair in New York. 


WITH SNEAKERS slung around their shoulders 
and pockets full of cash, young men and women 
huddle in hotel ballrooms and convention centres, 
shouting and bartering as though they belong on a 
trading room floor. 

“What do you want for them?” John Leonardo 
asks at one recent event in New Jersey 

“What’s your offer?” someone hollers back. 

In a flurry of transactions, Leonardo, bought, 
sold or exchanged 20 pairs of designer basketball 
sneakers and walks away with seven— four more 
pairs than he started with. His collection’s retail 
value climbed from USD340 to USD1,155. Leonardo, 
from Manalapan, New Jersey, and thousands 
of other teenage “sneakerheads” have formed a 
thriving subculture using Instagram, Facebook and 
weekend conventions to spot, sell and trade coveted, 
sometimes limited- edition, pairs of basketball 
shoes. This new generation who has grown up with 
eBay and the Internet has learnt the art of trading 
up, and sometimes earning a profit in the process. 


Jake White, of Freehold, New Jersey, has 81 
pairs in his collection, helped a lot by gifts from 
his parents. He estimates they’ve spent USD11,000 
on shoes and could probably make USD20,000 if 
he sold them all. “I know just about everything 
about sneakers,” he says. “I only wear them in the 
summer because I don’t want to take down the 
value of them.” 

COP TILL YOU DROP 

Although the lucrative retail business for sneak- 
ers— and the exclusive lines that attract overnight 
campers outside elite stores— has existed for de- 
cades now, this youth-filled marketplace (or high- 
end sneaker exchange) has spread from city to city 
in the past few years in the United States, as well 
as to key markets like Asia and Latin America. It’s 
the latest phase of the sports footwear craze that 
began 30 years or so ago, when the National Bas- 
ketball Association forbade Michael Jordan, then 
a rookie, from wearing his Nike Air Jordan 1 on 
the court because they didn’t meet the dress code. 
To this day, no player’s line comes close to Nike’s 
Jordan-branded footwear, sales of which reached 
USD2.5 billion in 2013. Overall, basketball sneaker 
sales made up USD4.5 billion of the total USD21 
billion athletic shoe business, according to Prince- 
ton Retail Analysis. And the young traders attend- 
ing these conventions know the market, reciting 
resale values, the buzz of a hot trade, and the de- 
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but dates for new pairs as easily as others can spit 
out baseball statistics. 

Joseph Diorio, 34, the owner of The SoleX- 
Change Sneaker Show, hosts and sponsors trading 
events in major cities like New York and Miami, 
and likens the sneaker trading craze to the comic 
book business. ‘T think collecting sneakers will live 
on forever because there is a story behind every 
sneaker,” Diorio says. At a convention that Diorio 
sponsored in the Hotel Pennsylvania in Manhat- 
tan, hundreds of fans carted shoeboxes in duf- 
fel bags and backpacks into a 4,000sqm space. At 
many of these events, held nearly weekly around 
the country, those who pay a USD25 entry fee to 
enter as traders can lug in a maximum of five pairs 
to barter or sell, and then, generally, earn between 
USD300 and USD800, depending on the venue. To 
get display space like a real vendor, attendees can 
pay about USD125 for a three-person table— and 
average a share of USD2,000 to USD4,000 a day, 
with highs reaching nearly USD20,000. 

The mostly male, mostly teenage hawkers at 
these conventions might have little in common but 
their envy for other collectors’ wares. They wan- 
der up and down aisles holding sneakers high on 
top of boxes carried aloft like pizza pies, or set up 
shop on the fioor with a stacked tower of shoes on 
display. And even though many of them aren’t old 
enough to drive, they have quickly learnt the art 
of negotiating and have made friends they would 
never meet otherwise. 

“These kids make 10 to 12 transactions, and 
before you know it, they have a USD2,000 pair of 
sneakers or a real nice collection of shoes,” says 
Suraj Kaufman, the owner of two popular Nike 
footwear stores in New Jersey called Sneaker 
Room. His stores have more than 66,000 followers 
on Facebook. “It’s really amazing to see.” 

At the smaller convention attended by John 
Leonardo and a few hundred young guys, Nicole 
Cavallero, a language arts teacher at Pine Brook 
School in Manalapan and the mother of a 12-year- 
old trader, watches as shoes switch hands quickly. 
“This scene is absolutely insane, but I know that 
this is all the rage,” she says, adding that she gave 
her son, Dominick, and one of his friends a lesson 
in bargaining on the way to an event. “As parents, 
we need to encourage them not to be taken advan- 
tage of, but also to get their money’s worth.” 

WHERE’D YOU GET THOSE? 

“Reselling basketball sneakers has become a cult- 
like atmosphere,” says Marshal Cohen, chief indus- 
try analyst of the NPD Group. “No one is watching 
over all this money changing hands. So it seems 
like it’s being done underground, but it’s perfectly 
legal. And it’s exciting to them because it’s a real 
form of income.” 

Sneakerheads know what draws top dollar and 
are careful to walk like ducks so as not to crease 
new shoes they plan to sell quickly (collectors 




look for their sizes, and men’s sizes are more valu- 
able). At these events, experts check the soles, the 
tongues and other marks to authenticate shoes. At 
the convention at the Hotel Pennsylvania, cleaning 
stations are also available. 

Although money or shoes change hands suc- 
cessfully on these Saturday afternoons, trades us- 
ing Instagram and other social media have become 
so popular that a new shoe— ordered online with 
the purchase snapped via Instagram— might not 
have even arrived before it is resold by some en- 
terprising youth. Online and off, business is brisk. 

“I can see sneakers becoming even bigger than 
the baseball card scene,” predicts George Rahor, 
who teams with his son, Steven, in the Street Heat 
Sole & Style Expo events, and who used to run 
baseball card shows in the ’90s. 

Just like the aura around other highly prized 
collector’s items, sometimes, it’s the deal that 
doesn’t get made that generates the most buzz. At 
the Manhattan event last month, one young ven- 
dor turned away USD98,000 in cash for his Nike 
Air Yeezy 2 “Red October” sneakers, designed by 
Kanye West and signed by the artist himself on- 
stage at the Nassau Coliseum in February. 

“I know I could buy a house with this kind of 
money,” says the vendor, Jonathan Rodriguez, of 
Deer Park, New York, who says he plans to enlist 
in the Air Force. “But I’m a huge Kanye West fan. 
I can just work to get the money. The only way I’m 
selling them is if there is a reason that I need to 
sell— or I’m offered life- changing money.” 


Above 

Sneaker vendors count cash 
on hand at the Sole Xchange 
fair last year. 

Below 

Ryan Horowitz, 14, centre, 
negotiates over a pair of Air 
Jordan samples that were 
released only in Shanghai, at 
the Sole Xchange fair. 
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The shape of things to come 

There are classics, and then there are icons. Rarely has there been a watchmaker as prolific as Cartier 
that has been able to come up with different shapes and designs so consistently, because when they do, 
the piece in question is either an instant classic or a game changer. At the recent SIHH 2015, Cartier 
introduced the Cle de Cartier, which is instantly recognisable for its fiinque guilloche dial, and blue 
transfer Roman numerals and hands— all hallmarks of the Cartier DNA. The new shape is designed very 
much with the wearer in mind: the elegant curve of the oval case allows it to sit effortlessly on the wrist. 
The feature that gives the watch its name is its unique crown in a trapezoid shape topped with a signature 
sapphire that brings to mind a key, or “cle” in French. Also new is the calibre 1847 MC, named after 
the year in which the maison was founded. The cutting-edge piece of technology has a rapid barrel for 
stability and a dual-direction-winding automatic mechanism. This combination of marvels makes the 
Cle de Cartier an altogether irresistible proposition. 

* Denotes translated prices 
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Object of desire 

Watches come, timepieces go, but the 
Caiatrava wiii outiive them aii. 

Watchmakers pride themselves on their 
attention to detail, yet few come close to the 
level of intricacy exacted by Swiss company 
Patek Philippe. The face of its white gold, 
38mm Caiatrava is formed of silver opaline and 
features an ornamental guilloche (engraved) 
sunburst pattern at its centre, which is carved 
by hand. The model’s transparent sapphire- 
crystal back is concealed behind a dust cover 
that swings open on a hidden hinge. Impressive 
enough, but when you consider the watch has 
a height of only 10.97mm, it becomes a feat of 
engineering. One that, at a price, you can wear 
on your wrist, patek.com 


Caiatrava 5153G, 

by Patek Philippe, 

RM1 07,400 


WORDS BY CHARLIE TEASDALE. PHOTOGRAPH BY SAM ARMSTRONG. 
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Top 

The always 
spectacular start of 
the Rolex Sydney 
Hobart Yacht Race, 
as contestants race 
to be first around 
the Sydney Heads to 
sail south to Hobart. 


Rolling in the deep 

What compels a person to participate in 
a yacht race that's described as "every 
sailor's own Everest"? Because it's seriousiy 
addictive, that's why. 

Words by Fay Khoo 

FOR KEEN SAILORS, the Rolex Sydney Hobart 
Yacht Race (RSHYR) is a seminal competition and 
a requisite rite of passage for offshore racers, not 
least because the annual Boxing Day race south to 
the picturesque state of Tasmania has a reputation 
for throwing everything and more at the partici- 
pants, from tempestuous winds and angry waves 
the size of mountains, to champagne sailing past 
such iconic landmarks as the awe-inspiring and 
much photographed organ pipes that are located 
between Tasman Island and the Iron Pot in Storm 
Bay Put simply, no two RSHYRs are similar, and 
each year, sailors can expect the unexpected, and 
the Great Race— as it is fondly known as to regular 
participants— never disappoints. 

Celebrating its 70th anniversary last Decem- 
ber, the 628-nautical-mile RSHYR was first run 
in 1945, and Rolex came on board as the principal 
sponsor in 2002. The partnership has proven to 
be very beneficial mutually, not least because the 
prestige of the legendary watch brand and its as- 
sociation with other top-notch sporting events like 


Wimbledon and the US Open in golf has helped ce- 
ment the RSHYR’s reputation as an iconic event on 
the sailing calendar. 

It’s hard to describe the motivation that drives 
a sailor to want to endure such trying— and some- 
times rewarding— conditions year after year, but 
the sensation of well-wishers sending off the boats 
from the Cruising Yacht Club of Australia (CYCA) 
in Sydney, which is the race organiser, and the in- 
comparable experience of the spectator fleet and 
crowds on the shore watching the race as you sail 
to the Sydney Heads and turn right to head for Ho- 
bart is something that, once you experience, you 
will never forget. It’s a popular joke among RSHYR 
veterans that the start and the finish are the best 
parts of the race, while the middle part is the bit 
you have to endure in order to enjoy the other two. 

For the general public, it’s the super maxis like 
Wild Oats XI that best represent the race, because, 
as the front-runners that finish first, they grab the 
lion’s share of the media attention. But the Tat- 
ters alls Trophy, which is awarded to the handicap 
winner of the race, is immeasurably important, 
as it means that every yacht in the race, regard- 
less of its vintage, make or size, theoretically has 
a chance of winning, together with a Rolex time- 
piece. That’s perhaps what makes the RSHYR so 
much more compelling than any other yacht race, 
apart from the potential of brutal and challenging 
sailing, and it’s the knowledge that burns through 
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the entire fleet that any one of them could hoist 
the trophy. That’s something no one knows better 
than Roger Hickman, a veteran with 38 RSHYRs 
to his name, and who won the Tatters alls Trophy 
last year on Wild Rose, an old yacht that used to be 
Wild Oats, and which won its first RSHYR trophy, 
with Hickman on board, in 1993. 

“The RSHYR is a fantastic, complex race. There’s 
plenty of weather changes, which adds to the excite- 
ment of the race,” Hickman says. ‘You have the East 
Australian Current thrown into the equation, which 
yields hard southerlies, and the Bass Strait can kick 
up some very nasty weather, which means you will 
get pretty cold and miserable. But then again, you 
could also see the Southern Lights in all its magnifi- 
cence, and there’s also the camaraderie between the 
crew. The friends that you’ve done the Hobart with 
that you like become friends for life,” he enthuses, 
adding that “winning the Rolex watch and the tro- 
phy really was special, and we have till Boxing Day 
this year to ride that high.” 

Interestingly, Wild Rose was erstwhile owned 
by Bob Oatley before he sold it to Hickman, and 
Oatley is the owner of Wild Oats XI, which has 
won the line honours title of seven of the last nine 
editions of the race. Last year, it survived a close 
challenge from the US boat Comanche to take its 
seventh title, an unprecedented feat, especially 
considering it has also twice broken the race re- 
cord, of which the most recent was in 2012, when 
it set a new race benchmark of one day, 18 hours, 
23 minutes and 12 seconds, a blazing speed that no 
other yacht has yet managed to top. 

As Josh Whittaker, who has crewed for Wild 
Oats for all of her RSHYR wins, says, “On a super 
maxi, it’s a sprint south, and we don’t even get to 
sleep. One year, I slept one hour out of 42! But it’s 
no different to yachts that take four days to finish 
because we put as much effort into it as anyone 
else, and it’s pretty tough. We do 40 to 50 days sail- 
ing to prepare for these two days of the RSHYR. 
It’s a pretty expensive exercise because there are 
a lot of expenses involved, but Bob generously lets 
us do all the testing and the modifications that we 
need to achieve what we have achieved.” 

Put simply, the RSHYR is seriously addictive, 
and once bitten by the bug, you’re hard pressed not 
to want to do it again. As Whittaker, who has sailed 
13 RSHYRs and intends to reach 25, and thus, add 
his name to the elite list of RSHYR sailors who 




have completed 25 or more of the race, says, “Com- 
pared to a Rolex event in the Med, the RSHYR has 
more allure because it’s every sailor’s own Everest, 
whether they are full-time sailors or office guys 
who sail only on the weekends. And thanks to Ro- 
lex’s generous sponsorship, it’s now grown to be- 
come the most important ocean race internation- 
ally, and as professional sailors, we truly owe them 
a debt of gratitude.” 


Top 

Fondly known as the People's 
Maxi, Brindabella was one 
of the earliest Maxis to do 
the Rolex Sydney Hobart 
Yacht Race and continues to 
campaign each year. 

Above 

Josh Whitaker. 


HOW TO KEEP 
TIME AT THE 
SYDNEY HOBART 
YACHT RACE 

Whether you're a sailor or 
a spectator, you're gonna 
need this watch. 


Rolex Yacht- Master II 

This is a completely new watch in almost every way, as it has included an extra feature that is 
vital to competitive sailing: a 10-minute countdown timer with a programmable memory, and 
a small seconds counter at six o'clock. It has a white dial with luminous applique gold hour 
indexes, while the countdown has black transfer Arabic numerals. The hands are in blue for the 
central hour and minutes, while the central seconds hand is in red. The countdown indicator is 
a centrally located, luminous red triangle. The bezel is made of Cerachrom ceramic on yellow 
gold, and the Oyster-tight, water-resistant case is in yellow gold and houses an automatic 
perpetual date and regatta countdown mechanical movement. It also comes with an officially 
certified Swiss Chronometer certificate, rolex.com 
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Fluid time 

Rewriting the rulebook is what independent watchmakers are all about, 
and HYT is taking an earthly element one step beyond. 

Words by Leong Wong 



IN ORDER TO EXPLAIN the central element that 
governs HYT watches, we need to go back at least 
500 years, when liquid was used to tell time. This is 
the main source of inspiration for Vincent Perriard, 
CEO and the brainchild behind the watches that use 
coloured fluid to indicate the time. In theory, HYT’s 
approach goes against the rules of watchmaking 
and the laws of chemistry. Watchmakers have 
always made their creations waterproof and 
airtight to prevent any form of fluid from breaching 
them. Yet, HYT does the opposite by incorporating 
liquid as part of the display unit within the watch 
movement. Perriard, never one for being short on 
ideas, chats with Esquire about why he’s always up 
for a challenge and what lies ahead in the industry. 


ESQUIRE: What inspired you to use fluid in 
HYT watches? 

VINCENT PERRIARD: I always had a dream 
watch in mind, which was totally different from 
convention, and I was inspired by the water 
clocks of ancient China that used water to 
measure time, which also introduced the first 
water escapement. It all started in 2008, when 
I decided to create another unique timepiece by 
using liquid to tell the time. As moisture is the 
enemy of watches, I took it as a challenge. In 
2010, Lucien Vouillamoz heard about my crazy 
idea and approached me, because he had the 
same vision, but the technical know-how to make 
it work. And so here we are. 


TECH SPECS 
HYT HI Titanium 

1 . Brushed finished titanium 
case with rubberised screw- 
lock crown. 

2 . The star of this timepiece 
is the hour indicator that 
uses coloured fluorescent 
fluid housed in one reservoir 
and aided by the clear fluid 
that is stored in the other 
reservoir. The flow of the fluid 
is controlled by two bellows 
that compresses and expands, 
which in turn is determined by 
the pressure dictated by the 
mechanical part that regulates 
the time. The capillary is a 
hair's width and a tiny bead 
controls the flow in case of 
change in pressure. 

3 . There are two reservoirs: 
one for the coloured 
fluorescent fluid and the other 
for the clear fluid. The colours 
might vary according to the 
metal used for the watch and 
its aesthetics. The different 
hues require totally different 
mechanics, which presents 

its own challenges. The 
measurements of the 
capillary have to be precise 
to the microns. 

4 . The capillary tube is 
attached to the two flexible 
reservoirs and sits on a 
suspension to cushion 
against any shock. 

5 . The watch is divided into 
two parts. The upper half 

is where the mechanical 
movement sits and regulates 
the time-telling by pushing 
the piston and activating the 
bellows. The lower half is 
where the hydromechanics is 
located. The liquid is kept in 
the reservoirs and controlled 
by the bellows that are 
regulated by the mechanical 
parts above. 

6 . The watch is waterproof 
to a depth of 100m. It has 
also passed a shockproof 
test to a one-metre height as 
conducted by an independent 
test laboratory. 
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ESQ: What is the biggest chaiienge in creating 
HYT watches? 

VP: The biggest challenge would have to be the 
integration of the chemistry and the engineering, 
namely the chemist and the watchmakers. They 
both have their ideas and normally don’t see eye to 
eye. But somehow, we all want to make it work, as 
we love a challenge. In the end, it’s all worked out 
pretty well. 

ESQ: What do you have in store for fans and 
customers in the future? Wiii we be seeing more 
fiuid-inspired timepieces? 

VP: Of course. Always mechanical and always 
liquid DNA. We will carry on using liquid, though 
we have now discovered that we can use it in many 
other ways, so that’s all in the pipeline. For starters, 
we can use liquid to tell not just the hour, but also 
the minutes and the seconds. We’re concentrating 
on the sporty models now, but eventually, we will 
do classic models and watches for women, fi 



MORE DETAILS 

Titanium case with 
palladium grey open 
dial and transferred 
Arabic numeral hour 
markers. The minute 
dial is at 12 o'clock with 
Arabic numeral and 
hour index markers. 
The small seconds 
is between nine and 
10 o'clock, while the 
power reserve sits 
between two and three 
o'clock. Luminescent 
minute hand and fluid 
hour markers. 
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The hottest tickers of 
SIHH 2015 

Sobriety seems to be the generai mood 
across the watch industry, but in spite of that, 
the creativity ievei has been just as high and 
not dampened any of the artistic skiiis in the 
Swiss vaiieys. 

Words by Leong Wong 


AUDEMARS PIGUET 

Although the Royal Oak has been around for 40 
years, and launched with a hint of doubt, it soon 
became an icon that one automatically associates 
with Audemars Piguet. The range has spawned 
two ranges: the classic range for the swinging 
from the green to the boardroom, and the Offshore 
varieties for the sea- dweller in you. The past 
four decades have certainly witnessed numerous 
permutations, and the design department never 
seems short of ideas for a new face. The octagonal 
bezel design by the great Gerald Genta is timeless, 
and doesn’t look like it’s been around 40 years; if 
anything, it’s more like 40 weeks. This year, we 
see a few more updated versions and a couple of 
superb interpretations of the Royal Oak. 

The Millenary, the up-and-coming star in the 
family, is a classical design inspired by the Greco- 
Roman period, with an oval shape that sits on the 
wrist. The shape isn’t just for the aesthetics, but 
also a practicality, as it allows the engineers to cre- 
ate movements that could substantially be accom- 
modated by the oval shape without gaining heft and 
mass. It sits elegantly around the wrist, and since 
2011, it has been re-invented with entirely new 
mechanicals, and ever more movements have been 
introduced to articulate its versatility. 


Royal Oak Offshore Diver 

Created to meet the demand for a diver's watch, the Off- 
shore was created in 1993 as an offshoot of the Royal Oak. 
Ever since then, it's never looked back, and grown from 
strength to strength. The basic is always the best example of 
the range. Staying true to its original form, the Diver is given 
a refreshed look with the focus on black accents. It has a 
stainless steel case with a black-rubber-clad crown and 
helium valve. Repeated on the signature "Grande Tapisserie" 
are the black-coated white-gold luminous hour indexes and 
Arabic numerals on the flange, with a 15-minute countdown 
dive-time for the diver. It has black-coated, white gold, lumi- 
nescent hour, minute and seconds hands. 


Royal Oak Self-Winding Two-Tone 

The eternal classic that epitomises the essence of The Royal 
Oak in its purest form has been given a new rendering: 
a two-tone aesthetic combination of noble stainless steel for 
its case, and precious pink gold for its bezel and bracelet. 
The gold is repeated in the form of applique hour indexes 
and the hour, minute and seconds hands, which decorate 
the silver-toned "Grande Tapisserie" patterned dial. The 
watch is powered with precision by an automatic mechani- 
cal movement Calibre 3120. 
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Millenary Quadriennium 

This new classic was re-launched a few years ago, and re- 
tains the basic style of the Millenary launched with the new 
Millennium. The potential of the watch is phenomenal, and 
its popularity is on the rise against its much more popular 
sibling. The gold case houses a double-decker movement. 
On the top level, it has an open dial with an off-centred 
main enamel dial with hand-painted black Roman numeral 
hour markers, with a concentric hand-painted black Arabic 
numerals with red indicator. The hour and minute hands 
are blackened gold; the small seconds sub-dial is between 
seven and eight o'clock with a blackened gold hand; and the 
AP escapement is at nine o'clock. The lower deck is where 
the hand-wound mechanical movement is located, for which 
you only have to make an adjustment once every four years 
for the leap year. It has 168 hours of power reserve. 




Royal Oak Offshore Self-Winding Tourbillon Chronograph 

There was once a rule that you never put a grand complica- 
tion in sports watches, because the delicate complication 
might not survive vigorous, force-induced activities. 

At Audemars Piguet, they have been making watches the 
traditional way by hand for more than a century, and live 
up to their tagline: "To break the rules, you have to master 
them first." Audemars did the unthinkable, by combining 
delicate complications with sports-oriented watches. This 
year, they have gone further and slotted a flying tourbillon 
into an Offshore Chronograph, pushing the limits of their 
rule-breaking exercise. The 335-part automatic mechani- 
cal movement with a flying tourbillon is housed in a forged 
carbon case, complemented with a black ceramic bezel. 
The black "Grande Tapisserie" dial is adorned with luminous 
white-gold indexes, and hour and minute hands as well as 
a central red-tipped seconds hand. The small seconds sub- 
dial is at nine o'clock and the chrono minute sub-dial is at 
three o'clock. The tourbillon is at six o'clock. 
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IWC 

Every year, at IWC, a range of watches gets an 
upgrade, or a redesign, or both; and this year, the 
focus is on the Portuguese family, to mark its 75th 
anniversary At the time, a couple of businessmen 
came knocking on their door to see if they could do 
a wristwatch with the accuracy of a marine chro- 
nometer. So IWC produced a wristwatch based on 
a hunter’s pocket watch for them, and like they say, 
the rest is history As for the name, you guessed 
it: it represents the nationality of the two gentle- 
men. To celebrate the occasion, not only will the 
watches get an upgrade, the name of the range has 
also been tweaked to the Portugieser. The range is 
a true classic, as it is also IWC’s most iconic watch, 
with clean, simple lines and large iconic Arabic nu- 
merals gracing the dial. 


Portugieser Chronograph 

It has to be said the chronograph has to be the most suc- 
cessful model in the Portugieser family, if not the entire 
company. The plain and large dial with large Arabic numerals 
is the big attraction of the chronograph, where readability is 
key, apart from a great movement, of course. The silver- 
plated dial is decorated with large gold applique Arabic 
numerals and two sub-dials in the regulator position with 
the chrono minute counter at 12 o'clock and the continuous 
seconds counter at six o'clock. The central chrono seconds 
hand is blue, while the central hour and minute hands are 
gold. The power of the mechanical chronograph is har- 
nessed by an automatic mechanism. 




Portugieser Hand-Wound Eight Days Edition 75th 
Anniversary 

It comes as no surprise that the Hand-Wound Eight Days is 
chosen as the Portugieser Anniversary watch, as it is truly in- 
spired by the aesthetics of original Portugieser. The instantly 
recognisable large case with its power lugs is a sure sign 
that nothing has changed in its overall design. But what has 
changed is the decoration of the silver dial: the Arabic nu- 
meral hour markers and indexes are in antique gold transfer, 
with a snailed flange. A small seconds and the date share a 
sub-dial located at six o'clock. The hands are in gold and the 
brand name in transfer is written out in full form in vintage 
cursive fonts. All these to complement the pink-gold case 
that houses a hand-wound mechanical movement with eight 
days of power reserve. 
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Portugieser Yacht Club Chronograph 

Making waves has been the Yacht Club Chronograph, 
popular with both yachtsmen and fans on dry land. The 
anniversary edition has undergone a discreet revamp, and 
the immediate difference is the size. Its diameter has been 
reduced by almost 2mm from 45.4mm to 43.5mm, but the 
change hasn't compromised the ruggedness of the watch, 
and it retains its sporty spirit. The anthracite sunburst dial 
is adorned with applique Arabic numerals, and luminescent 
hour indexes and hands. And there are two sub-dials, with 
the chrono hour and minute counter at 12 o'clock and the 
continuous seconds at six o'clock. The watch is powered by 
an in-house manufactured automatic mechanical flyback 
chronograph movement with 68 hours of power reserve. 


Portugieser Grande Complication 

It is simply amazing how a small tweak can make such visible difference, 
and that's what has happened to the flagship of the Portugieser family: 
what was previously considered to be an understated dial has been 
given a tweak, resulting in a visibly stark clarity. But don't let the clean 
fagade fool you, as it is fully loaded with a chronograph, a perpetual 
calendar and a minute repeater. Reading them is easy if you follow one 
simple rule: all chrono time is read off the blue hands, and the time and 
dates are read off the steel hands. The dial is silver-plated with applique 
Arabic numeral hour markers with snail tracks along the flange. There 
are four dual function sub-dials: at 12 o'clock is the moonphase with 
30-minutes chrono counter; at three o'clock is the date indicator; at six 
o'clock is the month and chrono hour indicator; and at nine o'clock is the 
day indicator and continuous seconds. The year appears in the window 
at eight o'clock. The central hour, minute and date hands are white gold, 
and the chrono hands are blue steel. The marvels are driven with preci- 
sion by an automatic mechanical movement encased in a platinum case. 
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CARTIER 

World-renowned jeweller Louis-Francois Cartier 
might have founded the house that bears his name 
in 1847, but it was his grandson Louis Cartier who 
was the watchmaker in the family. It all started in 
1904 with the Santos Dumont, and today, Cartier 
has a huge archive that is the envy of all watch 
designers. In 2000, Cartier was resurrected with 
a wealth of designs ready to inspire future gen- 
erations of watches. Ever since then, we have wit- 
nessed the creation of some of the most beautiful 
watches in existence. From 2015, iconic pieces 
from the archives will be revived to inspire new 
redesigns and mechanical upgrades with a new 
heart, while their haute horlogerie division creates 
mechanical marvels to rival their peers. 



Tank Louis Cartier Skeleton Sapphire Watch 

A perfect example of looking to the past to inspire the fu- 
ture, this watch is a veritable classic created by the father of 
the watch division way back in 1917. To this day, it is still one 
of the most desired watches in the collection, as well as the 
most recognisable— or as some would say, the most iconic, 
simply because its simple and elegant design is, pardon 
the pun, simply timeless. This year, the skeleton rendition 
is in pink gold with a gold skeleton, while the rest of the 
movement is left au natural. The hand-wound mechanical 
movement is arranged in such a way that it looks like it's 
floating between the two sapphire crystals and held in place 
by the pink-gold case. 



Rotonde de Cartier Astrotourbillon Skeleton Watch 
Calibre 9461 MC 

This beauty was conceived from the technology that 
gestated in an experimental watch Cartier created called 
the ID ONE. The Astrotourbillon Skeleton is a variant from 
the previous version launched in 2012. It uses the same 
mechanics, and contrasts them against a clear background. 
The aesthetics and the technology involved in its creation 
makes this a star piece in every sense of the word. Time has 
an illusion of being the centre of the universe, suspended in 
mid-air that is within reach via three bridges. The tourbil- 
lon is caged in an elongated cradle of escapement with a 
pointed end that rotates around the dial in 60 seconds per 
rotation. It regulates the flurry of movement in the centre 
held together by the bridge that forms the 12 o'clock, six 
o'clock and three o'clock, and also acts as the hour markers. 
The Astrotourbillon is viewed through a sapphire front and 
back and is held together by a white-gold case. It has a 
power reserve of 48 hours. 
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Reves de Pantheres Watch Day/Night Complication 
Calibre 9916 MC 

This has three panthers staring up at the sky, watching both 
sun and moon. This jewellery piece is a work of art, and it 
tells day and night by using a rotating disk that is deco- 
rated with a day sky that gradually turns to night. The sun 
and moon are the hour indicator, while the diamonds with 
the white gold Roman numerals act as hour markers. The 
time starts from six o'clock to six o'clock, when the moon 
reaches six o'clock it disappears into the half dial, while the 
sun indicator rises from the other six o'clock on the left. 

The blue hand is the minute hand. The panthers are crafted 
from white gold and dotted with black lacquer. The rest of 
the half dial and the case are paved with diamonds set on a 
white-gold base. 


Rotonde de Cartier Mysterious Double Tourbillon Watch 

What's new is the pink-gold case— when this watch first 
appeared in 2013, it was available in white gold. This Double 
Tourbillon is simply double the mystery, as it'll have you 
scratching your head wondering how it all works. The 
double tourbillon seems once again to float mysteriously in 
mid-air, this time with no clear support or bridges. The two 
tourbillons are fixed onto two sheets, one on each piece of 
sapphire glass, and powered by the gears of the movement 
that is built around the mysterious clear crystal dial. The 
main dial is white guilloche with silvered Roman numerals 
layered over it. The central time dial is above the mysterious 
window, with black transfer hour indexes and blue hands. 
The movement is the hand-wound in-house mechanical 
calibre 9454 MC. 
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OFFICINE PANERAI 

When the Panerai marine watches became avail- 
able to the public, the world went wild! They 
were snapped up like hot cakes for their legendary 
name, when for decades they were only available 
to naval officers. Since becoming available to the 
public in 1993, the demand has continued to grow. 
Over the past few years, Panerai has really come 
into its own: for the very first time, they can proud- 
ly say that they are using their very own in-house 
developed and produced movements. Every year, 
Panerai have come up with numerous novelties to 
satisfy the demand from their fans, yet managed to 
keep their exclusivity somehow. This year, we see 
some amazing pieces with new attention to details, 
which are quite impressive. 



Radiomir Mare Nostrum Titanio 

The Mare Nostrum made its first appearance in 1943, and 
it was created for the deck officer of the Royal Italian Navy. 
The new version is, of course, upgraded and constructed 
with the latest technology, while maintaining the original 
aesthetics. The watch comes with a robust titanium case 
with a brown dial adorned with luminous green Arabic nu- 
merals and index hour markers. It has two sub-dials: 
a chrono minute counter at three o'clock and continuous 
seconds at nine o'clock. The hands are steel with a luminous 
coating. The watch is powered by a hand-wound mechanical 
movement encased in titanium. 



Radomir Firenze 3 Days Acciaio 

Traditionally, the artfully decorated exterior of a pocket 
watch was seen as the embodiment of the skills and the 
innate craftsmanship of a watchmaker. This year, Panerai's 
master engravers have decided to flex their dexterous 
fingers and decorate the case of the Radiomir Firenze with 
motifs found in Florentine iconography along with the Flor- 
entine lily, an emblem that dates back to 11th century. Each 
case takes a week to finish by just one engraver. And what 
makes it even more special is that they have to work with ex- 
tremely hard steel, making it an even more demanding task. 
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Luminor Submersible 1950 3 Days Chrono Flyback 
Automatic Titanio 

First created in 1956 for the Egyptian Navy, today's version 
comes with a brushed titanium case and bezel with 15-min- 
ute immersion scale. Its black dial features applique lumi- 
nous indexes and Arabic numeral hour markers. The date 
is at three o'clock and continuous seconds at nine o'clock; 
the chrono seconds is indicated by the blue hand and the 
minute by the steel hand. The hour and minute hands are in 
luminous steel. An automatic mechanical flyback chrono- 
graph movement drives the gears of the movement. The 
black dial has cut-out Arabic numerals and index hour mark- 
ers with a luminous lower layer. Time is told via luminous 
hour and minute hands, turned by an in-house hand-wound 
mechanical movement with 72 hours of power reserve. 




Radiomir 1940 Equation of Time 8 Days Acciaio 

This year, Panerai novelties include the Equation of Time, 
a classic complication that has recently experienced a 
revival. It is the ultimate device to measure time with the 
most accuracy, taking into consideration the tilt of the earth 
and the eclipse that results in 15 +/- minutes. The black dial 
is decorated with cut-out Arabic numerals and index hour 
markers that are illuminated by a luminous layer below. It 
has two sub-dials: a small seconds at nine o'clock and a date 
and month indicator at three o'clock. The equation of time 
gauge is linearly located between five and seven o'clock. 
This classic complication is incorporated into the in-house 
hand-wound mechanical movement and housed in a stain- 
less steel case. 
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Maurice Lacroix 
Masterpiece Gravity 

Stainless steel case. Off-centre 
white lacquered dial with black 
transfer Roman numeral hour 
markers and small seconds dial at 
six o'clock. Blue hour, minute and 
seconds hands. Balance wheel 
at eight o'clock. Automatic 
mechanical movement. 
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CLASSIC LINES 
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TIMEPIECES THAT CUT A DASHING FIGURE WHEN 
WORN WITH THE RIGHT SARTORIAL INTERPRETATION. 


WORDS BY LEONG WONG 
STYLING BY SUYEN 
PHOTOGRAPHS BY KAHMUN 




TAG Heuer 

Carrera Calibre 7 Twin Time 
Automatic 41mm 

Stainless steel case. Anthracite 
sunburst dial with luminous 
applique hour indexes and 
steel hands, with a red 
tip for the second time- 
zone indicator. Automatic 
mechanical movement. 
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Frederique Constant 
Manufacture Worldtimer 

Gold-plated steel case. Silver 
dial decorated with a world 
map and 24 cities, with 24-hour 
time zones. Luminous hour 
(indexes and blue hands. Date 
counter at six o'clock. Automatic 
mechanical movement. 






Speake-Marin 
Velsheda 42mm Titanium 

Titanium case. White 
multi-layer lacquered dial 
with black transfer Roman 
numeral hour markers and 
snail track. Blue steel hands. 
Automatic mechanical 
movement by Vaucher. 
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Cartier 
Tank MC 

Stainless steel case. 
Black dial with black 
flinque guilloche and 
white Roman numerals. 

A small seconds counter 
at six o'clock and steel 
hands. Automatic 
mechanical movement. 


PHOTOGRAPHS PRODUCED BY MYTH STUDIO. 
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LIGHT YEARS AHEAD 


Shining the spotiight on the 10 items you need— or never knew you needed 


Photographs by Dmitry Zhuravlev 
Styling by Maria Yankovskaya 
Words by Ian Loh 
















1 . 

ROBERTO CAVALLI 
SHOES 

He was the first to invent 
printing procedures on 
leather, and if they were great 
shoes then, they're gonna be 
even greater now. 
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RODANIA XSEBA 
WATCH 

Yes, you could tell time 
using sunlight, but with 
an underrated, classic 
timepiece like this, why 
would you? 
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4 . 

BRIONI SUIT 

Bill Clinton, Kofi Annan and 
Nelson Mandela have one 
thing in common, and, no, 
we're not talking about their 
humanitarian work. All three 
gents have a penchant for 
a Brioni suit. Well, there's 
Donald Trump too, but let's 
not go down that road. 
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6 . 

PORSCHE CAYENNE 
S E-HYBRID CAR 

In this high-performance 
sports SUV, with ultra-low 
emissions, we feel the 
need to remind you not to 
run a red light. 


ESQUIRE APRIL 2015 249 







250 E S Q U j R E A PR!.]: '2:0 i5. 



8 . 

MONCLER JACKET 

They're the kings of 
outerwear, so you won't go 
wrong with a Moncler jacket. 
Street cred guaranteed. 
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FOR CHRIST'S 
SAKE 

What drives a man to volunteer for 
a re-enactment of Jesus' last few 
hours that culminates in him being 
nailed to a cross with two-inch nails: 
pious devotion or fame? Esquire 
visits the Philippines' crucifixion 
capital to find out. 

Words by Duncan Forgan 
Photographs by Aaron Joel Santos 


WITH HIS saturnine disposition and sunken, 
brooding eyes, Bob Velez has features that scream 
Biblical suffering. Ruben Enaje, his near neighbour 
in the Filipino barrio of San Pedro Cutud, mean- 
while, has the quiet grace of the divine: a long, 
wavy mane shrouding a mouth that projects words 
that veer between softly-spoken and inaudible. 

Completing the trio is Victor Caparas, a no- 
torious local tearaway, whose unkempt beard, 
muted manner and troubled, thousand-yard-stare 
give him an aura that is part beatific, part Charlie 
Manson. There might be only one God in Christi- 
anity, but in this part of the Philippines, there’s no 
shortage of candidates for the role of Jesus Christ. 

The men are three of dozens of devout Roman 
Catholic pilgrims who, each year on Good Friday, 
attempt to expunge their sins by getting ham- 
mered to a cross. Devotees believe that the ex- 
treme act— which is deeply frowned upon by the 
Catholic Church— is a way to atone for their sins, 
attain miracle cures for illnesses and give thanks 
to God. 
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For Christ's 
sake 


Previous spread 

Holy Week in Pampanga 
province in the Philippines. 
During the Holy Week festival, 
many devoted Catholics 
walk the streets whipping 
themselves and shedding 
blood to atone for their sins 
and to ask forgiveness from 
their God. 

Right 

Ruben Enaje, playing the role 
of Jesus Christ, is led through 
the streets of Cutud during the 
Holy Week festival. 



MEN OF SUFFERING, FAMILIAR WITH PAIN 

Contemporary Filipino society is not short on 
shining examples. Boxer Manny Pacquiao is a 
global superstar, while other admired figures 
range from successful musicians, authors and 
businesspeople to the archipelago’s seemingly 
inexhaustible supply of international beauty 
queens. In this deeply Catholic country of more 
than 90 million souls, however, Christ continues 
to be the premier role model. 

This devotion reaches a crescendo every Eas- 
ter when the nation winds down to commemo- 
rate Christ’s crucifixion and subsequent resurrec- 
tion. Most worshippers content themselves with 
multiple visits to church interspersed with more 
secular drinking sessions with members of their 
extended families. For some, though. Holy Week 
offers an opportunity to display their Christian 
ideals in more radical ways. 

Fervent devotees whip their bloodied backs 
with wooden flails and prostrate themselves on 
dusty, sun-fried roads as atonement for their sins. 


Even more remarkable are those who follow the 
Lenten rites to their literal conclusion by getting 
nailed to the cross. 

Extreme acts of penitence take place across 
the Philippines, but San Pedro Cutud is the coun- 
try’s undisputed crucifixion capital. Located an 
hour or so north of Manila in the province of 
Pampanga, the barrio has been staging a theat- 
rical production of Christ’s last few hours since 
1955. The simple script, entitled Via Crucis (Way 
of the Cross) was written by a local named Ricar- 
do Navarro, whose grandson Alan is the current 
director of the production. 

For the first seven years, the Christ character 
was tied to the cross using binds. The stakes were 
raised in 1962 when Artemio Anoza, an itinerant 
faith healer from the nearby village of Apalit, of- 
fered to get nailed to the cross as a sacrifice for 
more healing powers. Obtaining a magical stone 
from the summit of Mount Banahaw in nearby 
Quezon province obsessed Anoza, and he believed 
that by getting crucified, God would reward him by 
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helping him find the mysterious talisman. Accord- 
ing to locals, his sacrifice failed to have the intend- 
ed effect and the stone was never located. 

Since then, more than 10 men have assumed 
the part of Christ, while many other penitents, 
both male and female, have put themselves for- 
ward for the gory procedure. Even non-Filipinos 
have got in on the act. Foreigners were previously 
banned from being crucified. However, in 2014, 
Danish filmmaker Lasse Sprang Olsen was per- 
mitted to have himself hammered to the cross. 

LIKE LAMBS TO THE SLAUGHTER 

The current incumbent as Christ in the main pro- 
duction is Enaje, a 53-year-old sign-painter who 
was nailed for the 28th consecutive time last year. 
Velez and Caparas, meanwhile, are the longest 
serving of the figures who follow the main Christ 
onto a cross in a secondary round of crucifixions. 

The notorious ritual is now the biggest Holy 
Week tourist attraction in the Philippines. Last 
year, upwards of 30,000 visitors descended on 



Above 

An image of Jesus Christ is 
printed on a T-shirt for the 
Holy Week festival. 

Right 

A man holds out large nails 
that will be hammered into 
his hands and feet during the 
crucifixion festival. 



the barrio to watch men dressed as Roman sol- 
diers bundle Enaje roughly through town to the 
crucifixion site. With sponsorship from soft drink 
brands and mobile phone companies, VIP areas 
and a phalanx of film crews covering the event, 
the rites are more of a spectator circus than a pi- 
ous expression of devotion these days. 

When quizzed about his motivations for con- 
tinuing to play Christ, Enaje admitted that his 
sons liked having a famous father. “There is wider 
interest in the ritual now than when I started,” 
he says. “It has become an event that is known all 
over the world, and every year, more film crews 
and reporters come to cover it.” 

Velez, who used to have the lead role but re- 
tired after completing his vow, is now desperate 
to reassume his former mantle. “I can withstand 
the pain on the cross longer than the others,” he 
confides to us. 

Caparas, meanwhile, has been fulfilling his 
vow for 23 years and also openly covets the part of 
the starring Christ. A well-known troublemaker 
with a reputation for petty thievery, fighting and 
substance abuse, he is also alleged to have a han- 
dler who arranges access to him in exchange for 
payment. He is a far-from-popular choice for the 
role of Christ, with village officials much prefer- 
ring the clean-cut, softly spoken Enaje. Indeed, 
they have vowed to block his ascension even if 
Enaje eventually steps down. 

Regardless of whether the ritual has been 
tainted by vanity, rivalry and commercialism, it is 
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For Christ's 
sake 


This page 

A Filipino man lays prostrate 
on the hot pavement while 
another devotee lashes him 
with bamboo rods to atone for 
his sins and to show his faith 
in God. 

Opposite page 

Ruben Enaje, playing the role 
of Jesus Christ, is crucified on 
a cross, with nails in his hands 
and feet, in Cutud. 


hard to accuse men who allow two-inch nails to 
be driven through their hands and feet each year 
of taking the easy route to stardom. 

“It doesn’t get any better after all this time,” 
says Enaje, who made his initial vow after emerg- 
ing completely unscathed after falling from the 
roof of a three-story building. “As soon as April 
comes around, I get very little sleep as I keep 
thinking of what is coming next.” 

Despite his discomfiture, Enaje doesn’t feel 
that 28 crucifixions are excessive. “I will keep on 
doing it,” he continues. “The young people of San 
Pedro Cutud deserve a good example. Also, my 
business has been slow these past two years, and 
I believe that this sacrifice will help me get back 
on my feet.” 

Caparas too claims to be a strong believer in the 
redemptive qualities of the ritual. “I had a lot of sin 
in my life,” he admits. “Also, my parents have dia- 
betes. Since I started getting crucified, the health 
of my parents has improved. It has also helped me 
to confront the terrible things I have done. 

“Of course, I’d like to play the lead role in the 
production, but I do this as a way of repenting for 
my sins and helping my loved ones. Those are the 
most important things.” 

FOR THE TRANSGRESSIONS OF THE PEOPLE 

Good Friday in San Pedro Cutud is nothing if not 
surreal, as Esquire discovered, when we got a 
first-hand glance at proceedings last year. Hooded 
penitents throng the streets, their wooden flails 
making a sickening rhythmic “thwack” sound as 
they impact upon bloody flesh. Medieval-looking 
bats embedded with sharpened glass from bro- 
ken Coke bottles, meanwhile, inflict the initial 
wounds. We watch as Bong Caparas, Victor’s 


father, who handcrafts the crude implements, 
gently scores the backs of two penitents. His ex- 
pression, as steady rivulets of blood start to drip 
from their flesh onto the dusty ground, is one of 
immense pride in his handiwork. 

For the main production, Enaje makes a con- 
vincing Christ— his pained expression convey- 
ing martyrdom as Pontius Pilate sentences him 
before he is kicked through the village towards 
Calvary. His only slip comes at the crucial mo- 
ment of crucifixion when he lets out a scream a 
good 10 seconds before the hammering begins. 
In truth, the spectacle is not half as gory as you 
might expect. For all Enaje’s purported appre- 
hension, he appears to be fairly comfortable on 
the cross. He isn’t up there very long either. It is 
roughly around three minutes between the mo- 
ment the nails are driven into his hands and feet 
until he is helped down and rushed to the medical 
tent. Minutes later, he emerges, looking as calm 
as ever. His bandages are lightweight and there’s 
little evidence of blood flowing from his wounds. 

Despite the apparent absence of raw biblical 
pain, it is impossible to deny the compelling na- 
ture of the ritual. You can also see why the Catho- 
lic Church insists that the theatricality detracts 
from the real meaning of Lent. “Penance does not 
mean that you hurt yourself, because your body 
is a temple that houses the spirit,” states Aniceto 
Paciano, the Archbishop of San Fernando. 

Disapproval means very little to long-term 
residents of the village, however. “We don’t care 
what the Church has to say,” says Belen Cabiling, 
who played Mary Magdalene in the initial pro- 
duction in 1955. “It can make statements, but it 
will never do anything. This is our tradition and 
nobody can stop it.” Ff 
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THE BARBER 

DOSSIER: 

SEVILLE 

The Andaluci'an capital is rich 
in culture, tradition and, most 
importantly, tapas. 

Words by Tom Barber 


GAME OF THRONES ADDICTS -that is, virtually 
the entire adult population of the western world- 
will doubtless descend on the capital of Andalucia 
after seeing it (or more precisely the stunning Alca- 
zar Palace) stand in for Sunspear city in the forth- 
coming fifth season; but there are plenty of other 
reasons to visit. Namely, a civilised attitude to life, 
a compulsive desire to be on the streets at all hours, 
sensational tapas bars, and beautiful North Afri- 
can-style architecture. FI 




Tom Barber is a founder of originaltravel.co.uk 


1. LUNCH 

After visiting the 15th-century cathedral, pop across the road 
to La Moneda, which, despite its location, is a local favourite. 
Try the tapas at the bar or the very good seafood (the sword- 
fish cooked in manzanilla sherry is excellent) and shellfish in 
the restaurant proper at the back, restaurantelamoneda.es 

2. DINE 

A pretty nondescript looking restaurant in a similarly low-key 
street, ConTenedor is a classic covers and books case. The 
schtick involves daily changing menus prepared from what- 
ever organic ingredients the chef can lay claim to, and cooked 
in an open kitchen. Then add minimal-fuss service and a fab 
Spanish wine list with some hard-to-track-down gems. 
contenedorcultural.com 

3. DRINK 

Seville has been pagan, Christian, Muslim (with strong Jew- 
ish influence) and finally Christian again, and so it's only right 
that the city's best bar oozes irreverent religiosity. El Garlochi 
(at 26 Calle de los Boteros) is a high-camp riot of reliquaries, 
incense and velvet where you can commune with the sig- 
nature Blood of Christ cocktail, a devilish combo of vodka, 
whisky and grenadine. 


4. DO 

A proper tapeo or tapas bar crawl. This being Seville, Span- 
ish time applies and supper can wait until late, so tapas is 
the early evening solution. The bar choice is endless, but 
you should take in at least one of the following: El Rincon- 
cillo (for old-school ambience); Bodeguita Antonio Romero 
(for the anchovies); or La Pepona (for more modern dishes). 
en.elrinconcillo.es; bodeguitaantonioromero.com 

5. SEE 

A bullfight, but first read Hemingway's Death in the After- 
noon to gain an insight into what's really going on. The Plaza 
de Toros de la Real Maestranza de Caballeria de Sevilla (the 
city's bullring) is the world's oldest and hosts fights from April 
to October, realmaestranza.com 

6. SHOP 

At Pedro Algaba on Calle Adriano, home to all things bull- 
fighting: there are capes, matadors' threads and even seat 
pads for the uncomfy bullring benches. 

7. WHEN IN... 

Head across the Guadalquivir River to the gypsy quarter 
and Casa Anselma, the bar of legendary flamenco dancer 
La Anselma. The eponymous lady operates an idiosyncratic 
door policy. If you manage to talk your way in, you'll see 
flamenco performed just as it should be— passionate, proud 
and pissed. 


Right 

The view from Seville's 
Cathedral of Saint Mary of 
the See, the world's largest 
gothic building. 
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DADA BAR 


CASA ANSELMA 


ROYAL ALCAzAR 
OF SEVILLE 


PEDRO ALGABA 

gald6m J 


PLAZA DE TOROS 
QE LA REAL MAESTRAN2A 
DE CABALLERIA DE SEVILLA 



8. STAY 

Corral del Rey consists of two converted 17th-century build- 
ings on either side of a narrow alleyway in the city's old Jew- 
ish Quarter, a short walk from the cathedral. The rooms are 
great, the rooftop plunge pool a winner in summer, and the 
bar as good a place as any to start the evening. The one 
downside? Come evening's end, it's a bugger retracing your 
steps through the labyrinthine lanes, corraldelrey.com 

9. PARTY 

We're not sure whether DadaBar is named after the radical art 
movement that encouraged irrational behaviour, but after a few 
too many mojitos at this late-night joint on Paseo Cristobal 
Colon, irrationality beckons, facebook.com/dadabar.sevilla 

10. WHY NOW ? 

Two weeks after the proto-KKK pointy-hatted weirdness of 
Santa Semana (Holy Week— Easter, basically), the locals are 
itching to party, this time at Feria, with five days of flamenco 
and beer-fuelled festivities. The action takes place from April 
21-25, centred in a marquee village by the river. Befriend so- 
cial media surfing Sevillans— ideally you need someone to go 
loco with. 
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TRAVEL 


NOTICEBOARD 

Travel news and tips to help sate 
your wanderlust. 

Words by Shermian Lim 


1. SALUTE THE SUN IN SRI LANKA 
Here's to finding inner peace. 

Pack a bag, grab your jute mat, and fly off to Sri Lanka in May, 
where Maya Villa in southern Sri Lanka will play host to a 10- 
day Ashtanga yoga retreat taught by Dorion Davis, devoted 
yogi and instructor. When you're not practising your sun salu- 
tations in the crisp, fresh air surrounded by paddy fields, the 
resort is a beautiful location to unwind and relax. A subtle 
scent of frangipani lingers in suites that are surrounded by 
tropical fruit trees, and overlook a pool on the villa's grounds. 
Such serenity— it lends the perfect environment for renewal 
and revitalisation, www.yogasrilanka.net 


o 




2. MID-AIR FIX 

Illy coffee is now available on Cathay Pacific flights. 

Flavourless, watered-down coffee is now a thing of the past 
when you fly with Cathay Pacific. Since March, first class and 
business class passengers have been benefitting from the air- 
line's partnership with premium Italian coffee company Illy, as 
they are now able to enjoy the bold aromas of lily's medium- 
and dark-roasted beans. From type of beans and brew time to 
the size and the material of the filter bags used, much care 
and consideration has been taken to ensure that every cup is 
as satisfying as what you get in a good cafe on the ground. 
cathaypacific.com 

3. CRYSTAL CLEAR 

Shiro restaurant in Hong Kong presents a classic with 
a twist. 

You would do a double take too, if the menu you were read- 
ing had items such as "scallop with caviar and sake rose jelly 
sushi" or "wagyu beef with leek and black truffle jelly sushi". 
Shiro restaurant in Hong Kong has uncovered a genius little 
method of updating a traditional Japanese favourite without 
upsetting the status quo too much— with crystal sushi. Thin 
slivers of jelly infused with a variety of delicate flavours— 
ponzu, shiso leaf and rose petals— are placed on top of jet- 
fresh tuna, yellowtail or salmon on beds of rice, giving an 
added complexity of flavours, and an exciting twist to the 
sushi-eating experience. Delightful indeed, shiro-sushi.com 

4. LIVE THE NAPOLEONIC LIFE 

Innovative spa services on a centuries-old property. 

Oetker Collection's flagship property, Brenners Park Hotel 
and Spa in Baden-Baden, Germany, recently unveiled Villa 
Stephanie, the property's new spa wing, which offers services 
in the areas of beauty, detox and nutrition, as well as emo- 
tional and medical care. Other amenities in this five-floor spa 
include a SOOsqm sauna, plunge pool, hammam, women-only 
sauna and 15 exclusive treatment rooms with private balco- 
nies overlooking the gardens of the 2,000-year-old property 
once inhabited by royalty— the spa is named after Duchess 
of Baden and adopted daughter of Napoleon I, Stephanie de 
Beauharnais. oetkercollection.com 
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TRAVEL 


LAST RESORT 


The Sanchaya, Bintan, Indonesia 

Words by Zul Andra 




Bali and Samui have arguably grown into perennial getaway 
destinations. So perennial that high-end hospitality groups are 
building properties away from the tourist traps and nestling 
into secluded, more authentic enclaves within Ubud and Lamai 
Beach. Resorts in Hanoi and Yogyakarta are also emerging to 
cater to these Kuta/Samui-drained resort-goers. But perhaps 
unbeknownst to most, a 45-minute ferry ride from Singapore 
will take you to a destination inspired by the traditional beauty 
of these Southeast Asian getaways. Standing apart from the 
Angsana, Banyan Tree and Nirwana resorts in the west of Bin- 
tan, The Sanchaya opened on the island's north shore in late 
2013 and has established a reputation as a sprawling colonial 
estate. Like an art collector's architectural dream. The San- 
chaya's 19 lagoon-facing villas and nine suites overlooking the 
Indian Ocean are inspired by the historical aesthetics of Thai- 
land, Vietnam and Singapore. In the heart of its commendable 
five-star settings and service. The Sanchaya Great House fur- 
ther accentuates its value with multi-cultural fare at The Dining 
Room, cocktails at The Library and Bar, and rare vintage wines 
at The Salon. Although the argument stands that there's almost 
nothing touristy to do in Bintan, perhaps that's the whole point 
of a getaway from the usual getaway. 

thesanchaya.com 


COMING NEXT MONTH 


THE FUTURE OF...! ISSUE 


We check out the state of work, memory, sex, money, mobility, 
habitation and immortality— and how you'll get in on the action 


What I've Learned: Jonathan Ive 


The material you've never heard of that will change your life 


And more stuff that you'll need a crystal ball to know! 
(Because, frankly, we haven't planned it yet) 


On sale late April 2015 
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MALAYSIA 




Sean Penn 

[continued from page 95] CUmstances where 
I was less informed than I am today, so 
I wouldn’t even consider it a third mar- 
riage— I’d consider it a first marriage 
on its own terms if I got married again. 
I mean, I like the tradition. A friend of 
mine wrote a line, “Without tradition, 
new things die.” And I don’t want new 
things to die. 

Yeah, I’m surprised to be in love. 

Lot of reasons. I’m self-proclaimed bad 
at mathematics, but I can do two plus 
two: 53 years old plus finally beginning 
to figure out why you haven’t been happy 
in a single relationship? It could seem too 
late. But to run into somebody now who 
you care about is a much more passionate, 
deeper, truer and— God!— a much happier 
feeling. It’s a lot more romantic and a lot 
more fulfilling to be in a relationship and 
to think you’re a good person within it. 

Everything is one day at a time. None 
of us can count our chickens, that’s for 
sure. I get worried every time my kids are 
driving somewhere, and they’re 21 and 
23 years old. But we’re sitting here today. 
And today, I’m a very happy guy. 

I was one of those fathers, when I was 
out of town, I was on that Friday red- 


eye, back on Monday. My ex-wife and 
I worked hard not to work at the same 
time. I was very present. All of that stuff. 
But still: there’s a lot of time I want back, 
time I wish I’d spent with my kids. And 
by the way, we talk about the mistake all 
the time as it relates to the kids, but it’s a 
mistake for you. Fathers and increasingly 
mothers too. And you can’t get it back. 

My daughter’s acting. My son’s acted 
in the movie I just made. He’s talented. 
She is, too. They’re both really talented 
and they’re happy. They grew up in a 
small town, and yet they were exposed to 
everything. They seem to have a healthy 
sense of it all. 

When my daughter was 16, going on her 
first date, I practised a long routine. I’d 
trusted her. She’d been out socially with 
her friends, but she hadn’t dated. And 
I’d always told her what would happen, 
but she didn’t take me seriously. The day 
came. She was ready and the guy rang the 
bell. I said, “Go upstairs, you’re not ready 
yet.” She said, “Yes, I am. I said, “No, 
you’re not.” I said, “This is my time.” “Oh, 
my God. Dad!” “Dylan, let me be clear 
with you. I’ve always trusted you. Your 
mother and I have been very liberal about 
letting you do things and you’ve been 
very responsible. But you have to go up- 
stairs and not be ready for five minutes. I 


am going to have this moment as a father, 
at the door with this guy.” So, one more 
time, she’s, “Oh. My. God.” And then she 
went upstairs. She knew I was serious. 
And I went to the door. And I opened 
the door. “Oh, Mr Penn!” I said, “Call me 
Sean.” And of course I was two things 
in that neighbourhood. Three things. 
Because it wasn’t a movie community. I 
was the radical commie in a right-wing 
bastion in Northern California. I was 
the intimidating guy from the movies 
and from the neighbourhood, who didn’t 
smile a lot or talk to a lot of people. So it 
was, “Ooh, the scary guy.” And I was the 
father of the girl, which is always what it 
is. So I said, “Nah, call me Sean.” I said, 
“Dylan should be down in a minute, she’s 
almost ready.” I said, “Listen, I want 
you to have a great time tonight, and I’d 
prefer you get in early. Although I don’t 
wanna be Mr Controlling on that. You’re 
not going to drink with my daughter, are 
you? You’re not gonna drink and drive?” 
“No, sir.” “Sean, just call me Sean.” I said, 
“Just let me say one thing to you: Whatev- 
er you do with my daughter tonight, I’m 
gonna do with you when you get home.” 

I’m just another assh**e trying to feel 
good about himself. And why shouldn’t I? 
That’s what everybody should try to do. 

I can be happy-go-lucky too. FI 


Rise of the female locks 

[continued from page 109] avoid being Ste- 
reotyped as a typical jock who lifts weights 
all day and is a meathead— she wants to 
be known “not only for being strong, but 
graceful as well”. Chai is undeterred at the 
idea that she might intimidate men. “If 
I’m a strong woman, then I shouldn’t have 
a problem attracting an even stronger 
man— that will come naturally.” 

She has channeled that very same 
feisty spirit into overcoming criticism- 
nonverbal as well as verbal— when people 
have challenged her ability as a personal 
trainer, an occupation that is viewed as 
very much male-oriented. “Every now 
and again, I have guys who are very 
egotistical. They do not want to be seen 
training with me, or they do not want to 
sign up with me. Months later, I see them 
training with a guy.” Years ago, this would 
have upset her, but Chai has made a name 
for herself in hypertrophy and strength 
training, among her list of clients. Having 
clients who she gets to guide from “point 


A to point B, and knowing that you’ve had 
a hand in changing their lives” is reward- 
ing enough for Chai. The best measure 
of her success as a personal trainer are 
happy clients like Jonathan Yong, owner 
of a construction company, who went 
from having 20 percent body fat to 12 
percent in 4 months. Through a combi- 
nation of intermittent fasting, workout 
goals set by Chai and his own determina- 
tion, Yong saw results quickly. Right from 
the beginning, Yong had no qualms about 
Chai being a woman trainer and was con- 
vinced she was the one who could put 
him through the grind. “Maybe I’m bi- 
ased, but women are a bit more particu- 
lar with details and techniques, and Kim 
certainly is.” says Yong, who still retains 
Chai as his trainer. “She really knew her 
stuff and was passionate about what she 
intended to do. She’s a good motivator.” 

Strong as heck 

Chai’s fitness journey has come a long way 


from when she was sneaking out of her 
parents’ home at 15 years old, just to cycle 
to the gym to build herself into her dream 
body shape. Health problems and a lack 
of knowledge on good eating habits were 
the main motivators for her just to get up 
and “change something” in her life— and 
she succeeded. Chai’s journey, as well as 
that of Ahmad’s, Low’s and Tan’s, mirror 
the ones that many women and men un- 
dertake to improve themselves, physically 
and mentally. As Chai prepares for her 
first foray into competitive freediving this 
year, she is determined not to be stagnant, 
and sees herself continuing to learn more, 
on her own terms. However it might be 
interpreted, it can be agreed that strength 
is about pushing oneself to the limit, and 
Chai sums it up best: “Right now I’m just 
focused on what I like, and regardless of 
what I look, so what? As long as I’m strong 
as heck. There’s nothing more liberating 
than being able to lift huge amounts of 
weight that even some guys can’t.” FI 
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THIS WAY OUT 


THE MENSA X ESQUIRE CHALLENGE 


Q1: Select the correct figure from the 
numbered ones. 



Q4: Insert the missing letter. 

R T P R N P ? 

Q5: Insert the missing letter. 

W T P M I ? 

Q6: Select the correct figure from the six 
numbered ones. 

o o 

o )ic 

0 o ^ 


Q9: Select the correct figure from the six 
numbered ones. 



Q2: Select the correct figure from the six 
numbered ones. 



X ’ 



Q3: Insert the missing letter. 

A D G 

DHL 
H M ? 


^'O 

^•<) ^'6 


Q7: Insert the missing letters. 


c 


1 


1 


•> 

• 

E 


F 


M 


•> 

• 


Q8: Select the correct figure from the six 
numbered ones. 


Q10: Select the correct figures from the six 
numbered ones. 


ooo 

o 

■ ■ 


ooo 

■ ■■ 



ooo 
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oo 

■ ■ 



oo 


o 

■ 







2 . \ 


3. 

o- 




4. 


5. 






OOO 

6. 


□ 


■ 




■ ■ 

7 







— 
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Mental strength is so undervalued these 
days, so we teamed up with Mensa Malaysia 
to bring you this IQ quiz. If you can score at 
least seven correct answers in this test, then 
you should sit for the full Mensa exam to gain 
membership to Mensa. E-mail your answers 
to editor@esquire.my and, if you have the 
highest score from all the entries, you'll win a 
cool prize! We'll also publish the answers on 
our website soon. So get cracking, egghead! 
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GENEROSITY 


EVERY DROP 


With 85 unique flavour notes, 

every taste is a new experience 


@ CHIVAS 

LIVE WITH CHIVALRY 








OM€GA 


THE MOON IS ESSENTIALLY GREY 

Jim Lovell, Apollo 8 Command Module Pilot 


Apollo 8 Command Module Pilot James Lovell, one of the first human beings to have 
a close-up view of the moon, reported from his lunar orbit on Christmas Eve in 1968, 
"The moon is essentially grey/" The OMEGA Speedmaster "" Grey Side of the Moon "" 
honours the pioneering spirit (and colour sense) of Lovell and his fellow astronauts. 
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